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HOW  ONE  NEWSPAPER  EDUCATED  TEACHERS 
ABOUT  LANGUAGE  BARRIERS  IN  SCHOOLS. 


In  May,  1997,  a  San  Francisco 
Examiner  study  revealed  that  one  out 
of  every  four  public  school  students  in 
California  is  considered  “limited 
English  proficient.”  This  marks  a  seven 
percent  increase  from  1990  to  1996. 
And  as  the  trend  keeps  building,  so  do 
the  challenges  for  teachers  and  students. 

Reporter  Julian  Guthrie,  photographer 
Penni  Gladstone  and  editor  Dick  Rogers 


the  five-part  series,  “Language  Barriers.” 
The  Examiner  was  the  first  California 
paper  to  give  readers  an  in-depth  look  at 
the  complex  issues  created  by  diversity  in 
the  classroom.  Educators  statewide 
have  requested  copies  of  the  series. 

Another  example  of  |  jour^^sm  j 
Hearst  Newspapers’  |  j  DISTIKCTICnJ  j 
strong  commitment  to 
inform  and,  ultimately,  HEARST 
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to  make  a  difference.  1 - i 


led  the  Examiner  team  that  developed  i  to  make  a  difference.  ! - 

Read  the  series  "Language  Barriers”  online  at  www.examiner.com 
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*  In  today’s  world,  success  isn’t  something  service  interruptions.  But  the  biggest  advantage 

V  •^liat’i  guaranteed.  That’s  why  businesses  are  to  biller  merchants  is  that  it  strengthens  customer 

sta'rtmg  to  accept  and  promote  the  _  relations  by  providing  exactly  what 

^  Visa®  card  for  payment  of  recurring  IHHIHHill  they  want— a  fast,  flexible  and  worry- 

bills.  Because  by  doing  this,  they  \/tCJk  free  way  to  pay.  So  call  1-800-847-2577 

^,4  t.;  reduce  late  payments  and  bounced  ext.  13  for  more  information  on  how 

checks.  Plus,  they  can  avoid  costly  Visa  can  help  your  business. 
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E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

8/12/97  7/15/97 

8/14/96 

I  A.H.  Belo  Corp.  (NY) 

44.188 

45.000 

40.625 

I  American  Media  Inc.  (NY) 

8.438 

8.188 

5.500 

i  Central  Newspapers  Inc.  (NY) 

69.813 

74.750 

35.000 

1  Dow  Jones  &  Co.  Inc.  (NY) 

42.875 

41.437 

40.000 

1  Gannett  Co.  Inc.  (NY) 

97.875 

102.810 

69.500 

j  Gray  Comm.  Sys.  (NY) 

21.375 

21.187 

22.000 

I  Harte-Hanks  Comm.  (NY) 

31.000 

30.687 

25.500 

I  Hollinger  International  (NY) 

12.563 

11.875 

10.250 

1  Journal  Register  Co.# 

17.375 

18.875 

N/A 

I  Knight-Ridder  Inc.  (NY)# 

50.563 

50.625 

33.750 

i  Lee  Enterprises  Inc.  (NY) 

25.563 

25.000 

21.625 

1  1  McClatchy  Newspapers  Inc.  (NY)***  33.000 

34.375 

21.900 

j  Media  General  Inc.  (AM) 

35.500 

36.625 

30.875 

1  New  York  Times  Co.  (AM) 

47.500 

53.250 

30.250 

j  Pulitzer  Publishing  Co.  (NY)** 

51.688 

52.875 

40.219 

j  E.W.  Scripps  Co.  (NY) 

38.938* 

43.000* 

27.580* 

j  Times  Mirror  Co.  (NY) 

49.375 

58.312 

44.375 

1  Tribune  Co.  (NY)# 

50.500 

53.500 

36.188 

j  Washington  Post  Co.  (NY) 

422.563 

437.562 

320.125 

1  *  Adjustment  to  reflect  receipt  of  1 .1 6  shares  of  Comcast  for  each 

I  share  of  E.W.  Scripps  as  of  1 1  /1 3/96 

j  **  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

i  ***  Adjusted  for  5-for-4  stock  split 

j  #  Adjusted  for  2-for-1  stock  split 

i  ##  Company  went  public  on  5/8/97 

Non-U.S. 

8/12/97 

7/15/97 

8/14/96 

i  Hollinger  Inc.  (a) 

17.492 

16.273 

10.950 

I  News  Corp.  Ltd.  (c) 

17.500 

18.437 

20.125 

1  Pearson  Ltd.  (b) 

7.880 

6.690 

6.680 

I  Quebecor  Inc.  Class  A  (a) 

27.350 

27.750 

21.400 

j  Reuters  Holdings,  ADR  (c) 

62.375 

60.125 

68.750 

i  Southam  Inc.  (a) 

25.150 

25.500 

16.500 

i  Thomson  Corp.  (a) 

33.800 

33.450 

23.000 

j  Torstar  Corp.  (a) 

45.900 

43.750 

25.500 

1  (a)  Canadian  dollars 

I  (b)  British  pounds 

j  (c)  U.S.  dollars 

I  Source:  Schroder  Wertheim  &  Co.  Inc. 
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WRITERS  WORKSHOP 


Brick  By  Brick 


Most  OF  THE  time 
we’re  for  too  busy 
putting  out  newspa¬ 
pers  to  take  much  time 
worrying  about  the 
basic  building  blocks  we  use  to  put 
them  together.  When  you  have  an 
entire  building  in  view,  you  lose  sight  of 
the  individual  bricks. 

Well,  here’s  an 
attempt  to  look  to  one 
of  our  bricks,  the  basic 
sentence  forms  we  use 
to  craft  news  and  fea¬ 
tures.  It’s  one  way  of 
making  sure  that  we’re 
not  trying  to  build  from 
twigs  or  straw. 

Simple  clarity  isn’t  the 
only  benefit  that  flows 
from  a  good  understand¬ 
ing  of  language  at  the 
sentence  level.  The  ability  to  exploit  a 
variety  of  sentence  forms  expands  a 
writer’s  range.  And  there’s  something 
to  be  said  for  just  mixing  it  up  a  little, 
alternating  sentence  types  as  a  way  of 
adding  interest  to  a  piece  of  copy. 

For  both  of  those  reasons,  an  occa¬ 
sional  review  of  grammar-school  sen¬ 
tence  classifications  offers  value  to  just 
about  any  writer.  Your  writing  gains 
interest  if  you  make  a  practice  of  mix¬ 
ing  up  simple,  compound,  complex  and 
compound-complex  sentences. 

The  Simple  Sentence:  For  clarity’s 
sake,  simple  sentences  should  dominate 
American  journalism.  At  their  best, 
they’re  short,  to-the-point  and  move  the 
story  ahead  with  a  steady,  logical  pro¬ 
gression. 

A  simple  sentence  contains  one  or 
more  subjects  and  one  or  more  verbs, 
but  it  contains  no  more  than  one 
clause.  That,  in  turn,  is  built  from  a 
basic  statement  that  pairs  at  least  one 
subject  with  at  least  one  predicate.  For 
example: 


Hart,  a  reporter,  editor  and  journal¬ 
ism  school  professor,  is  senior  editor 
for  writing  and  staff  development  at 
the  Portland  Oregonian.  He  welcomes 
comments  and  published  examples  — 
identified  by  publication,  date  and 
page  —  at  1320  S.  W  Broadway. 
Portland,  Ore.  97201. 


♦  “The  driver  swerved  to  avoid  the 
deer." 

♦  “With  his  Yasser  Arafat  beard  and  an 
outfit  that  made  him  look  more  like  the 
manager  of  a  dinosaurian  rock  band 
than  the  head  of  a  billion-doilar  enter¬ 
prise,  Phil  Knight  was  the  quintessential 
high-powered  Oregonian  —  charming, 
casual,  absolutely  no  sense  of  self- 

importance.” 

The  first  example  is 
built  from  the  basic  state¬ 
ment  “driver  swerved." 

The  second  has  many 
more  elements,  but  it’s 
still  a  simple  sentence 
built  on  one  subject-predi¬ 
cate  combination  — 
“Knight  was.” 

You  can  add  subjects 
and  verbs  endlessly  with¬ 
out  leaving  the  confines 
of  the  simple  sentence.  “The  car’s  dri¬ 
ver  and  the  running  deer  both  swerved 
and  desperately  tried  to  avoid  ...” 

But  the  more  you  trash  up  a  simple 
sentence  with  additional  elements,  the 
more  you  lose  the  virtue  of  its  simplici¬ 
ty.  Hemingway  said  a  good  sentence 
was  like  a  well-plowed  furrow  — 
straight  and  true.  The  Phil  Knight  exam¬ 
ple,  on  the  other  hand,  harks  back  to 
Victorian  word  mazes  of  yore. 

The  Compound  Sentence:  A  com¬ 
pound  sentence  simply’  combines  two 
or  more  simple  sentences,  or  —  as  they 
are  also  known  —  independent  clauses. 
The  result  doesn’t  have  to  be  compli¬ 
cated.  Combine  two  short  clauses,  and 
you  end  up  with  a  clear  compound  sen¬ 
tence  that  adds  a  little  spice  to  your 
sentence  repertoire: 

♦  “He  opened  the  door,  and  she 
walked  through.” 

♦  “You  can  regi.ster  as  a  freshman,  or 
you  can  audit  the  class  for  no  credit.” 

Most  compounds  are  considerably 
more  complicated,  of  course.  They  may, 
for  example,  use  three  or  more  inde¬ 
pendent  clauses  in  series.  Still,  they  can 
be  perfectly  clear  and  to-the-point; 
“Holmlund  planned  the  annexation, 
Davis  introduced  it  at  the  next  city 
council  meeting  and  Martindale  backed 
it  with  written  testimony.” 

The  Complex  Sentence:  Despite  its 
name,  this  form  doesn’t  have  to  make 


for  hard  reading.  The  term  merely 
means  that  the  sentence  contains  at 
least  one  subordinate  clause  —  a  clause 
that  can’t  stand  alone. 

For  example,  if  you  combine  the  sub¬ 
ordinate  clause  “when  the  evening  was 
over,”  with  the  independent  clause  “they 
said  good  night,”  you  produce  a  com¬ 
plex  sentence:  “When  the  evening  was 
over,  they  said  gotxl  night.” 

Most  complex  sentences  carry  a  litde 
more  freight.  But  good  ones  still  are 
perfectly  clear;  “When  Children’s 
Services  Division  workers  seized  Diane 
Whitehead’s  six  children  last  month,  it 
wasn’t  the  first  time  the  agency  and  the 
Aloha  mother  had  crossed  swords.” 

Which  isn’t  to  say  that  complex  sen¬ 
tences  can’t  get  out  of  hand.  If  you  load 
the  core  clauses  up  with  enough  addi¬ 
tional  baggage,  the  entire  structure  will 
eventually  collapse  from  its  own 
weight.  Consider  this  heap  of  verbiage 
from  one  of  the  major  wire  services: 

“The  500-page  classified  document, 
prepared  under  the  direction  of  Ins¬ 
pector  General  Frederick  P  Hitz,  attempts 
to  explain  what  happened  as  a  result  of 
Ames’  duplicity'  and  how  the  longtime 
officer  was  able  to  avoid  detection 
while  supplying  highly  sensitive  infor¬ 
mation  to  Moscow,  including  the  identi¬ 
ties  of  more  than  34  secret  U.S.  and 
allied  agents,  these  sources  said.” 

The  Compound-Complex  Sentence: 
This  form  is  just  an  elaboration  on  the 
other  three.  It  hangs  a  subordinate 
clause  onto  a  group  of  two  or  more 
linked  independent  clauses.  It  can  get 
out  of  hand,  too.  But  it  needn’t,  as  this 
example  illustrates: 

“The  chief  factor  cherished  the 
seeds,  and  he  later  transplanted  the 
seedlings  to  the  company  gardens, 
where  they  thrived  until  the  Great 
Flood  of  1894.” 

Obviously,  all  of  the  four  forms  can 
be  clean,  direct  and  readable.  So  there’s 
no  reason  to  avoid  any  of  them. 
Accomplished  writers  will  consciously 
mix  them  up  to  add  variety  that  piques 
reader  interest.  They'll  avoid  bogging 
any  sentence  structure  down  with 
extraneous  words  and  phrases. 

And,  every  once  in  a  while,  they’ll 
step  back  to  see  how  the  bricks  are  lin¬ 
ing  up.  ■ 
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Bad  Idea  For  Net  Freedom 

The  internet  content  coalition  is  a  group  of  publishers  and 
Web  systems  providers  that  first  got  together  to  fight  the  ill-con¬ 
ceived  federal  Communications  Decency  Act.  The  group  —  and 
all  America  —  won  a  victory  in  June  when  the  U.S.  Supreme  Court,  by  a 
decisive  7-2  majority,  struck  down  that  patently  unconstitutional  law. 

But  having  won,  ICC  now  is  floating  a  proposal  that  we  think  amounts 
to  a  giant  step  backward  for  freedom  of  expression  on  the  Internet.  As 
revealed  by  E&P  Interactive  associate  editor  David  Noack,  ICC  wants 
news  organizations  to  voluntarily  “rate”  the  journalistic  content  of  their 
Web  sites.  The  idea  is  that  this  encoded  rating  would  let  users  —  such  as 
parents,  librarians  or  school  principals  —  preset  their  browsers  to  allow 
or  deny  access  to  news  sites.  ICC’s  standards  chairman  Neil  Budde,  edi¬ 
tor  of  Wall  Street  Journal  Interactive,  says  news  organizations  need  to 
move  quickly  on  this  issue.  Well,  our  advice  is:  Slow  down.  In  fact,  stop. 
We  wouldn’t  stand  for  a  government  bureaucracy  slapping  “ratings”  on 
news  content,  and  we  don’t  see  any  reason  to  accept  them  from  a  self- 
appointed  group  including  such  corporations  as  Sony  and  Microsoft. 

This  ratings  idea  is  stirring  up  a  lot  of  controversy.  Ken  Walsh,  presi¬ 
dent  of  the  lobbying  group  for  software  publishers,  said  that  content 
labeling  has  nothing  to  do  with  suppression  of  content.  “People  who  are 
always  waving  the  flag  about  freedom  of  speech  and  censorship  are 
opposed  to  any  labeling  system  whatsoever.  You’ll  never  satisfy  those 
p>eople,”  Walsh  said.  Well,  we’re  proud  to  be  among  those  who  wave  the 
flag  of  free  speech,  and  we  suggest  that  what  is  sorely  needed  on  this 
issue  right  now  is  just  that,  free  speech. 

ICC  apparently  thinks  these  ratings  are  nothing  more  than  a  techno¬ 
logical  fix,  but  they’re  wrong.  We  couldn’t  agree  more  with  the 
Newspaper  Association  of  America’s  new  media  business  development 
director  Melinda  Gipson,  who  made  this  observation  about  the  proposal: 
“What  we  are  dealing  with  is  a  technological  glitch.  Technological  glitch¬ 
es  should  not  be  allowed  to  make  constitutional  policy  in  any  respect.” 


The  Fourth  Estate  By  Steve  Greenberg 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

VHth  which  have  been  mcnsed:  The  Journalist,  established  .March 
22,  1884;  Seu-spaperdom,  .March  1892:  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Pi4hHsher,)\ine  29. 1901; /Idtvrrts/nji;.  June  22. 192S. 
James  Wright  Brown.  Chairman  of  the  Board.  1912  -  1959 
President, 

Editor  Emeritus  Robert  U.  Brown  im  iisi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  icn  ii'i 
Publisher, 

Circulation/Production  Christopher  Phillips  icu  i  i6i 
Acting  Managing  Editor  Ceorge  (iameau  icn  2251 
Associate  Editors  David  Astor  ira  226i 
Stacy  Jones  loa  22si 
Dorianne  R.  Pemicci  lew  2221 
Jim  Rosenberg  lew  2251 
John  Sullivan  lew  22*1 
Midwest  Editor  .Marie  Fitzgerald 
Washington  Editor  Kelvin  Childs 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.  Waber  icw  2.501 
Editorial  Assistant  Michael  R.  Asaro  lew  2511 

Editorial  Director 
E^P  Interactive  Hoag  Levins  irw  vi5i 
Associate  Editor 

EOT  Interactive  David  Noack  lexi  2201 
Editor  Free  Paper  Publisher  Wendy  Ciiman  icw  5wi 

Art  Director  Hector  W.  Marrero  lew  2211 
Editorial 

Production  Manager  Robert  Rivera  lew  2201 
Art/Graphic  Assistant  Lery  Chan 
Vice  President  Advertising  Michael  J.  Dardano  lew  issi 
Associate 

Advertising  Director  Bet.sy  .Maloney  icxt  isoi 
Regional 
Advertising  Managers 

Ea.stern/Canada  James  F.  Hoos  lew  1001 
Western/Canada  Michael  Rogers  (siotstw-oovo 
Northeastern  Joanne  Koenigsberg  lew  ishi 
Southern  Ramona  D.  Cox  (5i2)65iei(Mi 
Mid-Western  Michael  A.  .Madden  (5i2)65m>(mi 

Production  Manager  Carol  Blum  lew  uwi 

Joe  Chichioco.  A.ssistant  icw  iasi 

Classifled 

Advertising  Manager  Shawn  Olson  lew  2V5| 

Hazel  Preuss,  Assistant  lew  2951 

Circulation 

Marketing  Director  David  Williams  lew  2501 
Fulfillment  Manager  Marlene  Hazzard  lew  zxcii 
Information  Services  Shqipe  Malushi  lew  5511 
Promotion  Manager  Lawrence  J.  BumagicI  lew  isiii 

DennLston  Brown.  A.s,sistant  lew  isii 

OFFICES 

General:  11  W.  19th  St.,  New  York,  NY  1(K)11;  voice:  (212)675-4.580; 
fax:  (212)  691-7287  Editorial;  (212)  929-1259  Advertising;  (212)  691-69.59 
Circulation.  Corporate  e-tnail:  edpub@mediainfo.coni;  Web  Site:  http:// 
www.mediainfo.com. 

Chicago:  8  S.  .Michigan  Ave.,  Suite  1601,  Chicago.  IL  (i0603;  (512)  641- 
0041;  fax  (512)  6414)045.  Mark  Fitzgerald.  Editor;  Ramona  D.  Cox,  Sales 
Representative. 

Washington:  National  Press  Building.  Suite  1 1 28.  Washington,  IK:  2(K)45; 
(202)  662-7254;  fax  (202)  662-7225.  Kelvin  Childs,  Editor. 

Palo  Alto:  101  Alma  Street,  *405,  Palo  Alto.CA  94501  ;(415)  522-7178;  fax 
(415)  522-7178.  M  L.  Stein.  Editor. 

San  Francisco: 20995  Foothill  Blvd.,Suitc719. Hayward, CA9454l;(5IO) 
888-9640;  fax  (510)  886  4095;  e-mail  mikcr@mediainfo.com.  Michael 
Rogers.  Western  Regional  Advertising  Manager. 

‘HS"  ABP 

Member, 

National  Newspaper 
Audi^I^eiu  AsMKiation 

of  Circulationi  Newspaper  AsstKiation 
M*"**>^  of  America 

Micmfilm  copies  of  Editor  &  PuNisher  are  available  in  l(>mm  microfilm,  3^  mm 
microfilm  and  105mm  microfiche  fnim  University  Microfilms  International,  300 
N.  Zeeb  Rd..  Ann  Arbor.  Ml  48106.  Printed  in  USA. 

Vol.  130,  No.  33.  August  16, 1997.  Editor  &  PuWisher.Thc  Fourth  Estate  (ISSN: 
00134)94X)  is  puMlshed  every  Saturday  by  the  Editor  &  PuMisher  (x).  Editorial 
and  business  offices  at  1 1  West  19th  Street.  New  Yorit.  N  Y.  1001 1  Periodicals 
postage  paid  at  New  Yoric.  N.Y.  and  additional  mailing  offices.  Printed  at  William 
Byrd  Press  Inc..  Richmond.  Va.  23228.  Titles  patented  and  registered  and  con¬ 
tents  copyrighted  1997  by  Editor  &  Publisher  Co.  Inc.  All  rights  reserved. 
Annual  subscription  $65  in  the  United  States  and  possessions  and  in  <^nada.  All 
other.  S 1 25.  No  claims  for  back  issues  honored  after  one  year. 

Postma.ster;  Send  change  of  address  to  Editor  &  Publisher  (x>.,  11  West  I ‘Ah 
Stieet.  New  York,  N.Y.  1(K)1I. 


4  Editor  &  PuBUSHER 


http://www.mediainfo.coin 


August  16, 1997 


LETTERS  TO  THE  EDITOR 


Cartoon  is 
outrageous 

STEVE  BENSON’S  CONTROVERSIAL 
cartoon  on  the  Oklahoma  City 
bombing  is  outrageous. 

At  the  ver>'  least,  he  owes  readers  an 
apology.  At  the  worst,  he  should  be  fired. 

When  I  worked  as  a  reporter  for  the 
Phoenix  Gazette,  the  sister  paper  to 
the  Arizona  Republic  (no  longer  pub¬ 
lishing),  1  remember  the  cartoons 
Benson  drew  attacking  the  Mormon  or 
Christian  church. 

Many  bordered  on  being  sacrile- 

Newspaperdom* 


50  YEARS  AGO  ...  By  formal  motion, 
the  House  of  Commons  voted  to  sub¬ 
ject  newspapermen  to  penalties  for 
contempt  —  anywhere  from  repri¬ 
mand  to  imprisonment  —  if  they 
refuse  to  answer  questions  of  a  paiiia- 
mentary  committee.  The  action  fol¬ 
lowed  an  opinion  by  Attorney 
General  Sir  Hartley  Shawcross  that  no 
court  recognizes  the  right  of  doctors, 
journalists  and  “those  who  profess 
particular  religions”  to  decline  to 
answer  questions  relating  to  informa¬ 
tion  received  in  confidence. 

President  Juan  Peron  in  Argentina 
has  served  notice  on  the  liberal  press 
of  his  country  that  their  days  of  free¬ 
dom  are  over. 

An  order  has  suspended  all  further 
exchange  permits  for  newsprint  pur¬ 
chases.  A  bill  is  proposed  to  limit 
newspaper  pages  to  not  more  than  6 
to  10.  Another  bill  calls  for  congres¬ 
sional  investigation  of  the  income  of 
all  newspaper,  magazine  and  radio  sta¬ 
tions. 
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gious.  They  were  so  offensive  to  the 
majority  that  I  sometimes  felt  they 
should  be  published  in,  say,  Hustler 
rather  than  a  femily  newspaper. 

Benson’s  late  grandfather,  the  famed 
Ezra  Taft  Benson,  a  giant  in  the  Mormon 
Church,  was  even  targeted  by  his  maver¬ 
ick  grandson. 

While  the  elder  Benson  was  sad¬ 
dened  by  Benson’s  childi.sh  antics,  there 
was  little  he  could  do,  and  he  Anally 
gave  up  trying  to  change  him. 

Now  Benson,  the  cartixinist  from 
hell,  without  provocation,  trivializes  the 
anguish  of  the  grieving  mother  of  an 
infant  who  died  in  the  Oklahoma  City 
bombing.  Aren  Almon  Kok,  mother  of 
Baylee,said,“He  has  ripped  open  my 
life  again,  just  when  I  thought  it  was 
healing.” 

When  is  enough  enough?  When  does 
even  a  political  cartoonist’s  actions 
become  unacceptable? 

Yes,  1  realize  it  is  the  responsibility 
of  journalists  to  upset  the  Establish¬ 
ment.  We  do  it  when  we  introduce  new 
ideas,  new  controversies,  new  angles, 
new  taboos,  and  new  protests  on  a  sub¬ 
ject. 

But  Benson  seems  to  be  captivated 
by  an  inner  dark  force  that  causes  him 
to  take  stances  that  will  keep  his  name 
in  headlines,  regardless  of  whom  he 
hurts  in  the  process. 

1  say, “Enough,  Mr.  Benson.  You  have 
committed  your  final  offense.  No  more, 
sir!” 

Perhaps  Benson,  like  the  late  Ezra 
Pound,  suffers  from  a  form  of  madness.  If 
this  is  the  c'ase,  1  don’t  think  his  mental 
instability  should  be  inflicted  on  the  pub¬ 
lic  and  especially  on  innocents  like  Aren 
Almon  Kok  and  her  deceased  child. 

Rick  Lanning 

Naples,  Fla. 

Whafs  the 
big  deal? 

WHAT’S  THE  BIG  deal  over  the  hir¬ 
ing  by  newspapers  of  former 
public  servants  for  their  editorial  depart¬ 
ments? 

Last  fall  we  hired  a  retiring  assistant 
superintendent  in  the  local  school  cor¬ 
poration  to  act  as  our  “education  corre¬ 
spondent.” 

His  job  is  to  cover  school  board 


meetings,  and  do  special  refxjrts  on 
other  business  of  the  schtxjls. 

At  the  time  of  his  hiring  we  advised 
each  member  of  the  school  board,  plus 
the  superintendent  —  in  writing  —  of 
our  action. 

Some  might  question  his  objectivity 
in  reporting,  having  spent  an  entire 
career  in  education. 

Quite  to  the  contrary,  he  has  report¬ 
ed  the  facts,  in  particular  on  a  recent 
squabble  over  a  bond  issue,  quite  clear¬ 
ly  and  fairly. 

In  fact,  his  experience  lends  an  addi¬ 
tional  authenticity  to  his  reports,  and 
the  public’s  reaction  has  been  positive. 

1  think  editors  fearing  charging 
biased  reporting  are  passing  over  a 
great  resource  by  not  retaining  such 
persons,  given  the  laying  out  of  ground 
rules  at  the  outset. 


Jerry  Cosby 
Cosby  is  editor  and  publisher  of 
the  Spotlight,  Indianapolis,  Ind. 
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CMR  computers 
watch  over  430  television 
channels  every  day... 
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Our  clients  need  television  advertising  information  that’s  timely  and  accurate.  So  we  use  remote 
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our  field  engineers  watch  one. 


Alan  Focht, 

Data  Operations  Supervisor 
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Civic  Journalism 
Gets  A  Boost 


Freedom  forum  Rpcp^^rf 

plans  to  help  the  ncocal  L 

media  restore  their  nrnianfc 

standing  in  the  pub-  P'  UJ cL  Lt 

lie  eye  with  a  $1  t  ^ 

million  “Free  Press/  dflU  irGBC 
Fair  Press”  initiative.  ,  ^ 

The  program  “seeks  to  con-  dll  LBS  ^ 

vey  the  idea  that  under  the  - — ' 

protections  and  privileges  of 
a  free  press  is  the  responsibil-  BY  K  E  L  V 

ity  to  be  fair,”  said  Robert  H. 

Giles,  executive  director  of  the  Freedom  Forum’s 
Media  Studies  Center. 

He  announced  the  initative  in  Washington,  D.C.,  at 
“Civic  Laboratories:  Journalism  Under  the  Micro 
scope,”  a  forum  sponsored  by  the  Pew  Center  for 
Civic  Journalism.  The  forum  examined  case  studies 
of  civic  journalism. 

“The  soul-searching  and  self-as.sessment  that  is 
central  to  the  civic  journalism  movement  and  to  the 
examination  of  campaign  coverage  are  fully  active 
on  a  larger  scale  these  days,  where  the  ftxjtlights  are 
attempting  to  illuminate  how  the  press  does  its 
work  and  what  it  can  do  to  allay  public  concerns 
about  fairness  and  credibility,"  Giles  said. 

He  noted  projeets  underway  at  the  American 
Society’  of  Newspaper  Editors,  Pew  Charitable  Trust 
and  Newspaper  Association  of  America  —  all 
designed  to  enhance  different  aspects  of  the  rela¬ 
tionship  between  the  press  and  the  public. 

The  mission  of  Free  ^ _ 

Press/Fair  Press  is,  similarly, “to  | 
improve  understanding  ! 
between  the  press  and  the  j 
public  it  serves,”  he  said.  More  j 
information  about  the  project  ' 
will  be  offered  in  the  fall,  he  i 
said,  but  it  will  deal  with  j 
newspaper  and  broadcast  ' 
news  making,  and  it  will  call 
for  lots  of  input  from  the  pub¬ 
lic. 

Civic  journalism  is  cover¬ 
age  that  helps  people  feel 
connected  to  their  communi¬ 
ties,  said  Ed  Fouhy,  executive 
director  of  the  Pew  Center.  It 
aims  to  offer  issue-oriented 
stories  and  tries  to  motivate 
the  public  to  act  on  prob- 
lems.  - 


Research  shows 
projects  worked, 
and  Freedom  Forum 
antes  $1  million 

BY  KELVIN  CHILDS 


7  c/lDM/C  Among  the  case  studies 

/  ol  lUVVo  examined  at  the  seminar  were 

it/nrl/oH  community  projects  in 

WUlKBU,  different  parts  of  the  country 

r  and  three  more  involving  cov- 

JlJl  lOrUrn  erage  of  the  1996  elections. 

m'll'rtn  All  of  the  pmjects,  save  for 

1 1  III  I  lUI  I  the  Reermfs,  showed  positive 

results  —  that  the  readers 
were  better  informed  and 
'J  CHILDS  more  likely  to  vote  or  other¬ 

wise  take  action  on  issues  of 
civic  concern,  the  researchers  said. 

Giles  said  the  Pew  Center  for  Public  Journalism 
“has  put  forth  better-defined  values  for  local  report¬ 
ing  and  has  given  journalists  new  guideposts  to  con¬ 
sider,  as  well  as  a  lively  topic  for  discussion.” 

CALIFORNIA  INITIATIVE 

One  case  study, “Effects  on  Media  on  Support  for 
the  California  Civil  Rights  Initiative,”  was  presented 
by  Kenneth  A.  Rasinski,  senior  study  director  of  the 
National  Opinion  Research  Center. 

A  coalition  of  news  organizations  in  southern 
California  —  the  Orange  County  Register,  the  Span- 
ish-language  newspaper  La  Opinion,  two  press 
agencies,  two  radio  stations,  a  PBS  TV  station  and  a 
Fox  TV  station  —  received  a  Pew  grant  for  civic 
journalism  projects. 

In  Orange  County,  805  people  were  surveyed  to 
determine  their  views  on  Proposition  209,  a  voter 


*Tlie  soul-searching  and 
seH-assessment  that  is  central  to 
the  civic  journalism  movement  and 
to  the  examination  of  campaign 
coverage  are  fully  active  on  a  larger 
scale  these  days,  where  the 
footlights  are  attempting  to 
illuminate  how  the  press  does  its 
work  and  what  it  can  do  to  allay 
public  concerns  about  fairness  and 
credibility.  ” 

—  Bob  Giles, 
executive  director.  Freedom  Forum 
Media  Studies  Center 
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initiative  aimed  at  ending  Cal¬ 
ifornia’s  affirmative  action 
policies  for  state  jobs,  con¬ 
tracts  and  college  admissions. 

Half  of  those  surveyed 
were  asked  to  watch  a  half- 
hour  Fox  News  special  offer¬ 
ing  point-counterpoint  discus¬ 
sion  about  the  topic.  After  the 
election,  507  of  the  original 
group  were  reinterviewed.  Researchers  tried  to  deter¬ 
mine  what  people’s  views  were  of  the  initiative 
before  and  after  watching  the  show,  and  whether 
viewers  were  more  likely  to  vote  than  non-viewers. 

Most  of  those  surveyed  favored  the  initiative,  with 
support  following  party  identification,  employment 
status,  and  race  and  sex  lines.  However,  researchers 
found  that  women  who  saw  the  Fox  News  special 
were  more  likely  to  vote  against  the  initiative  than 
women  who  didn’t  see  it. 

JERSEY  ELECTION 

The  second  study, “Does  Public  Journalism  Woric? 
The  ‘Campaign  Central’  Experience,”  looked  at  the 
way  the  Record,  Hackensack,  N.J.,  covered  the  1996 
elections  and  was  presented  by  public  affairs  editor 
David  Blomquist  and  vice  president  Glenn  Ritt. 

The  Record  tried  to  break  away  from  “horse-race” 
election  coverage  by  creating  special  “Campaign 
Central”  pages  Sunday  through  Friday  between 
Labor  Day  and  Election  Day.  Along  with  the  presi¬ 
dential  race,  the  paper  covered  a  bitterly  fought  Sen¬ 
ate  race  between  Republican  Dick  Zimmer  and 
Democrat  Robert  G.  Torricelli  (incumbent  Bill 
Bradle>  had  retired),  and  two  House  races. 

The  paper  provided  a  total  of  54  full  pages  of 
issue-oriented  stories  and  supplemental  information 
about  the  candidates.  The  hope  was  to  better  inform 
readers,  foster  greater  civic  interest  and  political  par¬ 
ticipation,  and  enhance  the  paper  s  image.  In  addi¬ 
tion,  “Campaign  Central”  stories  were  posted  on  the 
paper's  Web  site  (www.bergen.com/  campaign), 
and  the  Record  hosted  televised  town  meetings. 

In  the  end,  only  19‘X)  of  readers  who  were  sur¬ 
veyed  remembered  the  “Campaign  Central”  feature. 
They  professed  to  be  more  familiar  than  readers  of 
other  newspapers  with  the  Senate  candidates’ 
stands,  but  did  not  demonstrate  that  they  actually 
were.  In  fact,  42%  couldn’t  name  either  candidate. 

Record  readers  showed  neither  a  greater  likeli¬ 
hood  of  voting,  nor  any  greater  regard  for  the 
Record  than  other  newspapers’  readers  felt  for  their 
paper.  However,  Record  readers  gave  high  marks  to 
the  voters’  guide  the  paper  published  the  Sunday 
before  the  election. 

BIGGER  PICTURE 

The  the  third  study, “Making  a  Difference:  Cover¬ 
ing  Campaign  ’96,”  was  presented  by  Deborah  Pot¬ 
ter  of  the  Poynter  Institute.  In  20  cities,  newspaper 
and  TV  stories  that  appeared  between  Labor  Day 
and  Election  Day  about  the  presidential  or  Senate 
campaigns  were  sampled  and  evaluated. 

Tire  newspapers,  most  in  the  South  and  Midwest, 
were  of  vary  ing  size;  the  TV  stations  were  election 
partners  with  the  newspapers  or  were  the  highest- 


rated  stations  in  their  market. 

The  newspapers  were 
then  ranked  on  a  three-point 
scale  as  to  the  strength  of 
their  civic  journalism  cover¬ 
age.  Surveys  were  sent  to  five 
newsroom  people  at  the 
newspapers  and  TV  stations 
—  the  political  reporters  and 
their  bosses  —  to  determine 
how  they  planned  to  cover  the  election,  and  resur¬ 
veyed  afterward.  Citizens  were  surveyed  before  and 
after  the  election. 

The  last  case  study,  “Civic  Lessons;  Report  on 
Four  Civic  Journalism  Projects,”  was  presented  by 
Lewis  Friedland,  associate  professor  of  the  Univer¬ 
sity  of  Wisconsin  School  of  Journalism,  and  Esther 
Thorson,  associate  dean  of  the  University  of  Mis¬ 
souri  School  of  Journalism. 

“We  the  People/Wisconsin”  in  Madison, Wis.,  and 
“Voice  of  the  Voter”  in  San  Francisco  also  aimed  to 
inform  voters  about  issues  and  candidates. 

“Taking  Back  Our  Neighborhoods”  tried  to  moti¬ 
vate  Charlotte,  N.C.,  residents  to  fight  crime  in  their 
neighborhoods. 

“Facing  Our  Future”  focused  on  revitalizing  the 
Binghamton,  N.Y.,  community,  left  moribund  after 
several  corporate  downsizings. 


Washington  Reporter 
Takes  NABJ  Helm 

ASHINGTON  POST  REK)RTER  Vanessa  Williams 
was  elected  president  of  the  National  Associa¬ 
tion  of  Black  Journalists  at  its  convention  in  Chicago. 

Williams  was  unopposed  for  the  presidency'  after 
Warner  Saunders,  an  anchor  for  the  NBC  owned-and- 
openated  television  station  WMAQ  in  C^hicago,  dropped 
out  of  the  race  in  May.  Saunders  was  named  a  co¬ 
anchor  of  the  evening  news  shows  when  Carol  Marin 
quit  to  protest  the  station’s  plan  to  make  talk  show  host 
Jerry  Springer  a  news  commentator. 

Robin  Stone,  deputy  editor  of  the  New  York  Times 
Living  Section,  was  elected  vice  president/print  in  a 
contested  race  with  Dwight  Lewis,  a  columnist  and 
regional  editor  of  the  Tennessean  in  Nashville. 

In  the  only  other  contested  national  office,  Boston 
Herald  sports  copy  editor  Robin  Washington  defeated 
Roland  Martin,  news  director  of  a  Houston  radio  station. 

Newspaper  journalists  also  took  the  other  two 
national  positions  in  uncontested  races:  Philadelphia 
Inquirer  staff  writer  Herbert  Lowe  was  elected  secre¬ 
tary  and  R(xlney  A.  BnK)ks,  deputy’  managing  editor 
responsible  for  USA  Today's  Money  section,  was 
elected  treasurer. 

In  the  only  contested  regional  election.  New  York 
Daily  News  assistant  sports  editor  Roxanne  Jones 
defeated  CBS  News  producer  .Mark  R.  Griffith  for 
region  11  director. 

Three  other  newspaper  journalists  won  uncontested 
races  for  region  director;  Washington  Post  staff  writer 
Robert  Pierre  (region  111);  Kansas  City  Star  reporter 
Glenn  Rice  (region  VllD  and  Portland  Oregonian  staff 
writer  Osker  Spicer  (region  X). 


All  the  projects  but  one 
showed  positive  results 
—  that  readers  were  better 
informed  and  more  likely 
to  vote  or  take  other  civic 
action  —  researchers  said 
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Unpunished  killing 
of  journalists  not 
endemic  to 
Latin  America 


IMPUNITY  FOR  CRIMES 
committed  against  jour¬ 
nalists  is  not  just  a  Latin 
American  problem. 

That  was  clear  from 
the  presentations  of 
international  press  freedom 
groups  at  the  Inter  American 
Press  Association’s  recent 
Hemisphere  Conference  on 
Unpunished  Crimes  against  Journalists,  held  in 
Ciuatemala  City. 

“Impunity  is  the  rule  —  not  the  exception,” 
William  A.  Orme  Jr.,  executive  director  for  the  Com¬ 
mittee  to  Protect  Journalists,  told  the  conference. 

“As  speaker  after  speaker  here  have  pointed  out,” 
he  continued,  “there  are  very,  very  few  examples 
worldwide  of  crimes  against  journalists  in  which  the 
perpetrators  are  brought  to  justice.”  Even  by  CPJ’s 
rigorous  definitions,  the  number  of  journalists  mur¬ 
dered  in  the  past  decade  is  a  large  one:  474. 

By  the  accounting  of  other  groups,  the  numbers 
are  positively  staggering.  For  example,  the  secretary 
general  of  Paris-based  Reporters  Without  Borders 
(RSF),  Robert  Menard,  said  RSF  has  identified  “at 
lea.st  600”  journalists  killed  in  the  line  of  duty  —  in 
Africa  alone. 

Just  since  1994,  there  have  been  88,  Menard  said. 
Worse,  of  those  recent  cases  just  one  —  that  of 
South  African  photogra- 
pher  Ken  Oosterbroek, 


killed  April  18,  1994  —  has 
ever  been  put  under  investi¬ 
gation,  Menard  said.  Even 
then,  he  noted,  no  guilty  party 
was  identified. 

If  there  is  an  epicenter  of 
Africa’s  journalistic  killing 
fields,  it  is  Algeria,  where, 
according  to  RSF,  58  journal¬ 
ists  have  been  killed  since 
mid-1993.  Most  of  those  killings  are  claimed  proudly 
by  the  Islamist  Salvation  Front,  which  is  fighting  a 
brutal  war  with  Algeria’s  secular  government.  But  a 
disturbing  number  appear  to  be  the  work  of  gov¬ 
ernment  security  forces,  Menard  said. 

Asia,  too,  can  be  dangerous  territory  for  journal¬ 
ists,  whose  assassination  rate  averages  about  40  per 
year. 

And,  as  in  Africa  and  Latin  America,  there  are 
plenty  of  forces  doing  the  killing,  said  Johann  P. 
Fritz,  director  of  the  International  Press  Institute, 
noting  five  distinct  kinds  of  murders:  state  terror, 
guerrilla  or  separatist  movements;  crime  groups; 
legitimate  business  with  illegal  dealings;  and  “the 
great  gray  area  of  corruption  [where]  political 
power  and  money  blend  into  a  deadly  mix  of  incen¬ 
tives  to  silence  the  voices  of  truth.” 

Paradoxically,  the  killing  of  journalists  can  be  a 
perverse  sign  that  an  independent  press  is  taking 


Drawing  attention  to  the 
murder  of  journalists  around 
the  world,  the  Inter 
American  Press 
Association’s  recent 
Hemisphere  Conference  on 
Unpunished  Crimes  against 
Journalists,  in  Guatemala 
City,  drew  (from  left)  Oliver 
F.  Clarke,  chairman  of  the 
Gleaner  Co.,  Kingston, 
Jamaica;  David  Lawrence, 
publisher,  Miami  Herald: 
Guatemalan  President 
Alvaro  Arzuu;  Luis  Gabriel 
Lano  Isaza,  president, 
El  Espectador,  Bogota, 
Colombia;  and  Danilo 
Arbilla,  editor,  Busqueda 
magazine,  Montivedeo, 
Uruguay. 
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No  More  Impunity 

A  MONO  THE  RECOMMENDATIONS  and  action 
plans  that  emerged  from  IAEA’s  Hemispheric  Con¬ 
ference  on  Unpunished  Crimes  Against  Journalists  were 
the  following: 

♦  Urge  other  multilateral  and  bilateral  institutions  of 
international  finance  —  such  as  the  World  Bank  and 
International  Monetary  Fund  —  to  “require  from  recipi¬ 
ent  countries  as  a  specific  condition  of  eligibility  full 
respect  for  freedom  of  expression  and  effective  protec¬ 
tion  of  the  exercise  of  press  freedom  and  to  recom¬ 
mend  to  these  institutions  that  the  murder  of  journal¬ 
ists  and  those  responsible  going  free  are  cause  for  revi¬ 
sion,  suspension  or  revocation  of  such  cooperation.” 

♦  Ask  the  United  Nations  and  the  Inter-American 
Commission  on  Human  Rights  to  create  a  special  “rap¬ 
porteur”  who  would  monitor  cases  of  crimes  against 
journalists. 

♦  Suggest  that  United  Nations  Educational,  Scientific 
and  Cultural  Organization  include  the  issue  of  unpun¬ 
ished  crimes  against  journalists  on  the  agenda  for  its 
proposed  declaration  that  19S>9  is  the  “International 
Year  of  Peace  Culture.” 

♦  Urge  UNESCO  to  include  in  its  annual  country 
reports  data  on  crimes  against  journalists  and  guilty 
parties  who  are  evading  justice. 

♦  Urge  the  Organization  of  American  States  to 
include  unpunished  crimes  against  journalists  as  an 
agenda  item  at  its  general  assemblies. 

♦  Coordinate  widespread  publicity'  campaigns  on  spe¬ 
cific  in.stances  of  unpunished  crimes  against  journalists. 

♦  Encourage  journalism  schools  to  include  studies  of 
unpunished  crimes  against  journalists  and  the  effect  on 
democracy  in  their  curricula. 


“The  reason  there  are  no 
killings  in  Tajikistan,”  Orme  said 
of  the  former  Soviet  republic, 

“is  that  there  is  no  one  left 
to  kill.  The  independent  press 
has  simply  been  driven  out.” 

hold  in  a  society,  several  speakers  emphasized. 

Peter  Whitehead,  director  of  the  World  Editors 
Forum  of  the  World  Ass(x:iation  of  Newspapers 
(FIEJ),  noted  that  “even  as  we  speak,  dozens  of  jour¬ 
nalists  fear  for  their  lives  in  Russia.”  Yet  the  press  is 
clearly  freer  now  than  15  years  ago,  when  Soviet 
journalists  were  physically  safe  —  but  completely 
muzzled. 

On  the  other  hand,  killings  have  disappeared  in 
some  newly’  independent  states  —  and  so  has  the 
free  press,  said  CPJ’s  Orme. 

“The  reason  there  are  no  killings  in  Tajikistan,” 
Orme  said  of  the  former  Soviet  republic,  “is  that 
there  is  no  one  left  to  kill.  The  independent  press 
has  simply'  been  driven  out.” 


Frontier 

Journalism 

WHEN  THE  INTER  American  Press 
Association  wanted  an  organization 
to  report  on  crimes  against  journal¬ 
ists  working  in  Africa,  it  turned  to 
Reporters  Without  Borders. 

“Reporters  Without  Borders  has  given  special 
attention  to  the  situation  of  the  press  in  Africa, 
because  the  creation  of  new  independent  news 
organizations  is  just  beginning  in  numerous  coun¬ 
tries  in  the  continent  and  because  the  local  organi¬ 
zations  in  defense  of  the  free  press  are  so  fragile  in 
the  great  majority  of  African  nations  —  and 
because,  unfortunately,  Africa  is  no  exception  in  the 
matter  of  impunity,”  Robert  Menard,  secretary  gen¬ 
eral  of  the  group,  told  the  recent  lAPA  conference 
on  unpunished  crimes  against  journalists,  held  in 
Guatemala  City. 

For  the  past  12  years,  Paris-based  RSF,  as  it  is 
known  for  its  French  name.  Reporters  Sans  Fron- 
tieres,  has  worked  to  bring  world  attention  to  the 
condition  of  journalists  working  in  the  far  comers 
of  the  world. 

For  instance,  RSF’s  annual  reports  on  the  status  of 
press  liberty  across  the  world  is  one  of  the  most 
complete  surveys  available.  And  its  creation  of  Inter¬ 
national  Press  Freedom  Day  (May  3)  led  the  United 
Nations  in  1994  to  officially  recognize  the  celebra¬ 
tion. 

At  lAPA,  Menard  told  the  chilling  story  of  Algeria, 
where  58  journalists  have  been  killed  since  May  of 
1993  —  most  of  them  “in  conditions  particularly 
cruel.” 

■Menard  was  a  French  radio  reporter  in  1985 
when  he  founded  RSF  with  the  intention  of  report¬ 
ing  on  disasters  and  wars  that  mainstream  media 
too  often  ignored.  At  first,  the  organization  financed 
coverage  of  these  "forgotten”  disasters,  but  by  1989 
had  shifted  its  priority'  to  helping  imprisoned  jour¬ 
nalists. 

“Our  chief  aim  has  been  to  devise  campaigns  and 
pressure  governments,  and  to  support  and  aid  those 
journalists  who  have  become  victims  of  repression,” 
he  said  in  an  interview  in  which  he  responded  in 
French  to  questions  posed  in  Spanish.  Jean  Louis 
Buchet,  an  RSF  board  member  and  French  journal¬ 
ist,  interpreted  the  questions  and  answers. 

RSF  maintains  a  fund  of  about  $250,()(X)  to  pro¬ 
vide  bail  and  legal  or  financial  assistance  to  the  fam¬ 
ilies  of  jailed  journalists.  It  also  arranges  for  news 
organizations  and  other  sponsors  to  “adopt”  impris¬ 
oned  journalists.  These  sjxjnsors  publicize  a  pris¬ 
oner’s  plight  in  and  out  of  the  country  of  captivity 
and  write  the  prisoners  and  their  families  at  least 
(See  Frontier  on  page  38) 
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Judgment 
At  Guatemala 


Everyone  in  Guatemala,  u  seems, 
knew  Irma  Raquer  Azurdia  was  going  to 
be  killed,  and  everyone  warned  her  to 
get  out.  Her  sister  and  her  colleagues 
begged  the  La  Nacion  reporter  to  flee. 
Guatemala’s  interior  minister  even 
tipped  off  her  ex-husband  —  just  a  few  days  before 
two  vehicles  intercepted  Flaquer  and  her  oldest  son 
after  leaving  the  birthday  party  of  her  4-year-old 
grandson. 

The  assailants  shot  to  death  her  son  Francisco, 
pulled  her  into  a  pickup  truck  —  and  Irma  Flaquer 
was  never  seen  again.  The 
date  was  Oct.  16, 1980. 

Seventeen  years  later,  Fla¬ 
quer  serves  as  a  symbol  for  a 
Guatemala  —  and  Latin  Amer¬ 
ica  —  that  is  at  last  democra¬ 
tizing  and  trying  to  come  to 
terms  with  the  terror  that  saw 
scores  of  journalists  assassi¬ 
nated.  And  Flaquer’s  sister, 
Anabella,  could  be  seen  as  a 
symbol,  too,  as  she  testified  in 
Guatemala  City  at  the  Inter  American  Press  Associa¬ 
tion’s  recent  mock  inquest  into  unpunished  crimes 
against  journalists. 

“My  sister  told  me,‘Anabella,  if  I  die,  don’t  cry.  Just 
know  that  I  will  be  very  happy  because  I  will  have 
died  fighting  for  what  I  most  love.’  But,  ladies  and 
gentlemen,  how  can  1  stop  from  crying  if  I  have  lost 
not  only  my  sister,  Irma  Flaquer  the  journalist,  but 
my  moral  support,  my  counselor,  my  confidant?  I  am 
left  an  orphan  again,  robbed  of  my  human  right  to 
bury  a  loved  one,”  Anabella  Flaquer  told  a  hushed 
audience  that  included  two 
Nobel  Peace  Prize  winners, 
three  Latin  American  ex-presi¬ 
dents  and  dozens  of  human 
rights  and  press  freedom 
advocates. 

She  spoke  at  a  conference 
that  concluded  IAEA’s  two- 
year  special  investigation  into 
unpunished  crimes  against 
journalists.  The  association 
chose  to  spotlight  six  cases  — 
two  each  from  Guatemala, 

Mexico  and  Colombia  — 
from  among  the  173  journal¬ 
ists  killed  in  Latin  America 
over  the  last  decade. 

Behind  the  numbing  statis¬ 


tics,  Anabella  Flaquer  and  other  witnesses  at  the 
mock  inquest  told  the  stories  of  the  survivors. 

“I  am  a  witness  to  the  slaughter,"  said  Marta  Arri- 
villaga  de  Carpio,the  widow  of  Jorge  Carpio  NicoUe, 
the  founder  and  editor  of  the  Guatemalan  daily  El 
Grafico.  Marta  was  riding  with  Jorge  Carpio 
through  the  Guatemalan  countryside  when  their 
caravan  of  cars  was  ambushed  by  more  than  30 
armed  and  hcxxled  men.  Jorge  Carpio  was  shot 
point-blank  four  times  and,  Marta  Arrivillaga  de  Car¬ 
pio  told  the  lAPA  conference,  “My  husband  fell  into 
my  arms.” 

In  many  ways,  however,  the  killings  of  these  and 
so  many  other  journalists  were  just  the  beginning  of 
the  nightmare  for  their  families.  Marta  Anivillaga  de 
Carpio  says  she  still  gets  anonymous  threats,  four 
years  after  her  husband's  murder.  And  just  this  June 
in  Mexico,  someone  spray  painted  death  threats  and 
torched  the  house  of  Victor  Manuel  Oropeza  —  six 
years  after  the  columnist  for  Diario  de  Juarez  was 
tortured,  stabbed  14  times  and  left  dead  on  his  type¬ 
writer  in  his  private  office  a  few  blocks  from  the 
U.S.  border. 

Again  and  again,  speakers  emphasized  what  the 
families  and  colleagues  of  murdered  journalists  are 
deprived  of:  justice.  Whether  the  victim  is  a  border- 
town  columnist  like  Manuel  Oropeza  or  as  famous  a 
figure  as  Carpio  —  who  ran  for  president  of 
Guatemala  —  their  killers  act  with  an  arrogant 
impunity. 

“When  I  was  here  investigating  the  case  of  Jotge 
Carpio,!  felt  as  if  1  were  investigating  Impunity  101,” 
said  June  Erlick,  the  U.S.  journalist  who  is  publica¬ 
tions  director  for  Harvard  University’s  (;enter  for 
Latin  American  Studies.  “People  are  forced  to  work 
in  a  climate  of  fear  (so)  extensive  that 
the  special  prosecutor  assigned  to  the 
Carpio  case  was  forced  to  go  into 
exile.”  In  the  Flaquer  case,  no  real 
investigation  ever  opened.  Erlick  said. 
Repeatedly,  the  people  Latin  Ameri- 

"Impunity . . .  crimes  against  journalists 
feeds  on  the  negligence  of  authorities, 
the  inefficiency  of  police  and  judicial 
systems  and  the  indifference  of  much  of 
society,  including  —  I  am  sad  to  report 
—  many  journalists.  This  grave  threat 
stalks  us,  encouraging  self-censorship, 
disinformation  and  silence.” 

—  David  Lawrence, 
chairman  and  publisher, 
Miami  Herald 


Impunity  for 
crimes  against 
journalists  goes 
on  trial  at  lAPA 
conference 
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cans  refer  to  as  the  “intel¬ 
lectual  authors”  of  these 
assassinations  escape 
scrutiny,  even  if  the  “mater¬ 
ial  authors”  —  the  actual 
shooters  —  do  end  up 
being  punished,  usually 
mildh'. 

“We’ve  found  that 
impunity  is  the  rule  and 
not  the  exception,”  said 
lAPA  President  Oliver  F. 

Clarke,  the  chairman  and 
managing  director  of  the 
Gleaner  Company  Ltd.  in 
Kingston,  Jamaica.  For  instance,  the  lAPA  probe 
established  to  the  satisfaction  of  the  investigating 
journalists  that  an  ex-priest  who  was  mayor  of  Bar- 
ranquilla,  Colombia,  at  the  time  was  the  mastermind 
behind  the  1993  killing  of  radio  reporter  Carlos 
Lajud  Catal^.  “We  haven’t  disclosed  his  name  for 
legal  reasons,”  said  Ana  Arana,  a  freelance  journalist. 

The  man  probably  will  never  face  justice  because 
there  is  insufficient  “political  will  to  do  it,”  she  said. 
“This  ex-mayor,  an  ex-priest,  is  running  for  mayor 
again  and  is  expected  to  win.” 

The  unabated  wave  of  murder,  kidnapping  and 
death  threats  hurts  the  press  and  society  as  much  as 
the  affected  families,  many  told  the  conference. 

When,  for  instance,  drug  lord  Pablo  Escobar  mas¬ 
terminded  the  1986  assassination  of  El  Espectador 
director  Guillermo  Cano  Isaza,  the  staff  of  the 
Bogota,  Colombia,  newspaper  was  as  shattered  as 
his  family,  Cano’s  brother,  Luis  Gabriel  Cano  Isaza, 
told  the  lAPA  inquest. 

“The  murder  of  Guillermo,  as  you  can  under¬ 
stand,  was  traumatic  for  the  family  and  in  the  news¬ 
paper.  The  newspaper  also  felt  left  without  guid¬ 
ance,  because  it  had  lost  its  leader,”  said  Luis  Cano, 
now  president  of  the  newspaper  and  of  LAPA. 

Immediately  after  his  brother’s  funeral,  Cano  gath¬ 
ered  the  staff  and  offered  leaves  for  anyone  who  felt 
intimidated  by  the  assassination.  No  one  left. 

But  the  terror  has  been  effective  in  muting  the 
press,  said  David  Lawrence,  the  chairman  and  pub¬ 
lisher  of  the  Miami  Herald  who  first  proposed  the 
LAPA  investigation. 

The  ability  to  escape  punishment  for  killing  jour¬ 
nalists  “feeds  on  the  negligence  of  authorities,  the 
inefficiency  of  police  and  judicial  systems  and  the 
indifference  of  much  of  society,  including  —  I  am 
sad  to  report  —  many  journalists.  This  grave  threat 
stalks  us,  encouraging  self-censorship,  disinforma¬ 
tion  and  silence,”  Lawrence  said. 

A  living  victim  of  the  terror  —  Francisco  Santos, 
managing  editor  of  El  Tietnpo  in  Bogota,  Colombia 
—  testified  to  the  effect  it  can  have.  Santos  was  kid¬ 
napped  in  December  1989  and  held  for  eight 
months.  At  one  point,  the  intense  strain  of  his  cap¬ 
tivity  drove  him  to  decide  to  kill  himself.  Though  he 
survived,  the  kidnapping  changed  his  journalism, 
Santos  said. 

“My  column  has  lost  its  authenticity,”  he  said. 


“There  is  self-censorship  . . . 
and  in  the  end  there  is 
paranoia  —  of  sudden 
noises,  of  surpri.ses.” 

Society,  too,  pays  a  price, 
said  Rosalina  Tuyuc 
Velasquez,  a  Mayan  who  is 
third  vice  president  of  the 
Guatemalan  Congress. 

“Any  people  that  does 
not  receive  information 
freely  is  a  dead  people,” 
Tuyuc  said. 

Governments  must 
ensure  that  journalism  can 
be  practiced  safely,  added  Violeta  B.  De  Chamorro, 
the  former  Nicaraguan  president  whose  own  hus¬ 
band,  La  Prensa  owner  and  editor  Pedro  Joaquin 
Chamorro,  was  murdered  in  1978.  The  masterminds 
were  never  brought  to  justice. 

“As  ex-president  of  Nicaragua  I  was  able  to  honor 
the  memory  of  my  husband  and  all  assassinated 
journalists  by  establishing  a  climate  of  free  press  in 
my  country.  During  the  six  years  and  nine  months 
of  my  governing,  not  only  did  new  [news  organiza¬ 
tions]  flourish,  but  there  was  not  a  single  case  of  a 
journalist  jailed,  prosecuted  —  or  killed,”  Chamorro 
said. 

There  are  signs  that  the  reign  of  impunity  in  Latin 
America  may  be  ending,  journalists  said  at  the  con¬ 
ference. 

For  example,  all  the  cases  IAEA  investigated  have 
been  put  on  the  docket  of  the  Inter  American  Com¬ 
mission  on  Human  Rights.  Colombia  has  set  up  a 
special  prosecutor’s  office  to  investigate  crimes 
against  journalists.  And  Mexican  authorities  have 
told  the  LAPA  that  the  two  cases  in  their  country  will 
be  referred  to  federal  authority  for  what  may  be  a 
more  thorough  investigation. 

Latin  Americans  themselves  ate  standing  up 
against  impunity.  In  Argentina,  for  instance,  there 
have  been  continuing  mass  demonstrations  to 
demand  justice  in  the  case  of  Jose  Luis  Cabezas,  a 
photographer  for  the  Buenas  Aires  weekly  Noticias 
who  was  kidnapped  and  murdered  in  a  car  that  was 
left  afire  in  a  resort  town. 

Cabeza’s  colleague,  reporter  Gabriel  Michi,  told 
the  conference  the  hit  was  apparently  ordered  by  a 
secretive  businessman,  Alfredo  Yabran,  who  was 
angered  by  having  his  picture  taken. 

Journalists  internationally  also  need  to  stand  up 
against  impunity,  the  lAPA  conference  urged. 

William  A.  Orme  Jr.,the  executive  director  for  the 
New  York  City-based  Committee  to  Protect  Journal¬ 
ists,  recalled  at  the  conference  that  he  was  worldng 
in  Guatemala  when  Irma  Flaquer  “disappeared”  in 
1980. 

“What  bothers  me  most  is  those  of  us  in 
the  international  press  failed  to  make  it  an  interna¬ 
tional  event,”  Orme  said.  “What  we  must  do  as  jour¬ 
nalists  is  ensure  that  these  stories  do  not  die  as  sto¬ 
ries  —  regardless  of  what  governments  do  or  do  not 
do.” 


“What  bothers  me  most  is 
those  of  us  in  the 
international  press  failed  to 
make  it  an  international 
event.  What  we  must  do  as 
journalists  is  ensure  that  these 
stories  do  not  die  as  stories  — 
regardless  of  what 
governments  do  or  do  not  do.” 
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BY  MARK  FITZGERALD 

Media  Perpetuate 
A  Myth 


Most  P<X)R  PIX)PI.K  in  the  united 
States  aa*  white  —  but  you’d  never 
know  that  by  reading  or  watehing 
the  news.  Aecording  to  a  reeent 
stuch’  b>’  a  Yale  University  political 
scientist,  while  29‘X.  of  America’s 
p(K)r  are  black,  far  more  than  half  of  the  ptxtr  peo¬ 
ple  portrayed  in  newsmagazines  and  network  tele¬ 
vision  news  shows  are  black. 

Martin  (iilens’  study  of  four  y  ears’  worth  of  .stories 
from  Time,  Newsweek  and  US.  News  &  Woticl  Re¬ 
port  found  that  a  wildly  exaggerated  percentage  of 
the  p«x)r  people  on  their  pages 
were  portrayed  as  blacks. 

Percentages  ranged  from 
53%  in  IJ.S.  News  to  66%  at 
Newsweek.  Similarly,  a  five- 
year  content  study  of  week- 
night  news  sht)ws  bnradeast 
by  ABC.  CBS  and  NBC  found 
that  65.2%  of  those  p<K)r  peo¬ 
ple  shown  were,  in  ea.scs 
where  race  could  be  deter¬ 
mined,  African  American. 

Interestingly,  black  poor 
people  were  underrepre¬ 
sented  when  newsmagazines  and  network  TV  news 
shows  fH)rtray  ed  working  or  elderly  p(K)r  people. 

For  example,  while  42%  of  p(K)r  black  Americans 
work,  only  12%  of  the  p<K)r  black  people  portrayed 
in  newsmagazine  articles  were  working  p<K)r. 

And  while  WX)  of  p<K)r  African  Americans  are  aged 
64  and  over,  less  than  one  percent  of  the  elderly 
p<K)r  portray  ed  in  the  magazine  articles  were  black. 

Ciilens,  a.s.sistant  pn)fessor  in  Yale’s  department  of 
political  science,  said  there  was  a  con.sistent  pattern 
in  which  African  Americans  were  most  ovenepre- 
sented  in  “unsympathetic"  groups  of  p(X)r  people, 
such  as  the  so-called  underclxss,  while  they  were 
underrepresented  in  “sympathetic"  gn)ups  of  p<x)r 
people,  such  xs  participants  in  job-training.  The 
media  portrayals  have  political  con.sequences,  Ciilens 
said.  “Not  only  do  African  Americans  xs  a  whole  suf¬ 
fer  fn)m  the  exaggerated  xv><x:iation  of  race  and 
poverty,  but  p<x)r  African  Americans  are  portray  ed  in 
a  particularly  negative  light,"  Ciilens  w'n)te  in  the 
study  “Race  and  P\)verty  in  America:  Public  Misper¬ 
ceptions  and  the  American  News  Media.” 

The  results  are  no  surprise,  say  two  key  commit¬ 
tees  of  the  National  As.sociation  of  Black  Journalists. 

“Continued  lack  of  inclusion,  nonaggressive  hir¬ 
ing  practices  in  the  media,  p(X)r  reporting  efforts 
and  a  major  disconnect  fn)m  African-American  com¬ 


munities  all  contribute  to  the  perpetuation  of  many 
misconceptions  about  black  folk  and  poverty 
issues,”  NAIiJ’s  media  monitoring  committee  and 
visual  task  force  said  in  a  statement  released  at  the 
asstK'iation’s  recent  convention  in  Chicago. 

Opinion  surveys  have  consistently  shown  the 
public  substantially  overestimates  the  percentage  of 
p(X)r  people  who  are  African  Americans,  the  NABJ 
committees  noted.  “With  a  backlxsh  against  the 
p(X)r,  and  against  African  Americans,  a  defining  char¬ 
acteristic  of  late- 1990s  political  discourse,  the  news 
media’s  responsibility  to  depict  both  gn>ups  accu¬ 
rately  is  more  important  than  ever,”  the  committees 
said  in  a  statement.  “Until  that  happens,  the  news 
media  will  not  be  simply  reporting  on  that  backlash 
—  they  will  continue  to  be  helping  to  create  it.” 

Visitor  Joins 
News  Meetings 

NCHORACiE  DAILY  NEWS  .staffers  at  Page  1  meet¬ 
ings  make  nx)m  for  a  visitor  each  week. 

But  the  guest,  a  community'  resident,  is  invited  to  do 
more  than  merely  watch  and  listen.  He  or  she  is  invited 
to  submit  their  own  ideas  of  what  should  adorn  the 
front  page  —  and  sometimes  their  picks  are  adopted. 

Recently,  Daily  Neu’S  editor  Kent  Pt)ll(x:k  initiated  a 
pn)gram  to  get  public  input  on  what  stories  should 
land  on  Page  1 .  He  explained  that  after  each  editor  or 
section  head  recommends  a  story,  the  outside  reader 
may  comment  on  the  offerings  or  come  up  with  some¬ 
thing  frt»m  his  own  head.  “Not  only  that,  but  frequently 
they’ll  think  of  an  angle  or  a  dimension  to  a  story  that 
had  not  (Kcurred  to  us,”  the  editor  told  E&P.  “It’s  been 
a  fantastic  experience.”  Although  editors  always  make 
the  final  decision,  more  than  one  visitor’s  contributions 
have  been  incorporated  into  the  paper.  Pollock  said. 

The  input  is  welcome  but  even  more  satisfying  is  the 
know  ledge  of  the  newspaper  business  that  guests  take 
away  with  them.  "Some  of  our  critics  think  we  just 
thn)w  the  paper  together  without  a  great  deal  of 
thought,”  he  said.  “Now  they  are  learning  that  it’s  a  delib¬ 
erative  priK’ess.  They  begin  to  understand  our  rexsoning 
and  pxss  this  understanding  on  to  family  and  friends” 
Polkxrk,  who  sits  in  on  some  Page  1  sessions,  said 
that  about  BffX)  of  the  time  his  own  picks  for  the  front 
page  coincide  with  the  suggestions  of  the  nonjoumalist. 

Unabashedly,  PolkKk  recalled  that  he  copied  the 
idea  fnrm  the  .Sacramento  Bee,  where  he  previously 
was  an  editor.  The  Bee  and  the  Daily  Neu's  are  part  of 
the  McClatchy  Newspapers  group.  ■ 


Most  poor  people 
in  the  U.S.  are 
white,  but  most 
news  coverage 
makes  it  appear 
they  are  black 
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J.T.  JOHNSON, 

founding  editor  of 
MacWeek  maga¬ 
zine  and  a  former 
professor  of  jour¬ 
nalism  at  San 
Francisco  State 
University,  has 

.  ’  ,  hTJOHNSON 

been  named 

deputy  editor  at 

the  St.  Louts  Post-Dispatch. 

ROSEMARY  GOVOREAV,  deputy 
managing  editor  at  the  Norfolk 
Virginian-Pilot,  was  appointed  deputy 
editor  in  St.  Louis. 

CMOUSTTNE  BERTELSON,  a 
columnist  at  the  Post-Dispatch,  was  pro¬ 
moted  to  editorial  page  editor. 

TERRIE  ROBBINS,  innovations 
director  at  the  Minneapolis  Star 
Tribune,  was  appointed  vice  president, 
director  of  marketing  in  St.  Louis. 

SCOTT  OSSWAUO,  retail  advertising 
manager  at  the  Schenectady  Daily 
Gazette,  was  elected  president  of  the 
NewYoik  Newspapers  Advertising  and 
Marketing  Executives  at  its  annual 
spring  conference. 

Other  officers  elected  include 
ANNETTE  KVEMMEL,  retail  advertis¬ 
ing  sales  manager  at  the  Buffalo  News  — 
first  vice  president;  AMiVCF  MEYER, 
classified  advertising  manager  at  the 
Albany  Times  Union  —  second  vice 
president;  and  SEAN  McNAMARA,  mar¬ 
keting  sales  manager  at  the  Plattsburgh 
Press-Republican  —  treasurer. 

BENNIE  L.  IVORY,  45,  executive  edi¬ 
tor  at  the  VCHmington,  Del.,  News 
Journal,  has  been  named  executive  edi¬ 
tor  and  vice  president  of  news  at  the 
Louisville  Courier-Journal. 

He  succeeds  3tARK  SILVERMAN, 
who  was  recently  named  publisher  and 


ROSEMARY 

GOVDREAV 


cmusnsE 

BERTELSON 


editor  of  the  Detroit  News. 

ALAN  MORAN,  former  executive  news 
editor  at  the  Phoenix  Gazette  and  cur¬ 
rent  director  of  communications  at 
Oberlin  College,  Oberlin,  Ohio,  has  been 
promoted  to  vice  president  for  college 
relations. 

MICHELLE  SOLOMON,  features  news 
editor  at  the  Albany,  N.Y.  Times  Union, 
has  been  named  executive  arts  and 
entertainment  editor. 

MARK  SOMMER,  features  editor  at 
the  Topeka  Capital-Journal,  was  appoint¬ 
ed  executive  features  editor  in  Albany. 

JAN  CASTLE  RENANDER,  editor  at 
the  Red  Oak  (Iowa)  Express,  has  been 
promoted  to  general  manager  and 
editor. 

KIMBERLY  BATES  McCARL,  vice 
president  and  manager  of  training  and 
development,  has  been  appointed  direc¬ 
tor  of  training  and  development  at 
Thomson  Newspapers,  Stamford,  Conn. 

JACQUES  KERREST,  50,  chief  finan¬ 
cial  officer  of  Chancellor  Broadcasting 
Co.,  Dallas,  has  been  named  senior  vice 
president  of  finance  and  chief  financial 
officer  at  Harte-Hanks  Communications 
Inc.,  San  Antonio. 

JAMES  J.  FHJAGGI,  controller  at  the 


E(S?P  Editor  Leaves 

JOHN  CONSOU,  WHOSE  21  years  at  Editor  &  Publisher  included  15  as 
chief  editor,  left  his  position  as  executive  editor  Aug.  8. 

Senior  editor  George  Gameau  was  named  acting  managing  editor  while 
Editor  &  Publisher  Co.  searches  for  a  senior  vice  president  for  news  to  over¬ 
see  the  flagship  magazine  and  the  company’s  growing  stable  of  products, 
including  print  and  electronic  information  and  services  and  conferences. 

In  a  memo  to  staffers,  co-publishers  Chris  and  Colin  Phillips  thanked 
Consoli  for  his  long  and  dedicated  service  and  for  the  leadership  he  provided 
for  readers  in  the  newspaper  industry. 


Quad-City  Times, 
Davenport,  Iowa, 
was  elected  presi¬ 
dent  of  the 
International 
Newspaper 
Financial 

Executives  associ- 

TERtUE  ROBBINS  , 

ation  at  its  annual 
conference  held 

in  Nashville,Tenn. 

Other  officers  elected  include  KER- 
MTT  KAUFFMAN,  vice  president/busi¬ 
ness  manager  at  the  Tampa  Tribune  — 
vice  president;  WILLIAM  A.  ZURILLA, 
vice  president/financial  operations  at 
Ottaway  Newspapers  Inc.,  Campbell 
Hall,  N.Y.  —  treasurer;  TALLY  LIU,  vice 
president/finance  and  administration  at 
Knight-Ridder  Inc.,  Miami  —  secretary; 
and  ROBERT  J.  KASABIAN,  vice  pres¬ 
ident  and  executive  director. 

JIM  WOOTEN,  editorial  page  editor  at 
the  Atlanta  Journal,  was  elected  presi¬ 
dent  of  the  Georgia  Press  Association  at 
the  association’s  annual  convention  in 
Panama  City  Beach,  Fla. 

Other  officers  elected  include  MAR¬ 
IANNE  C.  THOMASSON,  vice  presi¬ 
dent  and  managing  editor  at  the 
Newnan  Times-Herald  —  vice  presi¬ 
dent;  and  DuBOSE  PORTER,  editor  of 
the  Dublin  Courier  Herald  —  treasurer. 

REBECCA  RAY,  assistant  editor  at  the 
Kentucky  Standard,  Bardstown,  Ky.,  has 
been  named  editor. 

WOLF  ROSENBERG,  49,  pubftsher  at 
the  Turlock  (Calif.)  Journal,  has  been 
promoted  to  corporate  director  of 
national  and  major  accounts  sales 
within  the  newspaper’s  parent  compa¬ 
ny,  USMedia  Group  Inc.,  in  Crystal  City, 
Mo. 

S.  MAE  FUJTTA  NUMATA,  senior  vice 
president/corporate  development  and 
senior  vice  president/project  man¬ 
agement  for  Key  Bank  and  director/trea¬ 
surer  for  Key  Savings  Bank,  a  Key  Bank 
affiliate,  has  been  named  vice 
president/chief  financial  officer  of  the 
Seattle  Times  Co. 

RAYMOND  ROSE,  a  senior  consul¬ 
tant  in  employee  relations  and  training 
and  development  for  Puget  Sound  Power 
and  light  Co.,  becomes  human  resources 
manager  at  the  Seattle  Times  Co. 
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BY  M.L.  STEIN 


Missing  Reporter 
Found  In  Alaska 


ON  A  MONDAY  in  May  1985,  Jody 
Roberts,  a  reporter  for  the  Tacoma, 
Wash.,  Nett'S  Tribune,  was  scheduled 
for  an  assignment  outside  the  office. 
.She  never  showed  up. 

Today,  an  apparent  victim  of  amne¬ 
sia,  she  is  living  in  Sitka,  Ala.ska,  where  she  wxs  being 
tight-lipped  about  what  happened  in  those  1 2  >  ears 
—  if  she  can  recall  them.  A  swarm  of  reporters  and 
photographers  were  waiting  outside  her  home 
recently,  but  Jane  Dee,  xs  she  became  known  xs, 
declined  to  come  out  for  interviews. 

The  News  Tribune,  the 
Anc/jonige  Duily  News  and 
other  newspapers  have  since 
learned  that  five  days  after 
her  disappearance  from 
Tacoma,  she  was  found  wan¬ 
dering  through  a  shopping 
mall  in  Aun)ra,  Colo.,  near 
Denver,  with  no  identification 
and  no  memory. 

Unable  to  kKate  anyone 
who  knew  her,  C.olorado 
authorities  placed  her  in  a 
mental  institution,  gave  her  a 
new  name  of  Jane  Dee  and  even  supplied  her  with 
a  new  birth  date  and  StKial  Security'  number.  She 
was  27  years  old  at  the  time. 

After  her  release  a  few  months  later,  Roberts 
somehow  wound  up  in  Alxska,  married  fisherman 
Dan  Williams  and  had  four  children,  two  sets  of  twin 
girls. 

Her  sister  told  the  News  Tribune  that  Roberts, 
who  apparently  hxs  lived  in  Alaska  since  1989,  has 
worked  as  a  waitress  and  Internet  page  designer. 

News  Tribune  .senior  editor  Tom  Osborne,  who 
worked  with  Roberts  at  the  paper,  told  E&P  that  he 
and  other  staffers  had  noted  that  she  wxs  behaving 
strangely  in  the  days  before  she  vanished. 

“There  were  signs  that  made  people  wonder,”  he 
recalled. 

HOW  SHE  WAS  RECOGNIZED 

The  King  (a)unty  Sheriffs  Department  said 
Roberts  was  found  after  a  woman  recognized  her 
picture  that  ran  with  a  newspaper  story  of  her  dis¬ 
appearance. 

The  woman,  the  department  said,  also  told  inves¬ 
tigators  that  Roberts  had  a  Web  site  with  a  family 
photo.  The  image  was  downloaded  for  her  relatives 
in  Oregon,  who  recognized  her. 

News  Tribune  staff  writers  Elaine  Porterfield  and 


Her  whereabouts 
were  unknown 
for  12  years  after 
she  disappeared 
on  her  way  to  an 
assignment 


Lis;»  Kremer  a-ported  fn)m  Sitka  that  Roberts  is 
“overwhelmed”  by  the  media  attention  and  refuses 
to  talk  publicly  about  her  experience. 

But  she  is  believed  to  have  made  contact  with  her 
family  and  friends  in  t)regon,  where  she  grew  up. 

According  to  the  two  reporters,  Sitka,  a  town  of 
8,5(K)  xstride  a  rain  forest,  is  a  place  where  nobody' 
a.sks  questions  about  one’s  pxst.  They  quoted  one 
resident  as  saying  Sitka  is  a  place  "where  people 
come  to  reinvent  them,selves.” 

Friends  and  neighbors  told  the  pair  that  Roberts 
lives  virtually  as  a  hermit. 

“You're  living  in  Sitka,  and  pretty  s(K)n  you  feel 
like  a  nobody'.  It’s  real  nice,”  one  resident  remarked. 

In  her  report  fntm  Sitka,  Anchorage  Daily  News 
reporter  Sheila  T(X)mey  said  a  family  friend  emerged 
from  lX.*e’s  hou.se  and  handed  the  media  a  note  fn)m 
her  saying, “I  will  not  be  talking  to  any  members  of 
the  media  at  this  time.  My  only  interest  is  in  speak¬ 
ing  to  members  of  my  own  family  .” 

Accoaling  to  her  husband,  T(K)mey'  wrote,  the 
woman  was  t(K)  shocked  to  face  que.stions  fn)m  the 
press. 

Roberts’  friends  and  co-workers  at  the  News  Tri¬ 
bune  were  amazed  and  delighted  at  the  disclosure 
of  her  whereabouts. 

For  Mike  Bainter,  now  the  paper's  photo  editor,  it 
means  the  end  of  a  12-y'ear  personal  search.  He  wxs 
quoted  in  a  Netes  Tribune  story'  xs  saying  that  he 
never  .stopped  l(K)king  for  his  friend,  often  scanning 
faces  in  cn)wds  in  every  city  he  happened  to  be  in. 

And  every'  time  he  received  a  voiceless  phone 
call,  he  wondered  if  it  had  been  Roberts  on  the  line. 

Another  former  colleague,  Sandy  Nelson,  said,  “It 
really'  .seems  to  be  a  happy  ending  to  what  could 
have  been  a  terrible,  grisly,  awful  .story.” 

At  one  time,  Roberts  was  the  subject  of  a  murder 
investigation  ordered  by  the  county'  sheriff 

Experts  say  long-term  amnesia  is  rare  but  it  does 
occur.  A  Seattle 
Times  story 

quoted  University' 
of  Illinois  psychol- 
ogi.st  Neal  Ca)hen, 
who  termed  it 
“extraordinarily 
rare  but  it  appar¬ 
ently  does  hap¬ 
pen.” 

He  cited  two 
cases  he  studied 

(See  Missing  on 
page  38) 


Phelps,  Cutler  &  Associates 

Consultants  To  Neu's/xipers 
Savannah,  Georgia 

Takes  pride  in  the  inauguration  of 

Dr.  Stephen  R.  Lacy 

A  PC&A  A.s.st)ciate 

as 

President 

As.xx;iation  for  Education 
in 

jourrutlLsm  &  Mass  Gimtnunication 

Congratulations,  Steve! 
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BY  DORI  PERRUCCI 

Attracting  New 
Ad  Revenues 


Newspapers  need 
to  change  the  way 
they  do  business  if 
they  want  to  attract 
mote  revenue  from 
advertising  agencies  and  retailers. 

If  they  don’t,  said  Debbie 
Zimmerman,  a  senior  partner  at 
Bozell  Worldwide  Inc.,  newspapers 
“are  faced  with  the  prospect  of 
becoming  just  another  exhibit  in 
Jurassic  Park.” 

She  spoke  along  with  Sears, 

Roebuck  and  Co.  senior  executive  vice  president 
John  Costello  and  David  Verklin,  managing  director 
for  Hal  Riney  &  Partners,  on  the  panel, 

“Competitive  Media  Landscape,”  held  during  the 
Newspaper  Association  of  America’s  (NAA)  recent 
marketing  conference  in  San  Francisco. 

Today’s  under-35  media  planners  are  over¬ 
whelmed  with  too  many  choices  and  not  enough 
time,  Zimmerman  said,  and  don’t  make  newspa¬ 
pers  part  of  their  daily  fare,  so  papers  have  to  work 
harder  to  compete. 


To  do  that,  she  told  newspaper 
staff,  “We  need  your  best  thinking.” 
Some  suggestions; 

♦  Be  willing  to  negotiate  rates. 
Structure  rates  according  to  use, 
like  broadcast  TV,  cable  and  radio 
do.  Consider  adjusting  national 
rates  in  buying  print  for  a  l(x:al 
retailer. 

♦  Involve  agencies  in  the  pnxl- 
uct  development  process.  Before 
the  Los  Angeles  Times  launched 
their  new  golf  section,  for 

instance,  they  consulted  with  Bozell,  which  repre¬ 
sents  Taylor  Made  Golf  as  a  client. 

♦  Use  the  Web  as  a  laboratory'  to  create  new  edi¬ 
torial  prtxlucts  that  can  be  more  directly  ass(x:iated 
with  specific  advertisers. 

♦  Offer  comp  subscriptions  to  agency  person- 
nel.like  magazines  do. 

♦  Be  willing  to  share  research  about  consumer 
attitudes  and  lifestyles  that  affect  consumption  on 
various  products  and  .services. 

♦  Use  your  promotion,  public  relations,  produc- 


Newspapers 
must  change 
the  way  they 
do  business 
in  order  to 
capture  the 
attention  of 
media  planners 


Restructuring  Ad  Operations  For  The  Bottom  Line 


Three  newspaper  ad  directors 
shared  their  strategies  for  bring¬ 
ing  in  more  ad  revenue  in  a  panel 
entitled,  “Restructuring  the 
Advertising  Division.” 

The  Providence  Journal-Bulletin 
paid  out  sales  incentives  based  on  its 
new  rate  structure  in  1996, “and  we 
are  well  ahead  of  schedule  for  1997,” 
reported  Don  Ross,  the  paper’s  vice 
president  for  advertising. 

The  new  structure  is  more  attrac¬ 
tive  to  sales  reps,  who  are  paid  on  net, 
and  paid  earlier,  said  Ross.  “It’s  like 
they’re  running  their  own  business.” 

The  newspaper  restructured  its 
sales  staff  beginning  in  April  19%, 
eventually  creating  10  teams  to  target 
10  key  retail  categories.  Each  team 
has  a  sales  director,  their  own  inside 
telephone  sales,  revenue  plan  and 
expense  budget. 

Sales  teams  also  helped  create  two 


new  editorially  supported  sections,  a 
monthly  health  and  fitness  section 
and  a  weekly  automotive  section, 
reflecting  the  cross-departmental 
cooperation  that  drives  the  new  struc¬ 
ture. 

At  the  Naples  (Fla.)  Daily  News, 
composing  nxim  personnel  became 
part  of  the  sales  team  to  reduce  ad 
turnaround  time,  said  Pat  Berling, 
director  of  advertising. 

Each  team,  which  is  focused  on 
seven  retail  categories,  has  both  a  MAC 
and  a  Harris  EAD  artist,  as  well  as  a 
sales  assistant  who  handles  copy  and 
layout  And  they  all  share  in  the  com¬ 
mission  structure,  said  Berling,  who 
advised  other  papers  to  do  the  same. 

At  the  Star  Tribune  in  Minneapolis, 
the  paper’s  restructured  sales  teams, 
which  include  marketing,  finance,  and 
operations  staff,  have  launched  several 
new  information  products. 


In  the  near  future,  staff  will  be 
hired  to  develop  new  media  and 
direct  marketing  services. 

“The  approach  is  market-based, 
cross-functional,  and  decentralized,” 
said  Tom  Mohr,  senior  vice  president/ 
general  manager. 

“We’re  taking  a  nonhierarchical 
approach  to  running  the  business, 
which  has  been  a  big  adjustment  for 
us,”  said  Mohr,  but  the  proof  is  in  the 
results. 

WorkAvenue.com,  a  digital  service 
aimed  at  the  recruitment  market, 
delivers  1 1,000  resumes  in  its  data¬ 
base  and  offers  180  job  listings. 

Fonahome,  a  digital  service  targeted 
for  the  rental  market,  has  helped 
reduce  errors  by  90%,  while  Buyer’s 
Edge,  a  new  nonsubscriber  publica¬ 
tion,  has  developed  an  entirely  new 
market  that  delivers  news  about  bar¬ 
gains  to  busy  working  women. 
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tion  and  sales  expertise  to  brainstorm 
with  agencies  about  new  ways  to  use 
your  newspaper  to  deliver  break¬ 
through  solutions. 

“It’s  a  changing  market  environment,” 
added  Costello.  For  those  newspapers 
that  can  see  beyond  the  confusion, 
however,  “there  are  opportunities  for 
significant  growth.” 

“The  old  rules  are  simpl>’  not  rcle- 
\'ant,”  he  said,  citing  the  shift  from  circu¬ 
lation  reach  to  impact,  mass  marketing 
to  targeted  marketing,  and  CPM  to  ROI 
as  some  of  the  signs  of  a  changing  mar¬ 
ketplace.  "The  next  10  years  are  going 
to  create  an  explosion  of  change  that 
none  of  us  can  anticipate.” 

Newspapers  can  access  these  oppor¬ 
tunities  by  understanding  a  retailer’s 
business  strateg)’,  he  .said. 

He  pointed  to  Gannett  Suburban 
Newspapers,  which  developed  a  special 
half-page  gatefold  ad  that  “had  a  dramat¬ 
ic  impact  on  the  recent  opening  of  the 
Sears  store  in  Yonkers,”  in  New  York. 

Other  suggestions: 

♦  Leverage  your  local  market  strength. 
An  urban  Chicago  paper  ran  Polish-lan¬ 
guage  ads  targeted  to  certain  neighbor¬ 
hoods. 

♦  Innovate.  The  Washington  Post  cre¬ 
ated  an  insert  for  their  Sunday  fashion 
magazine  that  helped  promote  Sears’ 
new  campaign,  “The  Softer  Side  of  Sears.” 

In  the  last  26  months,  the  newspaper 
ad  volume  at  Hal  Riney  &  Partners  Inc. 


in  San  Francisco  has  tripled,  reported 
Verklin.  Three  categories,  including  auto¬ 
mobiles,  financial  services  companies, 
and  telecommunications,  are  booming 
“because  clients  are  convinced  newspa¬ 
pers  drive  traffic.” 

To  take  advantage  of  the  momentum, 
he  said,  newspapers  need  to  respond 
more  creatively. 

Some  suggestions; 

♦  Hire  staff  with  background  in  differ¬ 
ent  retail  categories  to  pitch  to  retailers. 

♦  Do  more  local  promotional  work. 

♦  Shorten  the  closing  date. 

“How  about  giving  us  a  weekend 

contact  phone  number?”  Verklin  said. 
Clients  expect  agencies  to  be  available 
round-the-clock  to  help  drive  their  busi¬ 
ness.  If  newspapers  did  that,  he  said,  “You 
could  generate  5%  more  in  revenue.” 


Media  Marketing 
Buys  Training  Firm 

The  acquisition  of  John  Gorby’s 
training  firm,  the  Doulgas  Britt  Co., 
by  Media  Marketing  Inc.,  on  July  16  is 
part  of  a  strategy  to  expand  competitive 
media  training  for  newspapers. 

“In  the  ’90s,  it  isn’t  enough  to  sell 
against  broadcast.  You  have  to  be  able  to 
be  total  media  consultants.  You  have  to 
be  able  to  deliver  a  whole  marketing 
campaign,”  said  James  Theall,  CEO  of 


Boulder-based  Media  Marketing.  By  early 
1998,  he  said,  the  company  is  going  to 
“roll  out  a  whole  new  line  that  is  not  just 
about  selling  against  broadcast.  The 
expanded  offering  will  include  online, 
direct  mail,  and  Yellow  Pages.” 

The  acquisition  builds  on  the  joint 
venture  the  two  companies  entered  in 
1992  to  incorporate  Gorby’s  training  pro¬ 
gram.  “Selling  Against  Broadcast,”  into 
the  Media  Analyst  portion  of  imMEDIAte, 
an  integrated  sales  automation  tool  from 
Media  Marketing. 

Approximately  430  newspapers  use 
Gorby’s  training  program.Theall  said. 

A  lot  of  papers,  however,  “put  the 
information  services  department  in 
charge  of  sales  automation,  but  it’s  not  an 
internal  process.  Sales  automation 
should  be  focused  on  the  sales  process, 
the  relationship  between  the  sales  per¬ 
son  and  the  advertiser." 

“Our  training  was  always  easy  to 
grasp,  but  not  always  easy  to  use,”  said 
John  Gorby,  speaking  from  his  office  in 
Lakes  Charles,  111.  He  said  Media 
Marketing  “has  taken  our  program  and 
made  it  more  effective  for  newspapers.” 

Gorby  founded  Douglas  Britt  Co.  in 
1983  after  years  of  working  in  broadcast¬ 
ing. 

“Nothing  will  be  lost  during  the  tran¬ 
sition.  1  am  pleased  to  entrust  these 
concepts  and  my  years  of  experience 
with  the  industry  to  Media  Marketing,” 
Gorby  said.  —  Dori  Pemicci 


Eliminate  the  pressure  and  stress  of  producing  your  own  TV  book. 
Use  Print  Marketing  Concepts  instead. 

Our  expertise  in  sales,  layout,  design  and  editorial  content  can 
help  you: 

put  your  editorial  resources  to  better  use; 

gain  contract  customers  without  continued  sales  hassle; 

save  precious  time  ond  money. 

Print  Marketing  Concepts  has  proven  results 
with  a  circulation  of  3.S  million. 

Get  fast  relief  from  your 
TV  book.  Call  PMC  today: 


Print  Marketing  Concepts  10590  Westoffice  Drive.  Suite  250  Houston.  Texas  77042 
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BY  KELVIN  CHILDS 

In 

Limbo 


SEVERAL  BALTIMORE  SUN  mechanics  and 
maintenance  workers  who  got  layoff 
notices  in  March  because  the  building  is  up 
for  sale  face  doubtful  futures  as  negotiations 
drag  on  with  the  would-be  buyer. 
The  paper  announced  last  September  an 
agreement  with  the  Dome  Corp.  to  negotiate  the  sale 
of  its  headquarters  in  downtown  Baltimore  at  501  N. 
Calvert  St.  and  an  adjacent  65()-space  parking  garage. 
Dome  is  a  for-profit  company  owned  by  the  Johns 
Hopkins  Health  System  and  Johns  Hopkins  Univer- 

Nearly  a  year  later  —  and 
four  months  after  layoff 
notices  went  out  —  the  sale 
has  not  been  finalized.  How¬ 
ever,  because  the  layoffs  are 
not  official,  anyone  who  got  a 
notice  who  takes  another  job 
before  the  deal  is  done  risks 
losing  six  months’  severance 
pay. 

“As  you  can  imagine,  people 
are  in  limbo,”  said  Carol  Rosen¬ 
blatt,  administrative  officer  of 
the  Washington-Baltimore 
Newspaper  Guild,  Lcx:al  35.  “It’s  an  awful  way  to  treat 
people.” 

Executives  from  the  Sun  and  from  Dome  would 
not  comment  beyond  acknowledging  that  talks  are 
continuing. 

The  Sun,  in  an  article  on  Sept.  26, 1996,  stated  that 
Dome  planned  to  spend  $  1 0  million  in  a  two-year  ren¬ 
ovation  of  the  building,  appraised  at  $14  million.  The 
Sun  would  lease  four  floors,  occupying  about 
150,000  square  feet,  the  article  stated,  with  the 
remainder  of  the  440,000  square  feet  devoted  to 
ground-fkK)r  retail  and  other  offices  to  be  leased  to 
Hopkins  entities. 

Sun  and  Dome  officials  said  then  that  they  hoped 
to  complete  the  sale  by  January. 

The  Guild  called  for  meetings  with  the  Sun  to  find 
out  what  this  would  mean  for  employees,  but  the  Sun 
did  not  meet  with  the  Guild  until  four  months  later, 
on  Jan.  3- 

The  Jan.  7  Guild  newsletter  states  that  Frederic  Bar- 
all,  director  of  labor  relations,  told  them  the  Sun’s 
three  auto  mechanics  jobs  would  be  eliminated  and 
that  Dome  Corp.  wished  to  use  its  own  building 
mechanics,  electricians  and  janitors. 

Barall  declined  to  comment  and  referred  all  ques¬ 
tions  to  the  Sun’s  marketing  department. 

Marcia  Goldman,  the  Sun’s  communications  direc¬ 


tor,  said  the  Sun  last  met  with  the  Guild  in  February 
but  had  no  comment  on  what  was  discussed  at  any 
of  the  meetings. 

Rosenblatt  said  the  Sun  wanted  to  negotiate  buy¬ 
outs  of  those  workers  with  the  Guild,  but  answered 
few  of  its  questions. 

Among  the  things  the  Guild  wanted  to  know  was 
what  the  sale  of  the  building  had  to  do  with  firing 
the  auto  mechanics,  and  who  would  do  that  work; 
whether  the  Sun  might  place  affected  workers  in 
currently  vacant  jobs;  whether  Dome  would  hire  any 
of  the  laid-off  workers;  whether  Sun  employees 
would  be  allowed  to  park  in  the  garage  and  what  the 
rates  might  be;  and  whether  Sun  employees  working 
late  shifts  would  have  access  to  the  garage  at  odd 
hours. 

No  answers  were  provided,  then  or  since  then. 

“We  really  didn’t  feel  comfortable  after  any  num¬ 
ber  of  efforts  to  get  specifics,”  Rosenblatt  said. 

Goldman  said  the  Sun  would  meet  with  the  Guild 
if  and  when  the  sale  is  completed.  The  Sun’s  off’icial 
statement  on  the  matter,  she  said,  is  that  it  has  a  con¬ 
tract  with  the  Guild  and  will  honor  its  terms.  Regard¬ 
ing  buyouts,  she  said,  “Our  plans  are  to  follow  the 
contract.” 

A  few  weeks  after  the  last  meeting,  the  affected 
woricers  —  the  auto  mechanics,  six  building  mechan¬ 
ics  and  12  janitors  —  received  letters  from  the  Sun, 
“pursuant  to  Section  8.2(c)  of  the  collective  bargain¬ 
ing  agreement.” 

Dated  March  21,  the  letters  stated,  “I  regret  to 
inform  you  that  you  will  be  laid  off  when  title  to  the 
Calvert  Street  buildings  passes  from  the  Sun  to  Dome 
Corporation  upon  the  consummation  of  that  sale  to 
Dome  Corporation,  which,  at  this  time,  is  anticipated 
to  be  no  earlier  than  late  April,  1997.  The  actual  date 
of  layoff  will  be  determined  consistent  with  the  trans¬ 
fer  of  title  of  the  Calvert  Street  buildings.” 

The  letter  states,  “Under  Section  8.5  of  the  Agree¬ 
ment,  if  your  layoff  occurs  in  late  April  you  are  enti¬ 
tled  to  25  weeks  severance  pay,  which  shall  be  pro¬ 
vided  to  you  on  your  last  day  of  work,  in  addition  to 
pay  for  any  accrued  vacation  time.” 

Later,  another  letter,  dated  April  28,  went  out,  stat¬ 
ing,  “At  this  time,  the  date  of  transfer  of  tide  to  these 
buildings  has  not  yet  been  finalized.  When  this  date 
has  been  determined,  you  will  be  provided  notice.” 

Some  of  the  woikers  have  been  looking  for  new 
jobs,  Rosenblatt  said.  However,  it  is  not  clear  if  they 
will  get  the  severance  pay  if  they  leave  before  the  sale 
is  complete. 

“The  company  hasn’t  made  a  commitment  that 
they  would  get  anything,”  Rosenblatt  said. 


Pending  sale 
of  Baltimore  Sun 
building  threatens 
maintenance 
workers  with 
layoffs 
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WILLIAM  FREDERIC  BEATY,  77,  a 

former  Chicago  Sun-Times  advertising 
manager,  died  of  cancer  June  20. 

THOMAS  BURNS  JR., 19,  a  former 
advertising  manager  at  the  Chicago 
Tribune  and  a  decorated  veteran  of 
World  War  II,  died  June  26  after  a  long 
battle  with  bone  cancer. 

JOHN  JOSEPH  CARROLL,  T7,  former 
New  York  City  editor  at  the  AsstK'iated 
Press  who  accompanied  President  Harry' 
S.  Truman  on  his  walks  along  New  York 
City’s  Fifth  Avenue,  died  June  6  in  New 
York. 

DOROTHY  BUFFVM  CHANDLER, 

96,  widow  of  former  Los  Angeles  Times 
publisher  Norman  Chandler,  died  of  nat¬ 
ural  causes  July’  6  in  Los  Angeles. 

JOHN  B.  COMBS,  92,  political  colum¬ 
nist  for  black  publications  and  confidant 
to  Ohio’s  governors,  died  June  7  in 
Columbus,  Ohio. 

EARL  CONLEY,  88,  former  owner  and 
operator  of  Vigo  News  Agency,  a  ditrib- 
utor  of  the  Indianapolis  Star  and 
Indianapolis  Neu’s,  died  June  4. 

EDMUND  R.  De  MOCH,  82,  a  retired 
A.ssociated  Press  journalist,  died  June  24. 

EDWIN  DIAMOND,  72,  an  author, 
teacher  and  journalist  whose  career 
spanned  more  than  45  years  and  ranged 
from  covering  the  space  age  to  cri¬ 
tiquing  the  news  media,  died  of  heart 
failure  July  10  in  Manhattan. 

MARY  FIDLER,  75,  former  copublish¬ 
er  of  the  Salisbury  (Mo.)  Press- 
Spectator,  died  of  cancer  June  1 2. 

KENNETH  FORBES,  76,  former  co 
publisher  of  the  News-Review 
Publishing  Corp.,  Riverhead,  L.I.,  died  of 
cancer  July  27. 

SHELDON  GARBER,  76,  former 
Illinois  state  editor  for  United  Press 
International,  died  July  12  in  Evanston, 
Ill. 

TERRY  HOGGATT,  55,  managing  edi¬ 
tor  at  the  Cushing  (Okla.)  Daily  Citizen 
since  1981,  died  of  cancer  June  21  in 
Cushing. 


i  RICHARD  G.  MOISIO,  64,  retired  pub- 
1  Usher  and  general  manager  of  the 
i  Rorence  (S.C.)  Morning  News,  died 
I  June  7  in  Daytona  Beach,  Fla. 

I  GUY  MURCHIE,  90,  a  former  Chicago 
I  Tribune  editorial  staff  member,  died 
i  July  8. 

He  covered  the  beginning  of  World 
i  War  II  as  a  reporter,  photographer  and 
:  sketcher  of  pen  and  ink  drawings.  He 
I  was  reportedly  the  first  correspondent 
j  wounded  in  the  confUct. 

i  KATHLEEN  ORR-McDONALD,M,^ 

I  award-winning  joumaUst  who  had 
I  earned  a  reputation  for  being  an  accu- 
I  rate  and  relevant  business  writer  at  the 
i  Chicago  Daily  Southtown,  died  July  16 
1  in  her  parked  car  outside  the  newspa- 
j  per’s  Tinley  Park  offices. 

!  While  an  autopsy  was  inconclusive, 
j  she  apparently  died  of  natural  causes. 

I  WILLIAM  BECKNER  PALMER.  84,3i 

I  longtime  photographer  at  the 
i  Indianapolis  News,  died  June  3  in 
i  Indianapolis. 

I  REGINALD  PATRICK.  56,  a  photogra- 
I  pher  for  the  Chicago  Defender,  died  of 
!  pancreatic  cancer  July  6  in  Chicago. 

i  JIMMY  PIPPEN,  50,  managing  editor 
I  at  the  Laurel  (Miss.)  Leader-Call,  died 
i  June  25  of  suicide  at  his  home  in 
I  Laurel. 

I  CHARLES  W.  PUFFENBERGER.IO, 

!  retired  editor  at  the  Washington  Post, 
j  died  of  cancer  June  28  in  Washington. 

j  ROBERT  E.  SCHAEFER.  83,  retired 
i  president  and  pubUsher  of  the 
j  Chillicothe  (Ohio)  Gazette,  died  June  23 
I  after  a  brief  illness. 

i  WnUAM  LESTER  “EES’* SIMPSON, 

I  88,  longtime  publisher  of  the  Holden 
I  (Mo.)  Progress  and  former  president  of 
i  the  Missouri  Press  Association,  died 
I  June  16. 

j  AL  STARK.  64,  writer,  editor  and 
columnist  at  the  Detroit  News  for  more 
than  three  decades,  died  June  24  in 
Detroit. 

HAROLD  ‘‘HAL”  TOTTEN,  76,  long¬ 
time  Ventura  County  joumaUst  who  was 


sports  editor  of  the  old  Oxnard  (CaUf.) 
PressCourier  for  40  years,  died  June  3 
in  Oxnard. 

.E  AL  TOTTER,  (C,  former  pubUsher  of 
the  San  Garbiel  Valley  Tribune, 

Covina,  Calif.,  and  a  leader  in  the  devel¬ 
opment  of  the  San  Gabriel  VaUey 
Newspaper  Group,  died  June  10  of  com- 
pUcations  from  pneumonia. 

He  .etired  as  president  of  the  news¬ 
paper  gn)up  in  1992. 

STUART  TROUP,  63,  former  Newsday 
editor,  ja/z  writer  and  chronicler  of  New 
York  nightlife,  died  June  4  in  Valhalla, 

N.Y.,  of  compUcations  foUowing  a  kid¬ 
ney  transplant. 

RALPH  WALTERS,  83,  whose  news 
and  feature  photographs  won  many 
awards  for  the  Chicago  Sun-Times  in 
the  1950s  and  1960s,  died  June  27  in 
Glendale  Heights,  lU. 

Walters  was  an  aerial  photographer  in 
Europe  for  the  Army  during  World  War  II. 

SHARON  L  WALTERS,  48,  former 
marketing  and  promotions  director  at 
the  Southern  Illinoisan,  C,arbondaIe, 
and  a  founding  member  of  the  Illinois 
Press  Ass<Kiation  Advertising  and 
Marketing  Committee,  died  May  19- 

Just  a  week,  after  taking  a  new  job  as 
director  of  production  at  the  Chicago 
Sun-Times,  JOHN  WEBB  died  of  a 
heart  attack,  June  16.  He  was  55. 

Webb  coUapsed  at  the  Sun-Times  and 
was  declared  dead  at  Northwestern 
Memorial  Hospital  in  downtown 
Chicago,  according  to  a  spokeswoman 
for  the  newspaper. 

When  Webb’s  hiring  was  announced 
June  9,  the  newspaper  said  it  expected 
him  to  play  an  important  role  in  buUding 
and  operating  the  $100  milUon  produc¬ 
tion  plant,  expected  to  be  online  by  the 
end  of  1S>99.  The  Sun-Times  wiU  move 
from  letterpress  to  offset  printing  at  the 
new  plant,  and  Webb  was  weU-known  for 
his  expertise  with  double-wide  color 
presses. 

Webb  joined  the  Sun-Times  from  the 
Los  Angeles  Daily  News,  where  he  had 
been  production  director  there  for  six 
years. 

Previously,  he  had  spent  about  20 
years  in  production  jobs  at  the  Toronto 
Sun  Publishing  Co. 
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BY  JIM  ROSENBERG 


Left-Hand  Units 
From  King  Press 


Like  OTOER  press  makers, King  Press 
Corp.  arrived  at  Nexpo  promoting  a 
new  design  and  a  recent  sale. 

In  response  to  what  engineering  vice 
president  Clifford  Eighmy  said  were 
requests  from  several  customers,  the  Joplin,  Mo., 
press  maker  introduced  left-hand  printing  units  for 
its  Color  King  2000  and  Process  King  to  comple¬ 
ment  existing  right-hand  units  of  those  presses. 

King  did  not  have  left-hand  units  at  Nexpo  in 
New  Orleans  in  June,  but  executives  said  the  com¬ 
pany  will  show  a  unit  at  Print  ’97  in  Chicago  next 

_ month. 

Availability  of  mirror-image 
versions  of  the  units  provides 
flexibility  and  possible  space 
savings  in  configuring  press 
lines.  Left-hand  units  allow 
an  existing  press  to  be 
expanded  merely  by  adding 
units  in  front  of  the  folder. 

For  heatset  printing,  the 
new  left-hand  units  can  pass  a  web  from  the  right 
side  of  a  folder  through  a  dryer  without  the  web 
first  contacting  rollers  that,  if  otherwise  required  to 
reverse  the  web’s  direction,  would  mark  the  web. 

In  other  words,  webs  passing  through  units  and 
dryers  on  opposite  sides  of  a  folder  can  pass 
straight  to  the  folder,  with  the  operating  side  of  all 
units  on  the  same  side  of  the  press  line,  according 
to  customer  service  vice  president  Julius  Rosewicz. 

Similarly,  parallel  press  lines  that  mirror  each 
other  with  right-  and  left-hand  units  can  be  config¬ 
ured  so  that  the  operating  side  of  each  line  feces 
the  other. 

The  configurations  can  save  customers  floor 
space  and  simplify  their  web  leads  and  press  oper¬ 
ation.  King  also  cites  concentrated  roll  handling 
area  and  delivery  flow. 

For  King,  said  its  executives,  there  is  Uttle  risk  in 
building  the  left-hand  units  because,  although  some 
parts  obviously  must  be  relocated  relative  to  one 
another,  most  are  identical  to  those  used  in  right- 
hand  units. 

Single  press  lines  with  a  central  folder  can  be 
run  as  one  large  press  or  divided  in  two,  with  one 
side  in  makeready  while  the  other  is  operating  —  a 
useful  capability,  said  Eighmy,  for  the  increasing 
number  of  shorter  runs  owing  to  verisoning,  edi- 
tioning  or  zoning.  A  second  folder  permits  both 
sides  to  run  independently  and  simultaneously.  The 
commercial-type  (horizontal  printing)  units  also 


Mitn'or-inui^e 
units  for 
;  running  shorter, 
simpler  iveh 
leads 


can  be  stacked. 

Shortly  before  Nexpo,  King  also  announced  the 
latest  of  its  installations  in  the  Middle  East  —  a 
combination  heatset  and  cold  web  offset  for  four- 
color  newspaper  and  magazine  (coated  stock) 
printing.  The  sale  to  Dar  A1  Kaleej  was  announced 
20  years  after  the  first  King  order  from  the  United 
Arab  Emirates  publisher,  where  it  joins  Color  King, 
Color  King  2000  and  Process  King  presses. 

The  latest  addition  consists  of  three  four-high 
Media  King  2000  towers  (vertical  print  units)  and 
four  Process  King  horizontal  units  with  a  KJ40 
folder  and  dual  heatset  packages.  Controls,  includ¬ 
ing  monitoring  and  presetting,  are  on  press  and  at 
three  Kingtrol  consoles.  Automation  includes 
remote-control  ink  fountains,  cut-off  controls, 
infeed  tension  control  and  paper  splicing. 

To  deal  with  the  large  range  of  web  leads 
required  for  the  variety  of  products,  a  “smart”  web 
break  detection  system  recognizes  a  selected  web 
path  during  start-up. 


BY  MARK  FITZGERALD 

Outsourcing  Trend 
Benefits  Ryder 

Not  long  ago,  Ryder  Systems  Inc.,  the  big 
truck-leasing  and  logistics  company,  reorga¬ 
nized  its  marketing  and  support  staff  by 
eliminating  all  specialties  in  different  industries. 

Eliminating  specialists  in  all  industries,  that  is, 
except  one  —  newspapers. 

At  a  time  when  newspapers  increasingly  look  to 
other  industries  for  marketing,  manufecturing  and 
distribution  solutions,  Ryder  is  saying  that  newspa¬ 
pers  are  different  in  at  least  one  way. 

“It’s  true  that  a  Coke  distributor,  for  instance, 
makes  a  lot  of  retail  stops  with  small  loads,  but  as 
long  as  the  Coke  gets  to  the  store  before  it  runs  out, 
everything  is  fine.  But  newspapers  distribute  in 
about  a  three-hour  window  —  and  . . .  the  window 
is  getting  smaller  and  smaller,”  said  Philip  R. 
Kennedy  Jr.,  Ryder  Transportation  Services  director 
of  business  development  and  a  newspaper  industry 
specialist. 

Ryder  itself  is  looking  at  another  window  of 
opportunity  —  the  newspaper  industry’s  increasing 
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In  the  last  two  years, 
Miami-based  Ryder  has  been  on 
a  mil,  signing  up  more  than  a 
dozen  neu^  newspaper  customers 

openness  to  outsourcing. 

In  the  last  two  years,  Miami-based  Ryder  has  been 
on  a  roll,  signing  up  more  than  a  dozen  new  news¬ 
paper  customers,  including  such  metros  as  the  New 
York  Daily  News,  Baltimore  Sun,  Akron  Beacon 

Journal  and  Florida  Today.  - 

Earlier  this  summer  at  rT 
Nexpo,  Ryder  announced  Af©  VOUf  Ci 
its  newest  customer,  the 
Daily  Herald  of  Provo, 

Utah.  Ryder  will  manage 

and  operate  di.stribution  of  ^  w  S 

the  33,4()0-circulation 

Pulitzer  Publishing  Co.  ^ 

paper,  which  is  switching 

from  an  evening  to  mom- 

mg  publication  c7cle.  “ 

The  Daily  Herald  is  a  dully  tedlo 

gtxxl  example  of  Ryder's  d< 

recent  success  in  market¬ 
ing  to  the  newspaper 

“S'’'  ,  h  ,K'  ,h .  Now  thi 

The  tough  thing  that 

we  had  to  overcome,”  said  solution 

Lynn  Carson,  Ryders  vice  . 

president/national  sales,  pfGpSr©  thGIT  p 

“was  a  bit  of  that  feeling  _ 

that  [Ryder]  you’re  too  big 
and  we  [newspapers]  are 

too  small.  But  that  one-,  — 

two-,  three-truck  leasing 
arrangement  is  a  big  part  of 
our  core  business.” 

Indeed,  part  of  the  argu-  ^ 
ment  behind  Ryder’s  claim 
that  it  can  help  newspa¬ 
pers  lower  overhead  costs 

by  25%  or  more  is  its  typi-  _ 

cal  slnueg,-  of  reducloB  a  ^  fo|<j 

newspipers  core  d^vep-  35o.page  broods 

^.Cic  flee,  by  20%  to  pg  corobined  bre 

In  two  years  at  the  ,  EaSV-tO-USe  p 

Connecfc,.,  ftoar,  Ryder  ^ 

says.  Its  full-service  leasmg  .  ,  „ .  rr  i 

program  reduced  the  fleet  Wltn  Dig  otUIt  J 

from  27  vehicles  to  15  —  •  Flat  tie  Sunda 

even  with  the  addition  of 

an  employee  parking  lot  UD  tO  2  ! 

shuttle.  j  broadsheet! 

In  one  mstance,  Ryder 

says,  its  help  in  reconfigur-  Help  you] 

ing  routes  and  schedules  /n 

enabled  the  Post  to  replace  ..  ^ 

five  15.fbo,  van.,  with  a  sio  ” 


gle  24-foot  truck. 

Ryder  has  been  servicing  the  newspaper  industry 
since  1950,  when  its  hometown  paper,  the  Miami 
Herald,  became  a  customer.  At  the  same  time,  news¬ 
paper  industry  specialist  Kennedy  says,  Ryder  can 
offer  lessons  learned  from  other  industries  with  big 
transportation  requirements. 

“Newspapers  are  using  larger  mailroom  equip¬ 
ment  now  than  they  used  to,”  he  said.  “There’s  a  lot 
of  palletizing,  which  adds  to  the  complexity  of  bal¬ 
ancing  weight. . . .  This  sort  of  thing  is  exactly  in 
our  core  competencies.” 


Are  your  carriers  thinking..^ 

That’s  why  we  ^ 
want  the  fob! 


This  job  is  Boring 
,  Too  much  work! . 


Rolling  papers  is  a  slow, 

dully  tedious  job.  Carriers  ^ 

want  to  delivery  not  roll!  H  or  more  of  a 

II  carrier’s  time 

Now  there’s  a  7  day  H  “y  rofung^ 

solution!  The  4510  Big  Stuff  II  lets  them  quickly 
prepare  their  papers  for  home  delivery  in  minutes! 


Mon.-Sun.-  Fold  &  tie  fast!  Up  to 
350-page  broadsheet  or  up  to  600 
pg.  combined  broadsheet  &  tabloid. 


Sat.-Sun.>  Flat  tie  advance  sections 
or  completes  into  a  stable  'Personal 
Bundle.' 


•  Easy-to-use  power  tool  for  single  or  multi-part  ps^rs.  Dull  hand 
work  Aat  takes  up  to  half  a  carrier’s  time,  can  now  be  done  in  minutes 
with  Big  Stuff  ni  Carrier  turnover  is  expensive. 

•  Flat  tie  Sunday  advance  sections  as  a  neat  “personal  bundle”  that’s 
easier  to  store,  handle  and  deliver.  Less  mess  in  racks,  cars  and  stores. 
Flat  ties  up  to  2  1/2  inches  thick  or  up  to  1000  pages  combined  tabloid 
and  broadsheet!  Get  your  carriers  on  the  road  sooner! 

Help  your  carriers  NOW!  Call  Stepper  InC. 

(913)  782-2584  or  fax  (913)  782-2441 
or  write  us  at:  PO  Box  1 126  Olathe,  KS  66051-1 126 


August  16,  1997 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER 


Westmedia  Corp.,  owner  of  the  Daily 
News  in  Long\iew,Wash.,  has  purchased 
four  weekly  newspapers  in  southwest 
Washington  from  Stemwheeler 
Publishing  Co.  Inc. 

Westmedia  President  Ted  M.  Natt 
announced  his  company’s  purchase  of 
the  COWLITZ  COUNTY  ADVOCATE, 
KELSO-LONGVmW  ADVOCATE, 
LEWIS  RIVER  NEWS  and  the  NEW 
RANIER  REVIEW.  The  four  newspa¬ 
pers  have  a  combined  free  circulation  of 
36,000. 

The  Cowlitz  County  Advocate  is  112 
years  old  and  the  Lewis  River  News  is 
in  its  78th  year  of  publication.  The 
Kelso-Longview  Advocate  was  first  pub¬ 
lished  in  1S>92  and  the  New  Ranier 
Retiew  was  started  in  1994.  All  four 
weekly  newspapers  are  in  Cowlitz 
County  along  with  the  Daily  News. 

Stemwheeler  Publishing  Co.  Inc.  con¬ 
tinues  publishing  the  Lewis  County 
News,  a  26,000  free-circulation  weekly 


newspaper. 

Carl  B.  Shaver  with  C.B.S.  Associates 
in  Danville,  Calif.,  and  Dave  Gauger  with 
Gauger  Media  Service,  Inc.  in  Raymond, 
Wash.,  represented  the  seller. 

The  ANTLERS  AMERICAN,  a  commu¬ 
nity  weekly  newspaper  serving  Antlers 
and  Pushmataha  County,  Okla.,  has  been 
sold  by  the  Rev.  and  Mrs.  Joe  Cain  to 
Community  Newspaper  Holdings  Inc., 
of  Lexington,  Ky. 

The  2,500-circulation  weekly  has 
been  operated  by  the  Cains  for  28  years. 

Tom  Bolitho,  of  Bolitho-Taylor  Media 
Service,  Ada,  Okla.,  represented  the  Cain 
family  in  the  transaction. 

Gannett  Co.  Inc.  has  completed  the 
purchase  of  Army  Times  Publishing. 

Army  Times  Publishing,  located  in 
Springfield,  Va.,  includes  six  weekly 
newspapers  and  one  monthly  publica¬ 
tion.  The  titles  include  ARMY  TIMES, 


NAVY  TIMES,  with  a  separate  Marine 
Corps  edition,  AIR  FORCE  TIMES, 
FEDERAL  TIMES,  DEFENSE  NEWS, 
SPACE  NEWS,3n(Si  MILITARY 
MARKET. 

Total  paid  and  controlled  circulation 
is  approximately  360,000.  Elaine  Howard 
becomes  president  and  CEO  of  the 
company. 

The  McLOVD  NEWS,  a  community 
weekly  newspaper  serving  McLoud  and 
northwest  Pottawatomie  County,  Okla., 
has  been  sold  by  Wayne  and  Gloria 
Trotter  to  Oklahoma  County  News¬ 
papers  Inc. 

Oklahoma  County  Newspapers  Inc., 
headed  publisher  Richard  R.  Hefton, 
also  publishes  the  Midwest  City  Sun, 
Surulay  Sun,  the  Del  City  Sun,  the 
Harrah  Herald,  Choctaw/Nicoma  Park 
Free  Press,  Oklahoma  City  News,  the 
Oklahoma  City  Flyer,  Pottawatomie 
County  Extra,  and  the  Eastern 
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Oklahoma  County  Extra. 

The  Trotters  were  assisted  in  the  sale 
by  Tom  Boiitho,  Bolitho-Taylor  Media 
Service,  Ada,  Okla. 

Thomson  newspapers  acquired  the 
ZIONSVILLE  TIMES  SEIVTMNEL  in 
Indiana  from  Jay  and  Paula  Endress. 

The  Times  Sentinel  will  join  the 
ranks  of  the  Sentinel  Dispatch,  the 
Main  Street,  the  Chronicle,  and  the 
Times,  which  was  first  published  in 
1860. 

JohnT.  Cribb  of  Bolitho<i;ribb  and 
Associates  represented  the  sellers. 

The  NATOMAS  JOURNAL,  a  free 
paper  serving  more  than  20,000  readers 
in  the  North  and  South  Natomas  area  of 
Sacramento,  CaUf.,  was  acquired  by 
Kimberly  Scott  of  Sacramento.  The 
newspaper  was  started  in  1988  by  Judy 
Tretheway,  and  she  had  owned  and 
operated  the  tabloid  community  paper 


until  the  sale  this  month. 

Jim  Hicks  of  Bolitho-Cribb  & 
Associates  represented  the  seller. 

Thomson  Newspapers  is  acquiring  the 
STEVENS  POINT  JOURNAL, z 
I4,000circulation  newspaper,  from  the 
Journal  Printing  Co. 

The  newspaper  will  become  part  of 
Thompson’s  Central  Wisconsin  SMG, 
which  includes  the  14,100-circulation 
Wisconsin  Rapids  Daily  Tribune  and 
the  14,300-circulation  Marshfield  News- 
Herald. 

The  iSlAiVD  JR£POJnrZ»,  a  weekly 
newspaper  in  Treasure  Island,  Fla.,  has 
been  acquired  by  Gemini  Media  Inc., 
owned  by  Dwight  Connelly  and  Ronald 
J.  IsbeU. 

Isbell  is  publisher  of  the  North  Knox 
Leader  in  Bicknell,  Ind.,  the  Tri-County 
News  in  Edinburgh,  Ind.,  and  the 
Computer  User  of  Indiana. 


The  Island  Reporter  was  founded  in 
1984.  Since  1992,  it  has  been  published 
by  Geosan  Enterprises  Inc.,  owned  by 
George  and  Sandi  Fiber  of  Treasure 
Island. 

Brokerage  services  were  provided  by 
Lincoln  A.  Mayo  of  Mayo  Communi¬ 
cations  Inc.  Tampa,  Fla. 

The  ASHTON  GAZETTE  of  hce 
County  fll.,  has  been  sold  by  David  and 
Data  Ashton  to  John  and  Mary  Koski  of 
Aurora,  Ill.  The  Koskis  are  also  owners 
of  the  Amboy  News,  also  published  in 
Lee  County,  Ill. 

The  Ashton  Gazette,  which  was  found¬ 
ed  in  1895,  has  a  circulation  of  950, 
while  the  Amboy  News  ,  founded  in 
1854,  has  a  circulation  of  2,200. 

Edward  B.  Wise  sold  Courier-Times  Inc., 
a  newspaper  publishing  company  in 
Sedro  Woolley, Wash.,  to  Gregg  E.  and 

(See  Sales  on  page  40) 


“Talk  about  a 
major  change. 


both  budgets  and 
production  time.” 


Gintrolling  production  costs  has  always 
been  a  hair-raising  experience  for  Hollywood. 
Or  for  any  business  that  reUes  on  creative 
work.  The  solution?  IBM  Digital  Library- a 
series  of  new  technologies  that  are  dramati¬ 
cally  changing  production. 

Imagine  everything,  in  all  your  libraries, 
condensed  into  digital  files.  Files  which  can 
then  be  accessed  from  your  desktop  or  sent 
over  a  network  to  collaborators  anywhere. 
Suddenly,  steps  are  trimmed  and  cosdy 
production  time  is  compressed. 

Now  all  your  work,  whether  it  be  film, 
art,  sound  or  photography,  is  in  one  place. 
Giving  you  greater  control  of  your  assets. 

Today,  DreamWorks  SKG  is  using  IBM 
Digital  Library  in  the  production  of  aU  its 
animated  features.  So  what  are  you  waiting 
for?  Get  more  from  your  assets  in  a  digital 
world.  Visit  Hww.ibm.com/solutions.  Or  call 
1800  IBM-2468,  ext.  JA131. 


Solutions  for  a  small  planet' 


WEB  TARGETING  AT 
THE  NEW  YORK  TIMES 


New  system  uses  a  huge  Times  database  of  personal 

information  to  sell  personalized  Web  advertising 


by  Scott  Kirsner 


If  your 
average 
click-through 
rate  is  2%, 
and  you  wind 
up  getting  5% 
with  targeting, 
that’s  something 
advertisers 
would  be 
willing  to  pay 
more  for’^ 


Kirsner  is  a  Boston 
journalist  who  writes  on 
media  and  technology 
for  MediaINFO.com. 


In  the  printed  version  of  the  New  York  Times,  Cartier 
advertises  its  $5,000  Pasha  men’s  watch  by  pur¬ 
chasing  a  dozen  column  inches  of  space  in  the  “A” 
section  and  hoping  for  the  best. 

But  on  the  Web,  Cartier  can  now  deliver  its  message,  exclusively  to  men  over  40  with  an  annual 
household  income  of  greater  than  $90,000,  thanks  to  a  new  ad-targeting  technology'  developed  by 
New  Yoik  Times  Electronic  Media  and  Real  Media  Inc. 

The  Times  hopes  to  leverage  its  database  of  1 .7  million  registered  users  by  charging  advertisers 
a  premium  for  the  sophisticated  new  service,  which  can  target  by  demographic  criteria  like  age, 
gender,  ZIP  code,  and  income,  as  well  as  psychographic  criteria  like  users  who  have  demonstrated 
an  interest  in  sports  or  the  arts.  Targeting  according  to  just  one  criteria,  like  gender,  costs  25%  on 
top  of  standard  ad  rates  (which  run  $20,0(K)  for  a  half-million  impressions).  Additional  criteria  rack 
up  5%  increases. 

“We’re  chaining  a  premium  because  we’re  delivering  more  value,”  says  (^hris  Neimeth,  the  vice 
president  of  sales  for  NewYorkTimes  Electronic  Media.  One  of  the  first  advertisers  to  purchase  tar¬ 
geted  banners  on  the  Times  site  is  Nynex,  which  is  advertising  a  high-speed  Internet  access  service 
only  available  in  certain  geographical  areas. 

Advertisers  have  yet  to  express  a  clear  willingness  to  pay  more  for  focused  ad  delivery. 
Observers  say  they  must  be  convinced  that  targeted  ads  will  improve  response  levels.  “It’s  all  about 
click-throughs,”  says  Evan  Neufeld,  an  analyst  with  Jupiter  Communications,  referring  to  the  rate  at 
which  users  jump  from  ad  banners  to  an  advertiser’s  site.  “If  your  average  click-through  rate  is  2%, 
and  you  wind  up  getting  5%  with  targeting,  that’s  something  you’ll  pay  more  for.” 

Will  highly  segmented  audience  targeting  work? 

Another  question  raised  by  targeting  is  whether  a  highly  segmented  audience  on  the  Web  will 
be  large  enough  to  provide  an  efficient  marketing  base  for  advertisers.  Bill  Bass,  of  Forrester 
Research,  points  out  that  while  the  Times  lays  claim  to  1.7  million  registered  users,  only  a  fraction 
visit  the  site  regularly.  “You  start  getting  into  some  small  numbers  when  you  carve  things  into 
pieces,”  Bass  says. 

Agencies  that  plan  campaigns  for  Web  advertisers  seem  enthusiastic  about  targeting’s  potential, 
but  haven’t  yet  begun  to  include  it  in  a  significant  number  of  media  buys.  Shamn  Katz,  an  associ¬ 
ate  media  director  at  Connecticut  agency  Modem  Media,  which  counts  AT&T,  J.C.  Penney,  and 
Citibank  among  its  clients,  underscores  Neufeld’s  point  about  results.  “Results  are  definitely  an 
important  part,”  she  says.  “In  traditional  media,  the  more  targeted  you  get,  the  bigger  price  you  pay. 
Targeting  on  the  Web  has  to  prove  itself  before  you  can  justify  the  cost.”  But  Katz  does  predict  a  big 


24  Editor  &  Publisher 


http://www.mediainfo.com 


Ai'taisT  16,  1997 


Recognizing  the  explosive  growth  of  the  Web  and  the 

ing  rise  in  the  number  of  Latin  American  Internet  users,  ^itor 
&  Publisher  is  holding  the  2nd  Annual  Medios  Interactivos  Confer' 
in  San  Jose,  Costa  Rica,  November  2nd  '  5th,  1997. 

The  program  offers  North  Americans  an  opportunity  to  acquire  a 
global  perspective.  Meet  with  your  Latin  American  counterparts  to 
learn  similarities  and  differences  in  terms  of  marketing,  technology, 
content,  ethics,  design,  commerce  and  much  more. 

Hear  authoritative  commentary  on  topics  critical  to  the  field  from 
accomplished  speakers  from  the  United  States  and  Latin  America. 

Session  titles  include:  “Demographics  of  the  Net  Worldwide/*  “Jourrud' 

istic  Ethics  on  the  Web,”  “Qmveirgence  of  Media/*  “Push  Versus  Pud/*  »*  *’ 

and  “Creating  Compelling  Content  Online.**  Discuss  and  debate  controversial 

issues  and  investigate  uncharted  territories.  Connect  with  your  peers  to  share 

success  stories,  ask  questions,  offer  advice  and  build  enthusiasm  in  unique  networking  opportunities.  Discover  powerful 
resources,  new  tools  and  services  that  can  help  advance  you  and  your  organization  in  the  exhibition  hall. 

Find  out  what  the  future  holds  for  you  by  attending  Medios  Interactivos. 

Register  Today!  To  register,  or  to  request  further  info,  write  to:  Michael  Troxler,  Editor  &  Publisher, 

11  W.  l^'  St.,  NY,  NY  10011-4234  •  Fax:  (212)  929-1894  •  Call:  (212)  675-4380,  ext.  285 
*  E-mail:  michaelt@mediainfo.com  •  Web  site:  http://www.mediainfo.com 

Register  for  the  conference  at  the  special  rate  of  $795  before  September  30th  ($895  thereafter). 
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future  for  targeted  ads,  which  provide  a  ser¬ 
vice  to  the  consumer:  “It’s  about  one-to-one. 
A  site  is  basically  saying,  i  know  you  don’t 
have  time,  so  let  me  serve  you  a  very  relevant 
ad  that  may  be  of  interest  to  you.’” 

"Cookie"-based  technology 

While  the  Times  would  not  reveal  the  tar¬ 
geting  system’s  development  costs,  Niemeth 
did  acknowledge  that  planning  began  more 
than  a  year  ago,  and  that  the  project  involved 
both  Times  employees  and  consultants  from 
Real  Media  Inc.,  also  based  in  New  York  City. 
The  system  uses  a  small  data  file  called  a 
“cookie,”  which  is  stored  on  a  user’s  hard 
drive.  Written  into  this  c(M)kie  file  is  demo 
graphic  information  about  the  user,  which 
comes  directly  from  the  Times’  registration 
database. 

Each  time  a  user  requests  a  page  from 
the  Times  site,  clicking  from  the  front  page 
into  a  story  about  Mars,  for  example, 
the  Times’  Web  server  looks  at  the  user’s 
cookie  to  see  what  type  of  user  he  is.  If  the 
user  matches  a  profile  being  targeted  by  one 
of  the  site’s  advertisers,  then  the  page- 
delivered  to  him  will  contain  that  advertiser’s 
banner.  For  instance,  if  a  cookie  identifies 
the  user  as  a  male  over  40  with  a  household 
income  of  greater  than  $90,000,  and  Cartier 
has  specified  that  demographic  group  to 
receive  its  ads,  then  the  server  will  include 
a  Cartier  ad  on  the  page.  If  not,  the  page 
will  contain  ads  from  companies  who 
haven’t  paid  a  premium  for  the  targeting  ser¬ 
vice. 

"Cookie"  control  problem 

One  thing  that  can  affect  ad  delivery  is 
users’  control  over  the  cookies.  Not  only  can 
they  refuse  to  accept  them,  but  they  can  also 
periodically  delete  the  file  that  contains  the 
cookies,  thwarting  the  Times’  targeting 
efforts. 

Since  the  targeting  system  relies 
on  the  Times’  registration  data¬ 
base,  which  has  been  in  place 
since  the  site  launched  in  Janu¬ 
ary  1996,  it  would  be  hard  for 
papers  that  don’t  require  regis¬ 
tration  to  duplicate,  according 
to  Forrester’s  Bass. 

“It’s  eminently  smart  for  the 
New  York  Times  to  try  this, 
because  they  have  this  data¬ 
base,  and  the  only  reason  they 
have  this  database  is  to  do  tar¬ 
geting,”  he  says.  “If  this  doesn’t 
work,  1  think  you’ll  see  the 
Times  dumping  registration  to 
try  to  boost  readership.  If  it 
does  work,  you’ll  see  other  peo¬ 
ple  requiring  registration.” 
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Hearst Newspapers  OmUms 

Albany  Times  Union  www.timesunion.com 
Beaumont  Enterprise  www.ent-net.com 
Edwardsville  Intelligencer  www.edwpub.com 
Houston  Chronicle  www.houstonchronicle.com 
Midland  Reporter-Telegram  www.mrt.com 
Laredo  Morning  Times  www.lmtonline.com 
Plainview  Daily  Herald  www.texasonline.net 
San  Antonio  Express-News  www.express-news.net 
Huron  Daily  Tribune  www.hdtinfo.com 
Midland  Daily  News  www.mdn.net 

San  Francisco  Examiner  www.examiner.com 
Seattle  Post-Intelligencer  www.seattle-pi.com 

Hyperlink  via  E&P  Interactive  at  www.mediainfo.com. 


In  Short 


"BOOKMARKING"  TV 

New  technology  just 
released  by  Silicon  Valley 
start-up,  CatchTV,  allows 
users  to  "bookmark"  the 
URLs  they  see  in  regular 
TV  commercials  and  then 
click  to  those  saved  Web 
addresses  when  they 
switch  to  an  Internet¬ 
accessing  TV  channel.  The 
system  works  with  either  a 
WebTV-like  net  box  or  with 
the  new,  fully  integrated 
Internet-accessing  TV  sets. 
Currently,  when  viewers 
want  to  remember  a  URL 
they  see  in  a  TV  show  or 
commercial,  they  have  to 
quickly  write  down  a  long 
and  easy-to-confuse  string 
of  letters,  dots  and 
slashes.  CatchTV,  will  soon 
allow  them  to  point  their 
TV  remote  control  and  sim¬ 
ply  click  the  URL  into  a 
memory  chip  for  automatic 
transfer  to  the  Web 
browser  of  the  same  televi¬ 
sion  set.  I 


THE  HARTFORD 
COURANT'S 
ONLINE  AUCTION 

First  of  its  kind  for  newspapers 

by  Hoag  Levins 

With  the  acquisition  of  the  “Auction 
Universe”  Web  site,  the  Hartford 
Courant  has  become  the  first 
major  metro  U.S.  daily  newspaper  to  enter  the 
burgeoning  online  auction  business.  Terms  of 
the  deal  for  www.auctionuniverse.com  were 
not  disclosed. 

Online  auctions  allow  sellers  to  post  items 
for  sale  and  potential  buyers  to  bid  on  the 
items  via  e-mail.  The  ground  rules  are  much 
the  same  as  those  of  traditional  auctions, 
except  that  a  Web  site  allows  a  much  larger 
audience  to  participate. 

C^reated  by  the  San  Diego  software  firm 
Infoexchange,  Auction  Universe  offers  daily, 
online  trading  of  everything  from  antiques 
and  rare  coins  to  photographic  equipment 
and  sports  memorabilia.  One  recent  day’s 
offerings  included  68  categories,  some  con¬ 
taining  hundreds  of  items.  The  site  is  designed 
to  handle  prices  from  $0.05  to  $1  million. 

Overall,  the  look  and  operation  of  online 
auctions  resemble  those  of  online  cla.ssified 
advertising  systems.  The  main  difference  is 
that  items  are  not  offered  for  a  set  price,  but 
rather  in  accordance  with  the  highest  bid. 
Auction  Universe  does  not  handle  physical 
inventory  or  conduct  actual  financial  tran.sac- 
tions  between  buyer  and  seller.  Instead,  the 
Web  site  digitally  facilitates  a  public  meeting, 
listing  and  bidding  marketplace.  Buyer  and 
seller  conduct  the  actual  transfer  of  payment 
and  goods  between  themselves. 

“We  arc  very  enthusiastic  about  Auction 
Universe  and  its  growth  potential,”  said 
Michael  E.  Waller,  publisher  and  chief  execu¬ 
tive  officer  of  the  Ca)nnecticut  newspaper. 
“Since  the  advent  of  classified  ads,  newspa¬ 
pers  have  been  bringing  buyers  and  sellers 
together.  With  online  auctions,  we  will  carry 
on  that  tradition  in  the  highly  interactive  and 
dynamic  environment  of  the  Internet.” 

Larry  Schwartz,  former  president  of  Enter¬ 
tainment  Expre.ss,  a  national  entertainment 
software  and  ticketing  company,  has  been 
hired  as  the  new  president  and  chief  execu¬ 
tive  officer  of  Auction  Universe. 


Levins  is  editor  of  the  MediaINFO.com  Weh 
site,  magazine  and  Weekly  section. 
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by  Steve  Outing 


Weekly 

City  Guide  Watch 

MICROSOFTAND 
LOCAL  PAPER  SPLIT 

Wasn't  a  good  fit 

Only  a  few  weeks  after  they  began 
working  together  in  Minnesota’s 
largest  city,  Microsoft’s  Twin 
Cities  Sidewalk  and  the  Minneapolis 
alternative  weekly,  City  Pages,  have 
parted  ways. 

City  Pages,  a  1 15,000-circulation  free 
newspaper  which  is  part  of  the  Stem 
Publishing  chain  (which  includes  the 
Village  Voice  and  several  other  U.S.  alter¬ 
native  papers),  initially  entered  into  a 
deal  to  sell  entertainment  listings  to 
Twin  Cities  Sidewalk,  which  started  out 
with  no  listings. 

Then,  according  to  City  Pages  Web 
director  Tom  Bartel,  Microsoft  wanted 
more  listings  than  City  Pages  could  pro¬ 
vide  and  Sidewalk  decided  to  create  its 
own  listings. 

The  City  Pages'  restaurant  listings  and 
reviews  cover  about  400  Minneapolis-St. 

Paul  eateries  —  but  Sidewalk  wanted  to 
cover  some  1,500  restaurants  through¬ 
out  the  metro  area,  including  all  chain 
restaurants.  Likewise,  City  Pages  covers 
mostly  the  alternative,  rock,  pop  and  jazz 
music  scene,  giving  less  coverage  to  clas¬ 
sical  music.  Sidewalk  wanted  to  cover 
the  broader  base,  which  is  out  of  charac¬ 
ter  with  what  City  Pages  is  about,  says 
Bartel. 

“1  see  them  as  much  like  the  Star  Tri¬ 
bune"  (the  Twin  Cities’  largest  daily 
paper),  he  says.  “They  want  to  be  all 
things  to  all  people.”  City  Pages  is  an 
“alternative”  paper  in  every  respect  of 
that  word  —  a  paper  with  an  “edge,”  says 
Bartel.  It  wasn’t  a  good  fit. 

Despite  ending  the  listings  relation¬ 
ship,  Bartel  says  he  remains  on  good 
terms  with  the  local  Sidewalk  unit, 
which  continues  to  purchase  ads  in  the 
newsweekly’s  print  edition.  “They  want 
to  reach  our  audience,”  he  says.  Like¬ 
wise,  City  Pages  is  considering  purchas¬ 
ing  ad  space  on  Twin  Cities  Sidewalk  to 
promote  its  own  Web  site. 

Outing  writes  “Stop  the  Presses”  for 
the  MediaINFO.com  Web  site. 


Local  Information  on 
the  Net:  User  Demand, 
Content  Providers,  and 
Marketplace  Overview 

A  new  report  from  the 
Emerging  Technologies 
Research  Group  at  FIND/SVP 

Includes  profiles  of  every 
m^or  player  in  the  local 
information  market. 

Available  Now  For 
$2295 

To  order,  call  Tom  Dahlin 
at  (800)  336  -  4380  ext.  507 
or  www.mediainfo.com 


^  More  Than  18  MiUion 
)  |  Internet  Users  Are 

j  Searching  For 

"  Local  Information 

Do  you  have  what 
they^re  looking  for? 


By  1998,  more  than  24  million  adults  will 
be  using  the  Internet  to  locate  local  news 
and  sports  information,  search  classifieds, 
browse  online  yellow  pages,  and  locate 
community  resources.  But  the  competition 
for  eyeballs  and  ad  dollars  will  be  fierce. 
Online  consumers  will  have  more  choices 
than  ever  before  and  will  not  necessarily 
stay  loyal  to  tbeir  hometown  paper. 

Local  Information  on  the  Net  will  help  you 
identify  the  local  information  user  and 
provide  a  competitive  overview.  This  report 
will  tell  you  about: 

•  Usage  frequency 

■  Most  popular  content  categories 

•  Business  and  personal  users 

■  Online  classifieds 

■  Responses  to  advertising 

■  Opportunities  for  local  online  com¬ 
merce  and  enhanced  listings 

Local  Information  on  the  Net  is  based  on 
primary  research  including  interviews  with 
1,000  internet  users,  national  focus  groups, 
and  interviews  with  more  than  80  online 
publishers  and  content  providers. 
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FINANCIAL 


BY  JOHN  SULLIVAN 


Solid  Second- 
Quarter  Profits 


Newspaper  companies  turned  in 

excellent  revenues  and  earnings 
results  for  the  second  quarter  of 
1997. 

In  a  repeat  performance  of  1997’s 
first  quarter,  increasing  advertising  revenues,  lower 
newsprint  prices  and  a  favorable  economic  climate 
were  key  factors  that  contributed  to  positive 
results  throughout  the  newspaper  industry. 

Revenues  were  up  an  average  of  14%  among  the 
newspaper  companies  E&P  currently  tracks,  with 
only  one  company  showing  a  slight  decline.  Net 
income  gained  an  average  of 
19%,  with  several  companies 
reporting  significant  increas¬ 
es  and  decreases,  mostly  due 
to  one-time  charges  and 
write-offs. 

Some  newspaper  compa¬ 
nies  mentioned  while 
announcing  recent  results 
their  different  outlooks  for 
the  second  half  of  the  year 
and  into  1998.  For  example, 
regarding  newsprint  prices. 
Times  Mirror  expects  the  rate  of  earnings  growth 
to  slow  down  a  bit  in  anticipation  of  rising 
newsprint  prices,  while  Knight-Ridder  expects 
newsprint  prices  will  remain  constant  into  1998. 

And  within  the  industry,  many  companies  are 
becoming  increasingly  more  focused.  With  the  sale 
of  Harte-Hanks’  newspaper  operations  to  E.W 
Scripps,  HHS  will  be  out  of  the  newspaper  busi¬ 
ness  by  the  end  of  the  year.  Hollinger  has  been  bat¬ 
tling  with  Southam,  Canada’s  largest  national  news¬ 
paper  publisher,  to  purchase  the  rest  of  the  stock 
that  it  doesn’t  own  already  as  part  of  HLR’s  ongo¬ 
ing  expansion.  And  Dow  Jones  is  spending  mil¬ 
lions,  to  the  dismay  of  some  shareholders,  as  it 
pushes  forward  with  its  commitment  to  real-time 
global  financial  news. 

But  almost  all  of  the  newspaper-related  compa¬ 
nies  are  expecting  tough  second  half  1997  earn¬ 
ings  comparisons,  mostly  due  to  heavy  advertising 
during  the  1996  Summer  Olympics  and  a  1S>96 
presidential  election  year. 

So  here’s  a  company-by-company  look  at  the 


A.H.  BELO 

A.H.  Belo’s  1997  second-quarter  revenues 
increased  56%  to  $33 18  million  versus  $212.8 


million  a  year 
ago.  Net  income 
rose  3%  to  $26.3 
million  versus 
$25.5  million  last 
year. 

In  the  publish¬ 
ing  division,  rev¬ 
enue  growth 
advanced  more  than  8%.  Both  the  Dallas 
Morning  News  and  the  Providence  Journal- 
Bulletin  benefited  from  strong  advertising  demand 
and  positive  newsprint  price  comparisons. 

Broadcast  results  benefited  from  a  balance 
between  the  three  main  networks,  strong  network 
ratings  and  the  strength  of  its  local  news  franchis¬ 
es. 

Despite  approximate!)'  $14  million  in  non¬ 
repeating  Olympic  and  political  revenues  in  the 
third  quarter  of  last  year,  broadcast  sales  are  up  for 
July  and  August. 

CENTRAL  NEWSPAPERS 

Central  Newspapers  reported  record  revenues 
and  earnings  for  the  second  quarter  ended  June 
29, 1997.  Revenues  increased  18%  to  $179.8  mil¬ 
lion  from  $152.7  million  the  previous  year.  Net 
income  rose  72% 
to  $22.4  million 
versus  $13.0  mil¬ 
lion  last  year. 

Advertising  rev¬ 
enues  gained 
17.1%  while  circu¬ 
lation  revenues 
were  up  5.8% 
over  year-ago  lev¬ 
els.  Full  run-of-press  advertising  linage  for  the  quar¬ 
ter  improved  13.2%. 

ECP’s  president  and  CEO  Louis  A.  Weil  said  that 
recent  acquisitions  are  all  performing  above  expec¬ 
tations,  business  conditions  remain  healthy  and  are 
optimistic  for  the  rest  of  1997. 

DOW  JONES 

Dow  Jones  &  Co.  announced  second-quarter 
revenues  of  $640.7  million,  up  1%  from  $630.6  mil¬ 
lion  the  previous  year.  Earnings  fell  33%  to  $34.9 
million  compared  with  $52.0  million  a  year  ago. 

Results  were  adversely  affected  by  the  financial 
information  services  segment’s  100%  decline  in 
operating  income,  which  includes  Dow  Jones 


Strong  ad 
'  demand  and  low 
newsptint  costs 
keep  earnings 
rising  for  public 
newspaper 
companies 
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WHAT  YOU  NEED  TO  KNOW  ABOUT 

PUSH  TECHNOLOGY  and  E-COMMERCE 

2  NEW  EOrrOR  &  PUBUSHER 
RESEARCH  REPORTS 

Available  September  1st 


DIGITAL  DEUVERY  OF  NEWS: 

A  HOW-TO  GUIDE  FOR  PUBLISHERS 

An  Executive  Report  on  "Push"  Technology 
Models  and  Revenue  Strategies 

By  Steve  Outing  &  Heidi  Anderson 


Although  it  is  widely  written  about,  "push"  delivery  of  news  from  Web 
sites  is  a  complicated  process.  Instituting  digital  delivery  services  from 
your  news  Web  site  involves  a  broad  array  of  technical  issues  and 
strategic  decisions.  This  report  is  designed  to  assist  top  managers  at 
newspapers  and  other  publishing  companies  in  understanding  exactly 
how  various  kinds  of  "push"  systems  work  as  well  as  how  they  can  be 
used  to  create  another  news-related  online  reader  service  and  revenue 
stream. 


E-COMMERCE  AT  YOUR 
PUBLICATION'S  WEB  SITE 

An  Executive  Guide  to  Systems, 
Strategies  and  Challenges 

By  B.G.  Yovovicti 


Electronic  commerce  -  the  act  of  conducting  sales  and  direct  financial 
transactions  over  the  Internet  -  is  widely  viewed  as  one  of  the  key  com¬ 
ponents  of  any  Web  publisher's  long-term  revenue  plans.  This  report 
provides  a  nuts-and-bolts  explanation  of  the  complex  and  rapidly- 
changing  technologies  of  e-commerce  as  well  as  a  detailed  overview  of 
the  systems  and  strategies  currently  being  used  to  support  such  activi¬ 
ties  at  publishing  and  product  marketing  Web  sites. 


INCLUDES: 

•  Delivery  and  Revenue  Models 

•  Howto  Push:  Some  Practical  Advice 

•  Understanding  Market  Realities 

•  Outsourcing  Your  Delivery  Workload 
•Technical  Advice  from  a  Push  Guru 

•  Profiles  of  Companies  Currently  Delivering 

News  with  Different  Push  Models 

-  After  Dark  Online 

-  AirMedia 

-  Digital  Bindery 

-  Email  Channel 

-  Nando.net/  News  Watcher 
...and  more 

INCLUDES: 

•  The  State  of  E-Commerce  Today 

•  Critical  Considerations  for  Publishers 
•Technical  Issues: 

-  Outsourcing  E-Commerce  Functions:  Pros  and  Cons 

-  Secure  Electronic  Transactions  (SET)  protocol 

-  Online  Privacy  and  the  Open  Profiling  Standard  (OPS) 

•  Anticipating  Rapidly  Changing  E-Commerce  Trends 

•  The  Rrst  Steps  for  E-commerce  Planning  and 

Implementation. 

•  E-  Commerce  Facts  and  Rgures 

•  Examples  of  current  E-Commerce  Activities 

•  Major  Players  of  the  E-Commerce  Industry 
...and  more 


MUST-READS  roR  WEB 
PUBUSHING  EXECUTIVES! 
ORDER TODAY 

□  YES!  Send  me  a  copy  of  E-COMMERCE  AT  YOUR 

PUBUCATION'S  WEB  SITE  at  $279*. 

□  YES!  Send  me  a  copy  of  DIOnAL  DEUVERY  OF  NEWS  atSlW. 

□  YES!  Send  me  a  copy  of  BOTH  E-COMMERCE  AT  YOUR 

PUBUCATION'S  WEB  SUE  AND  DIGITAL  DEUVERY  OF  NEWS 

at  the  special  combined  price  of  $475*. 

□  Check  enclosed.  Bill  my  □AMEX  □MC  □Visa 

Card  #. _ 

Exp.  date: _ Signature: _ 


Name _ 

Company _ 

Address _ 

City _ 

State/Province _ Zip/Postcode _ 

Phone _ Fax _ 

*$118  drawn  on  US  bank  onty.  Make  checks  payable  ID  Editor  &  Publisher.  NY,  CA.  DC.  OH  and  Canada  please 
add  appropriate  sales  tax  Intematianal  dekvenes  outside  the  U.S.  or  Canada  add  $25  for  dekvery  and  handling. 

MAIL  Editor  &  Publisher,  11 W.  19th  St,  NY,  NY  10011-4234.  FAX:  (212)  929-1894 
FOR  RUSH/OVERNIGHT  DEUVERY,  CALL  (212)  675-4380,  EXT.  510 
PLACE  YOUR  ORDER  ON  OUR  WEB  SITE:  www.mediainfo.com 
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Revenues 
$640.7  M 


Earnings 

$34.9  M 


i  Markets.  Dow 
Jones  New  sw  ires 
aiul  Dow  Jones 
(ilobal  linlexes 
1  he  liiisiness 
piil')lisliin.i>  seg- 
nieni  posted  see- 
onil-i|iiarter  oper¬ 
ating  ineoine  of 

sbS.  I  million,  a  gain  ol  S  i' ...  .\d\  ertising  linage  at 
the  Will!  Slivcl  Joiinuil  jiimixtl  during  the 
seeonti  t|iiarter 

( )perating  ineome  at  ( )ttawa\  New  spapers,  Dow 
Jones  eommiinitx  new  spaper  subsidiary,  grew 
bS.S  ".:.  w  hile  rexeniies  inereased  i.J"... 


GANNEU 

(tannett  s  net  ineome  during  the  seeonti  c|uarter 
rose  .sO"..  to  Sldi.“  million  Irom  SISO.O  million  last 
year.  Kexenues  gained  to  SI  P)  billion  versus 
S  1 . 1  I  billion  a  vear  ago.  ( )perating  ineome  Irom 
eontinuing  oivenitions  jumpetl  2“"... 

New  s|-)aper 
earnings  inereased 
due  to  strong 
ativertising 
demand  (partieu- 
larlv  in  elassitied). 
a  26"..  drop  in 
new  sprint 
e\|iense  v  ersus 
last  year,  strong 
operating  results  at  /  S.  1  lodtiy  and  lavorable  eom- 
parisons  year  to  year  at  the  IMroil  Scics. 

Operating  eash  How  from  new  spajvers  jumived 
2$"..  as  revenues  in  the  seeond  tiuarter  were 
higher  than  last  vear.  while  pro  forma  ativertising 
revenues  grew  9"... 

Hroadeasting  eash  How  increased  IS'.,  during 
the  seeond  t|uarter  as  revenues  gained  “"...  (aible 
anti  Seeuritv  operating  eash  How  rose  S  ".,  w  hile 
revenues  t  limbed  1 2". . 


Revenues  Earnings 


$1,187.8  M  $194.7  M 


GRAY  COMMUNICATIONS 

(iHiv  Pommunieations  Systems  reportetl  seeontl- 
tiuarter  revenues  ol  S2$.$  million,  an  inerease  of 
sS".,  over  last  vears  SIS.S  million,  but  net  ineome 
tieelinetl  $S  ..  to  S622,0(K)  from  Sl.S  million  a  vt-ar 


ago. 

Olverating  ineome  rose  to  S6. 1  million  versus 
S  1.6  million  the  previous  year  but  the  tieerease  in 
histont  al  net  ineome  resulted  primarilv  from  the 
interest  costs  anti  amoritization  eN|xnse  assoeiated 

_ _  vv  ith  reeeiit  aet|ui- 

sitions. 

( i(  N  s  interim 
president, J.  Maek 
Robinson,  staled 
that  the  eompa- 
ny  s  strong  operat¬ 
ing  eash  How  vv  ill 
eoniinue  along 


GMtAY  CQMMimiCAnONS 


Earnings 

S0.6M 


w  ith  its  strategie  foeus  eoneentratetl  on  the  grow¬ 
ing  Southeast  markets 

HARTE-HANKS 

Harte-llanks  ( ommunieaiions  net  ineome  for 
the  seeonti  t|uarter  rose  26" .  to  SIS. 9  million  eom- 
paretl  with  SI2  6  million  the  vear  before  Revenues 
inereased  19"..  to  SI 90.6  million  from  SIS9.9  mil¬ 
lion.  1996  results  have  been  restatetl  to  inelutle 
DiMark  Ine  .whieh  merged  with  Mils  on  April  .SO. 
1996.  _ 


HARTE-HANKS, 


Earnings 
$15.9  M 


Revenue 

grow  th  tame  jiri- 
niarilv  from  elassi 
lied  ativertising 
anti  niehe  protl- 
uets.  sueh  as 
direet  mail  jiro- 
grams  in  three 
new  spa|xr  mar¬ 
kets.  .Also,  nevv  s|irint  iiriees  eontinuetl  to  benef  it 
from  operating  ineome  grovv  th. 

I II  IS  s  direet  marketing  business  saw  operating 
ineome  inerease  22"..,  w  hile  the  shoivpers  busiix’ss 
reportetl  a  2.S gain  in  o|xrating  ineome  grovv  th. 

On  Mav  16.  199".  llarie-l  lanks  entered  into  a 
definitive  agreement  to  sell  its  new  spaper  anti  tele¬ 
vision  operations  to  the  I  W.  Seripps  Co  .  vvhieh  is 
exiveetetl  to  beeome  final  bv  vear-entl. 

HOLLINGER  INTERNATIONAL 

llollinger  International  s  seeontl-t|uarier  net 
ineome  w  as  S2H.  1  million,  up  from  S10.9  million 
a  vear  ago.  Revenues  rose  6".,  to  SS62.()  million 
from  SS,S2."  million.  Results  from  Oanatlian 
New  spapers  (aetjuired  Jan.  1.  199")  were  iixlutl- 
etl. 

Seeontl-t|uarter 
earnings  ineluded 
nonreeurring  net 
ineome  of  S  i.9 
million,  vv  hieh 
ineluded  a  gain 
on  the  sale  of  a 
tlivision  at  the 
(ihieago  joint  ven¬ 
ture  of  SS,2  million 

Lower  newsprint  priees  eontributed  to  higher 
operating  ineome.  but  costs  of  the  direct  prepaiti 
subseri|ition  campaign  in  the  I  .K.  continue  to 
affect  results. 

Revenues  lor  the  I  S  Nevvs|-)aper  (iroup  rose 
I  l".i.  .\n  increase  in  revenue  at  the  (  hieago 
(iroup  was  iiartiallv  offset  bv  a  drop  in  circula¬ 
tion  and  job  printing  revenues  Revenues  for  the 
I  .K.  New spaper  (iroup  were  up  1 2  . S"..,  while 
(amaclian  Newspaper  (irouii  revenues  (includes 
Southam  and  (  amadian  Nevv  spa|vers)  gained  ,S.,S".,. 

JOURNAL  REGISTER 

Journal  Register  Co.  reported  seeoncl-c|uarter 
revenues  of  S92."  million,  a  ,s"..  increase  from 


1  HOLUNGER  INTERNATIONAL  I 

Revenues 

Earnings 

$562.0  M 

$28.1  M 

Not 

30  1  clilor  I'l  III  MM  i( 
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1997  Second-Quarter  Statistics 

02  02  02 


Newspaper  Companies 

Revenues 
(in  millions) 

1997  1996 

Operating  Income 
(in  millions) 

1997  1996 

Net  Income 
(in  millions) 

1997  1996 

B/11./97 

Stock 

Price 

Dividends 

per 

share 

A.H.  Belo  Corp.  (BLC) 

S331.8 

S212.8 

S70.7 

S48.1 

S26.3 

S25.5 

S45250 

S0.44 

Central  Newspapers  Inc.  (ECP) 

179.8 

152.7 

38.8 

20  6 

224 

13.0 

69625 

0  76 

Dow  Jones  8i  Co.  Inc.  (DJ) 

640.7 

630.6 

78.0 

92.1 

349 

52.0 

43.125 

096 

Gannett  Co.  Inc.  (GCI) 

1,187.8 

1,109.3 

357.5 

280.7 

194.7 

150.0 

98  063 

1.44 

Gray  Comm.  Sys.  (GCS) 

25.5 

18.5 

6.1 

4.6 

0.6 

1.5 

21  500 

0.08 

Harte-Hanks  Comm.  (HHS) 

190.6 

159.9 

31.4 

25.9 

15.9 

12,6 

31  250 

0.08 

Hollinger  International  Inc.  (HLR) 

562.0 

532.7 

86.5 

54.7 

28.1 

10.9 

12.813 

040 

Journal  Register  Co.  IJRCI* 

92.7 

904 

(0.6) 

25.9 

(7.3) 

8.0 

16.250 

N.'A 

Knight-Ridder  Inc.  (KRI) 

717.9 

600.0 

137.6 

79.1 

81  3 

42.4 

51  125 

0.80 

Lee  Enterprises  Inc.  (LEE)*' 

112.7 

109.5 

28.9 

269 

18.2 

170 

25.813 

052 

McClatchy  Newspapers  Inc.  (MNI) 

162.3 

156.9 

32.5 

22.2 

17.6 

11.2 

33  000 

0.38 

Media  General  Inc.  (MEGA) 

229.4 

192.6 

343 

29.6 

13.9 

20.9 

36  000 

0.52 

New  York  Times  Co.  (NYTA) 

721.9 

649.5 

1273 

825 

84.9 

468 

47.875 

0  64 

Pulitzer  Publishing  Co.  (PTZ) 

151.4 

127.6 

363 

27.7 

19.7 

16.2 

51  500 

052 

E.W.  Scripps  Co.  (SSP) 

305.5 

277.3 

70.4 

54.4 

386 

41.9 

39500 

052 

Times  Mirror  Co.  (TMC) 

811.8 

837.3 

120.8 

84  3 

66.0 

46.0 

50.375 

0.60 

Tribune  Co.  (TRB) 

719.7 

641.9 

177.0 

144.9 

110.9 

84.3 

51  500 

064 

Washington  Post  Co.  (WPO) 

501.4 

472.9 

109.9 

95.5 

71.4 

63.2 

420  625 

4  80 

Note:  More  detailed  quarterly  information  about  results  are  discussed  within  the  released  quarterly  statement  by  each  company. 
N'M:  Not  meaningful.  N  A:  Not  applicable.  'Company  went  public  on  5  8/97.  "Third-quarter  results. 


S‘70  I  iiiillioii  ilic  previous  \iar.  Net  income  was 
a  loss  ol  S“.  S  million  versus  income  ol  SS.O  mil¬ 
lion  a  vear  atio.  vvliieh  was  alTeeteel  hv  a  one-time 
ehari’e  ol  Ss  I  .P  million. 

Overall  results  rel  leeteel  record  operating  cash 
How  (vvhieli  was  iij-)  IS'd)  as  well  as  hij’her  rev¬ 
enues.  ivrimarilv  due  to  an  increase  in  aelvertisinj> 
revenues  at  the  tompanv  s  nevvspaivers 

.\s  the  eompanv  s  lirst  i|uarter  as  a  public  eom- 
panv  )K(.  hei’an 
tradini’  on  the 
New  ^ork  Stock 
Revenues  Eaminjs  I  xehan.ue  in  an 

$92.7  M  $(7.3)  M  initial  public 

oUerini;  on  May 
.S.  1 99“  at  an 
oHerini;  price  ol 
S  I  I  per  share. 


Not 

Meaningful 


KNIGHT-RIDDER 

Knit’ht  Kidiler  s  revenues  Ibr  the  seeonil  t|uar- 
ter  uainevl  20"  .  to  S“l“.9  million  compared  to 
S60O.0  million  the  jirior  year.  Net  income 
increased  92"..  to  SSI  million  Irom  s  i2.  i  mil¬ 
lion  last  vear 

KKI  s  ehiel  linaneial  oirieer,  Koss  Jones,  stated 
that  total  advertisinit  revenue  (exeludini’  the  lour 
nevvs|iapers  aet|uirevl  Irom  the  Disney  group) 


inereaseil  S'... 
with  strength  in 
elassilied.  hut 
with  retail  and 
general  both  up 
as  well 

( )|7erating 
income  gained 
“  I"...  primarilv 
(.lue  to  strong  ativertising  revenue  atiil  lower 
newsprint  costs.  Operating  profit  im|iroved 
S2..V'... 

Results  include  the  lour  nevvs|vapers  aei|uired 
from  Disnev  on  \lav  9.  199“.  but  exeluile  the 
business  Information  Services  Division  (minus 
leehnimetries).  peiuling  the  sale  of  Knighl-Riikler 
Information  Ine. 


t-  ^  KNIGHT-RIDDER  , 

Revenues 

Earnings 

$717.9  M 

$81.3  M 

LEE  ENTERPRISES 

l  ee  laiterprises 
announced  third- 
tpiarter  net 
income  of  S  bS  2 
million,  up 
from  S I  “  9  mil¬ 
lion  a  year  ago. 
Revenues  rose  ,s".. 
to  S 1  1 2  “  million. 


$112.7  M  $18.2  M 


,\i  (,i  si  !(,.  p)9“ 
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f.ilitor 


I’muwiik 


DOW  JONES 


HARTE-HANKS 


with  its  strategic  f(K'us  concentrated  on  the  grow¬ 
ing  Southeast  markets. 


Markets,  Dow 

Newswires 

The  business 
publishing  seg- 
ment  posted  sec- 
_  _  ond-quarter  oper¬ 
ating  income  of 

$68. 1  million,  a  gain  of  54%.  Advertising  linage  at 
the  Wall  Street  Journal  jumped  8.3%  during  the 
second  quarter. 

Operating  income  at  Ottaway  Newspapers,  Dow 
Jones’  community  newspaper  subsidiary,  grew 
18.8‘X.,  while  revenues  increased  4.2%. 


HARTE-HANKS 

Harte-Hanks  Communications’  net  income  for 
the  second  quarter  rose  26%  to  $15.9  million  com¬ 
pared  with  $12.6  million  the  year  before.  Revenues 
increa.sed  19%>  to  $190.6  million  fmm  $159  9  mil¬ 
lion.  1996  results  have  been  restated  to  include 
DiMark  Inc.,  which  merged  with  HHS  on  April  30, 

Revenue 

growth  came  pri- 
marily  from  classi-  [ 

fied  advertising  !  $190.6  M  S5 

and  niche  pn)d- 
ucts,  such  as  | 

direct  mail  pro 

grams  in  three  i —  . . . —  ..  .  .. 

newspaper  mar¬ 
kets.  Also,  newsprint  prices  continued  to  benefit 
from  operating  income  growth. 

HHS’s  direct  marketing  busine.ss  saw  operating 
income  increase  22%,  while  the  shoppers  business 
reported  a  23%  gain  in  operating  income  growth. 

On  Ma>’  16, 1997,  Harte-Hanks  entered  into  a 
definitive  agreement  to  sell  its  newspaper  and  tele¬ 
vision  operations  to  the  E.W.  Scripps  Co.,  which  is 
expected  to  become  final  by  year-end. 


GANNETT 

Cannett’s  net  income  during  the  second  quarter 
rose  30%  to  $194.7  million  from  $150.0  million  last 
year.  Revenues  gained  7%  to  $1.19  billion  versus 
$1.11  billion  a  year  ago.  Operating  income  from 
continuing  operations  jumped  27%. 

Newspaper 
earnings  increa.sed 
due  to 
advertising 
demand  (particu¬ 
larly  in  cla-ssified), 
a  26%  drop  in 
newsprint 
expense  versus 
last  year,  strong 
operating  results  at  USA  Today  and  favorable  com¬ 
parisons  year  to  year  at  the  Detroit  Neies. 

Operating  cash  flow  from  newspapers  jumped 
25%  as  revenues  in  the  second  quarter  were  7% 
higher  than  la.st  year,  w'hile  pro  forma  advertising 
revenues  grew  9%. 

Broadca.sting  cash  flow  increased  18%  during 
the  second  quarter  as  revenues  gained  7%.  (]able 
and  Security  operating  cash  flow  rose  8%  while 
revenues  climbed  1 2%. 


$1 ,187.8  M 


HOLLINGER  INTERNATIONAL 

Hollinger  International’s  second-quarter  net 
income  was  $28.1  million,  up  from  $10.9  million 
a  year  ago.  Revenues  rose  6%  to  $562.0  million 
from  $532.7  million.  Re.sults  from  Canadian 
Newspapers  (acquired  Jan.  1, 1997)  were  includ- 


Second-quarter 
earnings  included 
nonrecurring  net 
income  of  $4.9 
million,  which 
included  a  gain 
on  the  sale  of  a 
division  at  the 
Chicago  joint  ven¬ 
ture  of  $5.2  million. 

Lower  newsprint  prices  contributed  to  higher 
operating  income.  But  costs  of  the  direct  prepaid 
subscription  campaign  in  the  U.K.  continue  to 
affect  results. 

Revenues  for  the  U.S.  Newspaper  Group  rose 
4.1%.  An  increase  in  revenue  at  the  Chicago 
Group  was  partially  offset  by  a  drop  in  circula¬ 
tion  and  job  printing  revenues.  Revenues  for  the 
U.K.  Newspaper  Group  were  up  12.8%,  while 
Canadian  Newspaper  Group  revenues  (includes 
Southam  and  (Canadian  Newspapers)  gained  3  3%. 


^62.0  M 


Not 

Meaningful 


GRAY  COMMUNICATIONS 

Gra>  (Communications  Systems  reported  second- 
quarter  revenues  of  $25.5  million,  an  increase  of 
38%  over  last  year's  $18.5  million.  But  net  income 
declined  58%  to  $622,(XK)  from  $1.5  million  a  year 
ago. 

Operating  income  rose  to  $6. 1  million  versus 
$4.6  million  the  previous  year.  But  the  decrease  in 
historical  net  income  resulted  primarily  from  the 
interest  costs  and  amoritization  expense  associated 

recent  acqiii- 

I  ^  strong  operat- 
I  ing  cash  flow  will 

- - - i  continue  along 


JOURNAL  REGISTER 

Journal  Register  Co.  reported  second-quarter 
revenues  of  $92.7  million,  a  3%  increase  from 
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1997  Second-Quarter  Statistics 


Q2  Q2  02 

Ravcmes  Operating  Income  Net  Income  8/11/97  Dividends 

(in  millions)  (in  millions)  (In  millions)  Stock  per 


Newspaper  Companies 

1997 

1996 

1997 

1996 

1997 

1996 

Price 

share 

A.H.  Belo  Corp.  (BLC) 

$331.8 

$212.8 

$70.7 

$48.1 

$26.3 

$25.5 

$45,250 

$0.44 

Central  Newspapers  Inc.  (ECP) 

179.8 

152.7 

38.8 

20.6 

22.4 

13.0 

69.625 

0.76 

Dow  Jones  &  Co.  Inc.  (DJ) 

640.7 

630.6 

78.0 

92.1 

34.9 

52.0 

43.125 

0.96 

Gannett  Co.  Inc.  (GCI) 

1,187.8 

1,109.3 

357.5 

280.7 

194.7 

150.0 

98.063 

1.44 

Gray  Comm.  Sys.  (GCS) 

25.5 

18.5 

6.1 

4.6 

0.6 

1.5 

21.500 

0.08 

Harte-Hanks  Comm.  (HHS) 

190.6 

159.9 

31.4 

25.9 

15.9 

12.6 

31.250 

0.08 

Hollinger  International  Inc.  (HLR) 

562.0 

532.7 

86.5 

54.7 

28.1 

10.9 

12.813 

0.40 

Journal  Register  Co.  (JRC)* 

92.7 

90.4 

(0.6) 

25.9 

(7.3) 

8.0 

16.250 

N/A 

Knight-Ridder  Inc.  (KRI) 

717.9 

600.0 

137.6 

79.1 

81.3 

42.4 

51.125 

0.80 

Lee  Emerprises  Inc.  (LEE)** 

112.7 

109.5 

28.9 

26.9 

18.2 

17.0 

25.813 

0.52 

McClatchy  Newspapers  Inc.  (MNI) 

162.3 

156.9 

32.5 

22.2 

17.6 

11.2 

33.000 

0.38 

Media  General  Inc.  (MEGA) 

229.4 

192.6 

34.3 

29.6 

13.9 

20.9 

36.000 

0.52 

New  York  Times  Co.  (NYTA) 

721.9 

649.5 

127.3 

82.5 

84.9 

46.8 

47.875 

0.64 

Pulitzer  Publishing  Co.  (PTZ) 

151.4 

127.6 

36.3 

27.7 

19.7 

16.2 

51.500 

0.52 

E.W.  Scripps  Co.  (SSP) 

305.5 

277.3 

70.4 

54.4 

38.6 

41.9 

39.500 

0.52 

Times  Mirror  Co.  (TMC) 

811.8 

837.3 

120.8 

84.3 

66.0 

46.0 

50.375 

0.60 

Tribune  Co.  (TRB) 

719.7 

641.9 

177.0 

144.9 

110.9 

84.3 

51.500 

0.64 

Washington  Post  Co.  (WPO) 

501.4 

472.9 

109.9 

95.5 

71.4 

63.2 

420.625 

4.80 

Note:  More  detailed  quarterly  information  about  results  are  discussed  within  the  released  quarterly  statement  by  each  company. 
N/M:  Not  meaningful.  N/A:  Not  applicable.  *Company  went  public  on  5/8/97.  **Third-quarter  results. 


$90.4  million  the  previous  year.  Net  income  was 
a  loss  of  $7.3  million  versus  income  of  $8.0  mil¬ 
lion  a  year  ago,  which  was  affected  by  a  one-time 
charge  of  $31-9  million. 

Overall  results  reflected  record  operating  ca.sh 
flow  (which  was  up  18%)  as  well  as  higher  rev¬ 
enues,  primarily  due  to  an  increa.se  in  advertising 
revenues  at  the  company’s  newspapers. 

As  the  company’s  first  quarter  as  a  public  com¬ 
pany,  JRC  began 
trading  on  the 
New  York  SttH-k 
Exchange  in  an 
initial  public 
offering  on  May 
8, 1997  at  an 
offering  price  of 
$14  per  share. 

KNIGHT-RIDDER 

Knight-Ridder’s  revenues  for  the  second  quar¬ 
ter  gained  20%)  to  $717.9  million  compared  to 
$600.0  million  the  prior  year.  Net  income 
increased  92%  to  $81.3  million  from  $42.4  mil¬ 
lion  la.st  year. 

KRl’s  chief  financial  officer,  Ross  Jones,  stated 
that  total  advertising  revenue  (excluding  the  four 
newspapers  acquired  from  the  Disne>’  group) 


increased  8%, 
with  strength  in 
classified,  but 
with  retail  and 
general  both  up 
as  well. 

Operating 
income  gained 
74%,  primarily 
due  to  strong  advertising  revenue  and  lower 
newsprint  costs.  Operating  profit  improved 
52.3%. 

Results  include  the  four  newspapers  acquired 
from  Disney  on  May  9, 1997,  but  exclude  the 
Business  Information  Services  Division  (minus 
Technimetrics),  pending  the  sale  of  Knight-Ridder 
Information  Inc. 

LEE  ENTERPRISES 

Lee  Enterprises 
announced  third- 
quarter  net 
income  of  $18.2 
million,  up  7%) 
from  $17.0  mil¬ 
lion  a  year  ago. 

Revenues  rose  3% 
to  $1 12.7  million. 
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compared  with  $109.5  million  last  year. 

Newspaper  revenues  improved  4%  during  the 
quarter  while  operating  income  gained  20.5%, 
benefiting  from  a  healthy  advertising  environ¬ 
ment  and  lower  newsprint  prices. 

Broadcasting  revenue  was  flat  with  operating 
income  decreasing  $1.2  million.  Broadcast  seg¬ 
ment  operations  were  affected  by  disappointing 
Februar>’  ratings  by  CBS  affiliates  and  an  oversup¬ 
ply  of  advertising  inventory. 


McCLATCHY  NEWSPAPERS 


■McC-latchy  Newspapers’  net  income  for  the 
second  quarter  climbed  57%  to  $  1 7.6  million  ver¬ 
sus  $1 1.2  million  a  year  ago.  Revenues  for  the 
recent  quarter  increased  3%  to  $162.3  million 
from  $156.9  million.  Record  earnings  were  large¬ 
ly  attributable  to  higher  advertising  revenues  and 
lower  newsprint  costs. 


Earnings  bene¬ 
fited  from  lower 
interest  costs  as 
MNl  continues 
to  repay  debt, 
but  were  hurt 
by  the  company’s 
share  of  the 
loss  from  its 
Pondera>’ 

newsprint  mill  joint  venture  as  newsprint  prices 
moved  lower. 

C^EC)  and  President  Gary  Pruitt  said  that  MNl 
was  pleased  with  the  strong  revenue  growth  at 
the  Carolina  newspapers  as  well  as  the  improv¬ 
ing  revenue  picture  at  their  C^alifornia  newspa¬ 
pers. 


MEDIA  GENERAL 

Media  (ieneral  reported  second-quarter  rev¬ 
enues  of  $229.4  million,  a  19%  increa,se  from  last 
year’s  $192.6  million.  But  net  income  fell  33%  to 
$13  9  million  compared  with  $20.9  million  the 
previous  year. 

Second-quarter 
and  first-half 
1997  results 
include  the  for¬ 
mer  Park 
Communications’ 
properties 
acquired  in 
January  1997  and 
subsequent  pur¬ 
chases  this  year. 

Strong  profit  growth  in  MEGA’s  publishing  and 
cable  television  segments  were  not  sufficient 
enough  to  offset  the  sharply  reduced  profitability 
of  its  newsprint  operations. 

Publishing,  broadcast  TV  and  cable  TV  units 
showed  excellent  year-over-year  operating  cash 
flow  growth  and  expects  to  see  improvement  in 
its  newsprint  businesses. 


NEW  YORK  TIMES 

The  New  York  Times  Co.  reported  second-quar¬ 
ter  net  income  of  $84.9  million,  an  81%  gain  from 
last  year’s  $46.8  million.  Revenues  impnwed  1 1% 
to  $721.9  million  versus  $649. 5  million  the  previ¬ 
ous  year. 

The  10%  increase  in  the  Newspaper  Group’s 
revenues  for  the  quarter  was  primarily  due  to 
higher  advertising  revenues  as  a  result  of  higher 
rates  and  volume. 

(Continued  strength  in  classified  and  national 
advertising  was  a 
significant  factor. 

Other  revenue  in 
1997  increa.sed 
due  to  the 
expanded  whole¬ 
sale  newspaper 
delivery’  opera¬ 
tions  of  the  New 
York  Times. 

The  Magazine  Ciroup’s  operating  pn)fit  increases 
were  primarily  due  to  higher  adverti,sing  revenues, 
while  the  Bn)adcast  Group’s  gains  in  operating 
pnjfit  were  the  result  of  recent  acquisitions  and 
higher  ad  revenues. 

PULIUER  PUBLISHING 

Pulitzer’s  second-quarter  revenues  n)se  19“%  to 
$151.4  million  compared  with  $127.6  million  the 
year  before.  Net  income  jumped  22%  to  $19.7  mil¬ 
lion  versus  $16.2  million  a  year  ago. 

PTZ  chairman 
and  CEO  Michael 
E.  Pulitzer  stated 
that  results  reflect¬ 
ed  a  .stn)ng  perfor¬ 
mance  by  their 
businesses,  partic¬ 
ularly  the  publish¬ 
ing  segment, 
which  benefited 
fn)m  stn)ng  advertising  revenues  and  lower 
newsprint  prices. 

Advertising  revenues  gained  9.4%  at  the  St.  Louis 
P()st-ITispatch  and  1 1  .^'/o  at  the  Arizona  Daily 
Star.  New.sprint  expenses  were  down  25.3%. 

Publishing  expenses  increased  19.9*%  while 
bn)adcasting  expenses  rose  1 .7%,  the  result  of 
higher  overall  personnel  costs. 

E.W  SCRIPPS 

The  E.W.  Scripps  Co.  second-quarter  revenues 
increased  K^X.  to 
$305.5  million 
from  $277.3  mil¬ 
lion  last  year.  Net 
income  fell  8’%  to 
$38.6  million  ver¬ 
sus  $4 1 .9  million 
(See  Financial  on 
page  3fi) 
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BY  DAVID  ASTOR 


Panelists  Partial  To 
Prose  About  People 


People  WANT  TO  read 
about  people. 

That  was  the  feel¬ 
ing  of  several  people 
speaking  during  a 
panel  discussion  at  the  recent 
National  Society  of  Newspaper 
Columnists  convention  in 
Williamsburg,  Va. 

And,  they  added,  the  people  who  people  read 
about  can  even  be  the  columnists  themselves  if 
something  universal  is  conveyed. 

“When  I  first  became  a  columnist,  1  thought  I 
had  to  do  big  issues  and  think  big  thoughts,”  said 
panelist  Roberta  de  Boer  of  the  Toledo  Blade.  “But 
the  personal  is  OK,  as  long  as  it  speaks  to  the  exjje- 
riences  other  people  have.” 

De  Boer  recalled  writing  a  piece  just  after  get¬ 
ting  home  late  from  a  vacation  because  of  plane 
troubles. 

“1  had  two  nights  with  three  hours  sleep,”  she 
said.  “1  was  cranky,  and  on  deadline  with  no  brain 
cells  and  no  ideas.  It  was  clearly  time  to  poach 
fn)m  my  own  life!” 

So  de  Boer  did  a  column  about  being  on  the 
beach  during  the  vacation,  and  how  her  7-year-old 
daughter  had  wondered  why  her  mother  wanted 
to  pick  up  only  the  prettiest  shells. 

“People  loved  that  column,”  she  said,  noting  that 
many  readers  prefer  pieces  “involving  human 
beings”  rather  than  “dry  government  pnx:ess  stuff.” 

De  Boer  —  who  also  writes  non-personal  pieces 
—  did  admit  that  she  feels  like  she’s  “cheating” 
when  doing  first-person  columns.  “I  can  write 
them  in  one  hour,  and  I  quote  myself,”  she 
observ'ed.  “But  they  resonate  the  most  with  read¬ 
ers.” 

Another  panelist,  Barbara 
Roessner  of  the  Hartford 
Courant,  recalled  a  day  when 
she  was  try  ing  to  decide 
whether  to  do  a  column 
about  adultery'  or  capital  pun¬ 
ishment. 

“Sex  and  death  are  always 
good  topics  to  write  about,” 
she  said  with  a  smile. 

But  neither  topic  was 
inspiring  her  that  day,  so 
Roessner  instead  penned  a 
piece  about  a  camping  trip 
she  had  went  on  with  her 
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daughter  and  a  score  of  other  9- 
year-olds. 

“Sometimes  I’ll  write  a  piece, 
and  cringe  when  I  read  it,”  she 
stated.  “I’m  very  selfcritical.  But  I 
I(X)ked  back  at  this  one  and 
thought  it  was  a  beautiful  col¬ 
umn.  It  was  about  a  personal 
experience,  about  feminism, 
about  being  9  years  old.” 

Why  did  it  work?  “It  came  from  the  heart,” 
Roessner  said.  “Write  about  what  you  really,  really 
care  about.  Those  are  always  the  best  columns.” 

Panel  moderator  Bill  Tammeus  of  the  Kansas 
City  Star  and  New  York  Times  News  Service  dis¬ 
cussed  a  column  he  did  about  becoming  a  51 -year- 
old  “orphan”  when  his  mother  died.  The  very  per¬ 
sonal  column  moved  many  readers. 

But  Tammeus  said  there  were  some  personal 
things  he  did  not  reveal  in  this  column. 

“When  you  decide  to  give  yourself  away  as  a 
columnist,  you  don’t  have  to  give  all  of  yourself 
away,”  he  commented.  “You  have  to  have  some  pri¬ 
vacy.” 

“You  don’t  owe  people  every  intimate  detail  of 
your  life,”  agreed  another  panelist.  Andrea  Peyser  of 
the  Neu^  York  Post. 

But,  Roessner  said,“l  don’t  think  we  should  put 
any  limits  on  what  we  give  away.  If  we  do,  we  lose 
some  authenticity  and  honesty.  If  I’m  in  the  mood 
to  tell  all,  I  tell  all.” 

Peter  Rowe  of  the  San  Diego  Union-Tribune 
said  columnists  can  get  nervous  when  doing  things 
like  writing  a  piece  involving  themselves  or  their 
families. 

“But  when  a  subject  really  gets  you  nervous,  you 
know  it’s  a  great  subject,” 
added  the  panelist.  “It’s 
touching  something  live  in 
you,  and  if  it  does  it  for  you, 
it  will  do  it  for  readers  as 
well.” 

Speaking  of  readers, 
should  columnists  try  to  give 
them  exactly  what  they 
want? 

“It’s  my  responsibility  to 
say  what  I  really  feel  and  real¬ 
ly  think,”  Roessner  said.  “That 
tends  to  resonate  and  cap¬ 
ture  the  reader.  If  it  doesn’t, 
that’s  too  bad.  You  can’t  get 
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hung  up  on 
how  the 
audience 
responds.” 

“We  need 
to  trust  our 
instincts  and 
not  be  buf¬ 
feted  an)und 
by  focus 
groups,” 
added 

Peter  Rowe  Tammeus. 

“Think 

about  what  your  readers  want,  but  don’t 
pander  to  them,”  said  Peyser. 

Sometimes,  a  columnist  has  to  reach 
just  one  reader  to  be  successful.  Regina 
Brett  of  the  Akron  Beacon  Journal 
recalled  that  after  she  wn)te  a  humor¬ 
ous  piece,  a  reader  told  her  that  it  made 
her  laugh  for  the  first  time  since  her 
mother  died  two  years  before. 

Earlier  in  the  session,  Peyser  observed 
that  some  colunmi,sts  can  be  “a  litde  too 
negative.”  She  noted,  by  way  of  example, 
that  the  “dramatic  drop”  in  New  York 
City  crime  could  be  written  about  more. 

Whatever  columnists  write  about, 
they  should  realize  how  much  impact 
they  can  have.  Rowe  recalled  being 
asked  to  attend  a  meeting  to  discuss  a 
column  he  had  done  criticizing  law- 
enforcement  officers  for  allowing  a  pris¬ 
oner  to  escape  in  San  Diego. 

“They  were  more  nervous  than  I  was,” 
said  Rowe,  explaining  that  they  knew 
columnists  “always  have  the  la.st  word.” 

(x)lumnists  may  have  some  power, 
but  thinking  up,  researching  and  writing 
columns  isn’t  easy. 

Roessner  said  she  is  a  columnist,  writ¬ 
ing  coach  and  editor,  “and  there’s  no 
que.stion  in  my  mind  that  columnist  is 
the  harde.st.” 


Mann  Looks  At 
Foreign  Policy 

AC:0LUMN  analyzing  U.S.  foreign 
policy,  with  a  ftKus  on  America’s 
ties  to  the  Pacific,  is  being  offered  by  the 
Los  Angeles  Times  Syndicate. 

The  weekly  feature  is  by  Los  Angeles 
Times  foreign  affairs  columnist  Jim 
Mann,  who  has  also  been  a  Times  State 
Department  correspondent  specializing 
in  Asian  affairs,  Beijing  bureau  chief. 
Supreme  Court  reporter,  and  more. 
Mann,  50,  previously  worked  for 


papers  such  as  the  Baltimore  Sun, 
Philadelphia  Inquirer  and  Washington 
Post. 

The  Harvard  graduate  is  a  frequent  TV 
guest  and  the  author  of  Beijing  Jeep:  The 
Short,  Unhappy  Romance  of  American 
Business  in  China. 

D.C,  Columnist 
Gets  Syndicated 

The  LOS  ANGELES  Times  Syndicate  is 
distributing  a  weekly  column  by  Los 
Angeles  Times  national  political  corre¬ 
spondent  Ronald  Brownstein. 

Brownstein,  39,  discusses  topics  such 
as  politics,  crime,  welfare,  government 
reform,  immigration,  trade  and  interna¬ 
tional  economics. 

The  1997  Pulitzer  Prize  finalist  is  a  reg¬ 
ular  TV  panelist  and  the  author  or  co¬ 
author  of  four  books,  including  Storming 
the  Gates:  Protest  Politics  and  the 
Republican  Revival. 

He  was  voted  one  of  the  25  most  influ¬ 
ential  journalists  in  Washington  by  the 
National  Journal. 

KRT  Introduces 
Money  Package 

A  PERSONAL  FINANCE  package  with 
enough  material  to  fill  a  new,spaper 
page  has  been  intnxluced  by  Knight- 
Ridder/Tribune. 

Included  is  a  centerpiece  story  and 
other  articles;  a  photo,  graphic  or  illustra¬ 
tion;  and  at  least  10  columns  each  week. 

One  column  —  “On  the  Money”  by 
Chuck  Myers  —  was  created  for  the 
package.  Others  include  those  by  Harry 
Wessel  of  the  Orlando  Sentinel,  Jon 
Talton  of  the  Charlotte  Observer,  Neil 
Downing  of  the  Providence  Journal- 
Bulletin,  Bill  Barnhart  of  the  Chicago 
Tribune  and  Jeff  Brown  of  the 
Philadelphia  Inquirer. 

KRT  is  marketed  by  Tribune  Media 
Services. 

Panel  Features 
Sports  Queries 

An  illustrated  feature  called 

“SportsQuiz”  is  being  syndicated. 
The  five-times-a-week  offering  is  illus¬ 
trated  by  editorial  cartoonist  Dick  Wright 
of  the  Columbus  Dispatch  and  United 
Feature  Syndicate,  and  researched  and 


compiled  by 
Nashville 
Banner 
executive 
sports  editor 
Tonnya  Ken¬ 
nedy. 

Kennedy,  a 
former  busi¬ 
ness  reporter 
for  the  New¬ 
port  News, 

Va.,  Daily 
Press,  was  a 
high  sch(K)l 
point  guard 
who  now 
plays  tennis 
and  runs. 

Wright’s  work  has  also  appeared  in 
magazines  and  books  —  and  on  the 
scoreboards  of  the  Dallas  C-owboys  and 
Oakland  Athletics.  The  cart(K)nist  (703- 
754-7167)  is  a  former  pn)fe.ssional  soft- 
ball  player. 

Mitchard  Among 
AASFE  Speakers 

TWO  PROMINENT  SYNDICATED 
columnists  will  be  among  the  sched¬ 
uled  speakers  at  the  American 
Association  of  Sunday  and  Feature 
Editors’  5()th  annual  convention  in  the 
ANA  Hotel,  Washington,  D.C. 

They  are  Tribune  Media  Services 
writer  and  best-selling  novelist  Jacquelyn 
Mitchard,  and  Los  Angeles  Times 
Syndicate  humor  columnist  Art 
Buchwald. 

The  Sept.  24-27  meeting  —  hosted  by 
the  Washington  Post  —  will  also  include 
a  talk  by  author  and  cx-Pr>st  staffer  Sally 
Quinn,  a  new  media  session,  a  feature 
section  “show  and  tell,”  over  15  work¬ 
shops,  and  more. 

This  year’s  AASFE  president  is  Janet 
(irimley,  assi,stant  managing  editor  of  the 
Seattle  Post-Intelligencer. 

KRT  Is  Offering 
Medical  Column 

Ask  dr.  H”  is  being  distributed  by 
Knight-Ridder/Tribunc. 

The  medical  column  is  written  by  Dr. 
Mitchell  Hecht,  an  Atlanta  physician  who 
specializes  in  internal  medicine. 

KRT  is  marketed  by  Tribune  Media 
Services. 


■  JULIUS  ERVING  WON  ABA 
MVP  HONORS  THREE  TIMES 
HOW  MANY  TIMES  WAS  OR  J 
SO  HONORED  IN  THE  NBA^ 
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TVData  Revises 
Online  Service 

TVDATA  HAS  REVISED  its  online  TV 
listings  service  for  newspapers 
(hnp;//www.clicktv.coni). 

It  has  added  automatic  updating  of  over 
1 1,(XX)  U.S.  cable  system  and  satellite  line¬ 
ups,  enhanced  searching  capabilities,  14 
days  of  listings,  links  to  the  Internet  Movie 
I>ataba,se,  and  more. 

There  are  also  personalized  listings. 
TVData  senior  vice  president  of  newspa¬ 
per  sales  Katltleen  Wem  said,  “Users  can 
ch(X)se  the  number  and  display  order  of 
channels,  delete  channels  they  don’t  use 
and  sort  channels  numerically  by  dial  posi¬ 
tion,  alphabetically  by  call  letter  or  by  type 
of  channel.  Additionally,  they  can  cus¬ 
tomize  grids  with  ty  pe  size,  start  times, 
width  and  depth.” 

A  Conservative 
Humor  Column 

A  CONSERVATIVE  HUMOR  column  is 
being  self-syndicated  by  Tom  Purcell. 
Purcell,  35,  takes  a  satirical  kx>k  at  such 
matters  as  Sports  Illustrated' s  annual 
swimsuit  issue,  business  regulations,  work¬ 
ing  out  of  one’s  home,  cigar  smoking, 
women  at  all-male  sch(X)ls,  pn)ms,TV  rat¬ 
ings  and  the  Clinton  administration. 

His  weekly  fea¬ 
ture  started  in  the 
Pittsburgh  Tribune- 
Retieu'  four  years 
ago,  and  now  also 
runs  in  several 
other  papers. 

The  columnist 
(412-831-5104; 
TomPurcell 
@  AOL.com)  is 

ba,sed  in  Library;  Pa. 

‘Strange’  Feature 
Is  Being  Offered 

“npHE  NUMBERS  GAME”  writer  Bill 
JL  Sones  has  started,  with  his  bn)ther 
Rich,  a  second  column  called  “Strange  But 
True.” 

The  weekly  Q&A  feature  discus,scs  sub¬ 
jects  such  as  “phantom  limb”  sensations  of 
amputees,  a  diet  pill  that  makes  salads  taste 
like  cake,  and  healing  via  lucid  dreams. 

Bill  is  a  freelance  journalist  whose  woric 
has  appeared  in  major  newspapers  and 

36  Editor  &  Pi'BUSHER 


magazines,  and  been  distributed  by  major 
syndicates. 

Rich,  who  holds  a  dcKtorate  in  physics 
and  various  patents,  has  written  for  pn>- 
fessional  journals  and  the  popular  press. 

The  (Cleveland  Heights,  Ohiobased  Bill 
(216-932-5538)  is  launching  the  column 
with  promotional  e-mail  messages,  rather 
than  “snail  mail”  packages.  Clients  include 
the  Santa  Barbara  (Calif.)  Neus-Press, 
Pn)vo,  Utah,  Daily  Herald,  and  other 
papers  in  the  U.S.  and  abroad. 

Column  Lawsuit 
Dismissed  In  Va. 

A  FEDERAL  JUDGE  in  Roanoke,  Va.,  has 
dismissed  a  defamation  lawsuit  against 
Ann  Landers. 

Michael  Knowles,  who  was  lacing  trial 
in  the  slaying  of  his  estranged  wife,  sued 
the  Creators  Syndicate  columnist  after  she 
printed  a  letter  he  wrote  to  her  in 
February'  admitting  the  killing. 

Knowles  was  subsequently'  convicted  in 
May  of  first-degree  murder  and  sentenced 
to  life  in  prison.  A  spokeswoman  for 
Landers  said  she  believed  Knowles  had 
already'  been  convicted  when  his  letter 
was  published. 

U.S.  District  Court  Judge  James  Turic  dis¬ 
missed  the  suit  after  Knowles  mis.sed  a 
court  deadline  to  amend  his  complaint  to 
allege  facts  that  could  support  a  defama¬ 
tion  claim.  —  AP 

‘Dial  9’  Offering 
Biz  Buzzwords 

The  “BUZZWORD  exchange”  has 
been  added  to  the  “Dial  9  to  Ciet  Out” 
business  humor  column  syndicated  by 
Tribune  Media  Services. 

Columnist  David  Graulich  noted  that 
the  “‘Buzzword  Exchange’  dtxrsn’t  trade 
stocks,  but  it  does  trade  sUx-k  phra,ses  from 
the  workplace.” 

For  instance,  the  word  “team”  is  up  1 5  to 
$95,  while  the  word  “salesman”  —  pushed 
aside  by  terms  such  as  “castomer  service 
a,ss(K'iate”  —  is  down  .30  to  $2. 

‘Ghost’  Feature 
Picks  Creature 

An  orange  county  Register  reader 
has  won  the  grand  prize  in  a  “  Create 
Your  Own  Creature”  contest  held  by  the 
“  Ghost  Story  Club”  comic. 
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The  winner  is  18-year-old  C^arlos  Orosco 
of  Rialto,  Calif.  He  receives  various  prizes, 
and  gets  to  see  his  “Sc'arewave”  entry  incor¬ 
porated  into  the  Sept.  1-7  “Ghost.” 

Nearly  150  people  from  20  states 
entered  the  contest  for  the  comic,  which  Ls 
by  Allan  Zullo  and  Dick  Kulpa  of  Tribune 
Media  Services. 

Educational  Info 
Is  Being  Offered 

DUCATION  UPDATE  IS  self-,syndicat- 
ing  weekly'  and  monthly'  features. 

The  features  discuss  colleges,  careers, 
b(X)ks,  the  Internet,  and  more. 

Education  Update  is  a  60,(XXR'ircula- 
tion  newspaper  that  also  has  a  presence 
on  radio,  TV  and  the  Web  (http:// 
www.educationup- 
date.com). 

It  was  founded 
by  Dr.  Pola  Rosen 
(212-360-6968),  a 
former  college  pro 
fessor  ;md  teacher 
who  holds  a  dtx;- 
torate  in  special 
education  from 
Columbia  Uni¬ 
versity'. 

Custom  Weather 
Info  Syndicated 

CUSTOMIZED  WEATHER  PACKAGES 
are  being  offered  by  WeatherData. 

The  Uvyear-old  company  —  which 
encourages  newspapers  to  poll  their  read¬ 
ers  about  what  they  want  to  see  on  weath¬ 
er  pages  —  provides  forecasting,  local 
information,  regional  and  national  maps, 
lake  levels,  a  pollution  index,  pollen 
counts,  airport  outlooks,  and  more. 

Clients  of  the  Wichita,  Kan.-based 
WeatherData  (316-265-9127)  include  the 
Arizona  Republic,  Dallas  Morning  News, 
Kansas  City  Star,  Los  Angeles  Times, 
online  papers,  and  others. 

Supplement  Has 
A  Revised  Cover 

C  OVERSTORY,  THOMSON  TARGET 
Media’s  weekly'  entertainment  supple¬ 
ment,  has  redesigned  its  tabloid  cover. 

It  now  includes  “Words  of  the  Week,”  a 
quote  from  a  noted  personality';  and  “Don’t 
Miss,”  briefs  about  stories  inside. 
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once  a  month. 

Since  1989,  the  organization  says, 
sponsor  pressure  has  helped  free  about 
50  jailed  journalists. 

RSF  takes  its  name  from  the  many  non¬ 
governmental  organizations  that  have 
sprung  up  in  France  with  similar 
monikers:  DtKtors  Without  Borders,  Phar¬ 
macists  Without  Borders,  Engineers  With¬ 
out  Borders,  etc. 

"These  are  groups  that  fight  for  values 
in  favor  of  demtKracy,  and  for  me  that  is 
the  important  thing,  too.  Because  I  am  a 
journalist  1  defend  democracy  and  a  free 
press  on  the  basis  of  being  a  journalist,” 
Menard  said. 

There  was  another  reason  to  adopt  the 
“sans  frontieres”  name,  he  added. 

“We  quickly  realized  that  to  be  in 
places  where  there  would  be  a  problem 
with  journalists,  the)'  would  be  places 
where  journalists  would  have  to  go  as  if 
there  were  no  borders,”  Menard  said. 

And  indeed,  RSF  has  had  quite  a  chal¬ 
lenge  getting  information  on  journalists 
within  such  repressive  and  dangerous 
borders  as  Algeria,  where  no  RSF-affili- 
ated  journalists  has  been  able  to  visit  for 
two  years. 

Nevertheless,  “we  have  good  informa¬ 
tion”  about  occurrences  in  Algeria, 
Menard  says  —  mostly  because  of  the 
courage  of  Algerian  journalists  in  getting 
word  to  Paris, 

Algeria  isn’t  even  the  most  difficult 
nation  to  obtain  information,  Menard 
says.  Two  that  are  more  challenging:  Stal¬ 
inist  North  Korea  —  and  U,S,  ally  Saudi 
Arabia. 

“Saudi  Arabia  has  been  the  most  diffi¬ 
cult,”  he  said. 

RSF  has  offices  in  France,  Germany, 
Spain,  Switzerland  and  Sweden,  and  oper¬ 
ates  on  about  $2  million  a  year,  financed 
by  public  sources  such  as  the  European 
Union  and  UNESCO  and  private  sources 
that  include  both  news  organizations  and 
corporations  such  as  American  Express. 

RSF  maintains  an  “SOS  press”  tele¬ 
phone  line  to  report  journalists  in  trou¬ 
ble  —  (33)  1  47  77  74  14  —  and  a  Web 
site  —  www.calvacom.fr/rsf.  Its  phone 
number  is  (33)  1  44  83  84  84. 


meant  to  be  short  term.” 

Neu's  Tribune  columnist  C.R.  Roberts, 
no  relation  to  Jody  Roberts,  interviewed 
Tim  Davis,  emei^ency  manager  of  emer¬ 
gency  services  at  a  local  mental  health 
facility,  who  offered  the  possibility  that 
Davis  may  have  simply  left  because  of 
certain  problems  in  her  life, 

“If  it’s  not  mental  illness,  it  is  literally  a 
decision  where  the  only  way  out  of  the 
pain  is  to  leave,”  Davis  observed. 

Commented  Roberts:  “If  Jody’s  trou¬ 
bles  were  such  that  she  became  ill,  or  if 
she  was  hurt,  or  if  there  was  foul  play  of 
some  sort  that  led  her  to  a  new  life  — 
then  we’ll  forgive  her.  But  you  won’t 
read  about  it  in  the  news  stories.  It’s  t(X) 
personal.  Any  anger,  any  pain,  and  even 
the  great  joy  we  might  feel  will  need  to 
wait  until  we’re  alone,  until  the  news  set¬ 
tles  in,” 


Financial 


advertising  revenues  and  lower 
newsprint  pricing. 

The  Newspaper  Publishing  segment’s 
total  revenues  were  up  6%  as  operating 
profit  rose  48%.  Advertising  revenues 
gained  7.3%,  with  particular  strength  in 
national,  classified  and  part-run  advertis¬ 
ing. 

Magazine  Publishing  reported  out¬ 
standing  results  during  the  quarter,  but 
the  Professional  Information  segment’s 
operating  profit  decreased  due  to  con¬ 
solidation  expenses. 

TRIBUNE 

Tribune  Co.’s  second-quarter  net 
income  gained  32%  to  $110.9  million 
versus  $84.2  million  last  year.  Revenues 
increased  12%  to  $719.7  million,  com¬ 
pared  with  $641.9  million  a  year  ago. 

The  overall  improvement  was  due  pri¬ 
marily  to  higher  operating  profit  from 
publishing  as  well  as  broadcasting  and 
entertainment,  partially  offset  by  higher 
net  interest  expense. 
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the  previous  year. 

Results  for  both  years  were  signifi¬ 
cantly  affected  by  costs  incurred  at  the 
30-month-old  Home  &  Garden  Televi¬ 
sion,  a  wholly  owned  cable  network. 

In  the  newspaper  division,  newsprint 
prices  declined  20%  but  were  offset  by 
a  14%  increase  in  usage.  Total  newspa¬ 
per  revenues  moved  up  H.Wo,  advertis¬ 
ing  revenues  gained  9.8%,  and  circula¬ 
tion  revenues  improved  0.2%. 

Television  division  revenues  for  the 
quarter  were  up  2.3%,  while  entertain¬ 
ment  division  revenues  gained  45%.  SSP 
also  announced  an  agreement  on  May 
19  to  acquire  Harte-Hanks’  newspaper 
and  broadcast  properties. 

TIMES  MIRROR 

Times  Mirror  announced  net  income 
for  the  second  quarter  rose  43%  to  $66.0 
million,  compared  with  $46.0  million  a 
year  ago.  Revenues  fell  3%  to  $81 1.8  mil¬ 
lion  from  $837.3  million  last  year,  which 
was  affected  by  divestitures  in  the  Pn> 
fessional  Information  segment. 

TMC’s  chairman,  president  and  CEO, 
Mark  H,  Willes,  stated  that  results 
reflected  continued  strength  in  the 
newspaper  publishing  segment  with 
newspapers  reporting  solid  increases  in 


In  the  publishing  segment,  operating 
profit  rose  27%  as  a  result  of  higher 
advertising  revenues  and  lower 
newsprint  prices.  Advertising  revenues 
rose  10%,  while  newsprint  and  ink 
expense  decreased  1 5%, 

Operating  profit  for  the  broadcasting 
and  entertainment  segment  improved 
2%,  which  was  aided  significantly  by  the 
recent  acquisition  of  the  six  Renaissance 
stations.  The  education  segment’s 
decline  in  operating  profit  was  due  to 
slower  sales  at  Educational  Publishing 
Corp, 

WASHINGTON  POST 

The  Washington  Post  Co,’s  net  income 
for  the  second  quarter  was  up  13%  to 
$71.4  million,  compared  with  $63.2  mil¬ 
lion  the  previous  year.  Revenues  gained 
6%  to  $501.4  million  versus  $472.9  mil¬ 
lion  last  year. 


TIMES  MIRROR 
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while  at  Johns  Hopkins  University, 
including  that  of  a  man  who  lost  40  years 
of  memor)'. 

Cohen  added,  however,  that,  “The  , 
flight  or  fight  response  of  the  brain  is  \  L 
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The  overall  increase  resulted  from 
strength  in  the  company's  print  busi¬ 
nesses.  Operating  income  improved  15% 
during  the  quarter  as  well. 

Newspaper  division  revenue  rose  SfYo, 
with  advertising  volume  at  the  Pt)st 
increasing  5%.  Newsprint  expense  fell 
20%  during  the  second  quarter. 

Revenue  at  the  broadcast  division 
impnwed  3%,  wliile  revenue  at  the  cable 
division  jumped  13%.  Newsweek  rev¬ 
enue  declined  2*%,  while  revenues  from 
other  businesses  were  up  19%),  due  to 
stntng  revenue  gixjwth  at  Kaplan  Educa¬ 
tional  Centers. 


Shop  Talk 

Continued  from  page  56 

“On  a  bus  tour,  you  really  got  the 
chance  to  know  some  of  the  candidates,” 
Ostrow  says.  “It  is  a  real  struggle  to  main¬ 
tain  some  arm’s  length  and  apply  skepti¬ 
cal  questioning  to  them,  the  same  as  you 
would  to  someone  you  don’t  know  as 
well.” 

Li.stening  to  Ostrow,  1  remember  my 
own  experience.  Seeing  Dole  inches 
away  fntm  me  made  butterflies  swarm  in 
my  stomach.  In  the  back  of  my  mind,  1 
knew  1  could  not  show  my  excitement  in 
my  article. 

Ostmw  tells  me  some  papers  n)tate 
reporters  fnim  candidate  to  candidate 
during  the  campaigns  to  avoid  relation¬ 
ships  that  could  lead  to  bias.  The  Los 
Angeles  Times  Washington  Bureau  did 
this  during  the  1996  election. 

Ostrow,  wht)  also  works  for  the  Times 
bureau,  says  learning  to  maintain  his 
objectivity  was  difficult  at  first.  He 
achieved  it  by  learning  about  the  impor¬ 
tance  of  balance  and  professionalism.  In 
fact,  he  adds,  reporters  often  disclose 
their  part)’  affiliation,  joking  about  liberal 
or  conservative  colleagnes. 

But  Ostrow  emphasizes  most  re¬ 
porters  are  not  biased  while  reporting. 

“Attaining  true  objectivity  means 
obtaining  the  truth  about  a  subject. 
Reporters  need  to  do  what  candidates 
do,  and  avoid  conflict.” 

A  new  teacher,  he  ends  the  interview 
with  a  lesson:  “Avoid  any  perception  of 
conflict,  whenever  you  can.” 

1  apply  the  lesson  to  my  Dt)le  experi¬ 
ence,  re-evaluating  my  actions. 

On  the  return  drive  fn)m  the  rally  to 
Athens,  1  began  to  formulate  my  lead  for 
my  story  remembering  the  cmwds  with 
flags  and  children.  In  the  newsnx)m,  1 
wrote  this: 

Bob  Dole  walked  onto  the  stage  in 
Lancaster  Thursday  night  as  the  crowd 
chanted  “Dole- Kemp,  Dole-Kemp.” 


"Those  are  two  four-letter  words  you 
can  teach  your  kids,”  Dole  said. 

Dole  emphasized  truth  and  trust  at  the 
Fairfield  County  Fair,  one  of  10  stops  on 
a  two-day  tour  of  Ohio  for  the  Dole- 
Kemp  campaign. 

One  thing  was  for  certain,  1  knew  the 
true  test  was  ahead  of  me.  The  truth  was 
1  went  to  the  ralh'  to  report  on  Dole  for 
the  Pi)St,  not  for  personal  gain.  1  was  will¬ 
ing  to  accept  the  challenge  of  writing  an 
objective  article  because  1  had  not  spent 
my  day  on  the  trail  to  go  back  to  the 
newsnx)m  empty-handed.  And  1  wasn’t 
carrv'ing  a  poster  back  with  me.  1  carried 
my  first  button  to  start  my  own  collec¬ 
tion,  a  token  that  1  had  covered  a  cam¬ 
paign  rather  than  promoted  it. 


Calif.  Daily 
Offers  Free 
Rental  Publication 

OW  RENTING!,  THE  Sacramento 
Bee's  new  rental  listings  publica¬ 
tion,  can  hardly  be  missed. 

It  has  its  own.  speciall)'  designed  metal 
box  that  sits  atop  the  Bee's  fWK)  news 
racks  in  the  metn)politan  area,  including 
shopping  centers. 

The  free,  twice-monthty  publication  is 
expected  to  provide  circulation  as  well 
as  advertising  benefits,  according  to  Bee 
advertising  manager  Scott  Whitley.  He 
predicted  the  digest-sized  medium  will 
be  a  lxx)n  to  advertisers  because  of  its 
high  visibility  on  newsstands  backed  by 
in-paper  Bee  promotion. 

Whitely  said  a  special  ad  package  has 
been  developed  to  encourage  advertisers 
to  buy  combination  packages  of  Now 
Renting!  and  Bee  classified  advertising. 
Additional  exposure  is  given  on  the 
newspaper's  Web  site,  sacbee.com,  and  in 
a  contracted  service.  Apartment  L(x:a- 
tors. 

“Our  first  edition  has  exceeded  our 
advertising  goals,”Whitley  said. 

Bee  advertising  madeeting  manager 
David  Wesley  said  he  believes  the  Now 
Renting!  boxes  atop  the  paper  s  regular 
racks  will  generate  increased  newspaper 
sales  from  people  seeking  additional 
rental  information. 

“The  information  in  Nou'  Renting! 
should  complement  the  daily’,  up-to<late 
listings  in  the  Bee"  he  explained.  Each 
issue  of  the  new  rental  booklet  includes 
promotional  advertising  that  encourages 
single<'opy  news  rack  sales. 

The  Bee,  a  McClatchy  newspaper,  has  a 
current  circulation  of  285,762  and 
353,556  on  Sunday.  —  M.L.  Stein 


Circulation 
Exempt  From 
Local  Cycles 

eXAL  ECONOMIC  FLUCTUATIONS 
have  little  effect  on  daily  newspaper 
circulation,  according  to  a  study’  by  Den¬ 
nis  Hale,  a  journalism  pntfessor  at  Bowl¬ 
ing  Green  State  University  in  Ohio. 

Examining  187  papers  —  average  cir¬ 
culation  54,(KX)  daily,  73,<XK)  Sunday  — 
in  40  states,  the  study  measured  house¬ 
hold  penetration  fntm  1980  thnmgh 
1990. 

Its  conclusion:  Circulation  penetra¬ 
tion  is  unrelated  to  five  economic  mea¬ 
sures. 

■'This  may  be  true  because  daily  news¬ 
papers  already  have  become  a  class 
medium  which  primarily  serves  gn)ups 
in  higher  s<K'ial  and  economic  strata,” 
Hale  said. 

“Changes  in  income,  unemployment 
and  poverty  largely  affect  lower  eco¬ 
nomic  groups  which  are  weak  users  of 
newspapers.” 

Economic  measures  included  home 
price,  rent,  unempUtyment,  household 
income  and  poverty. 

One  exception:  rents.  As  rents  soar, 
the  study'  found,  circulation  penetration 
dives. 

The  study’  is  detailed  in  a  new  schol¬ 
arly  pi '.cation.  Media  Management 
Review,  fn>m  Lawrence  Erlbaum  Ass<x:i- 
ates,  Mahwah,  N.J. 

Reporters 
Group  Elects 
New  President 

JERRY  ZREMSKLWASHINGTON  corre¬ 
spondent  for  the  Buffalo  News,  was 
elected  president  of  the  Regional 
Reporters  AsstK'iation.  He  will  serve  for 
one  year. 

The  Regional  Reporters  Ass<x:iation 
represents  newspaper,  wire  service  and 
bn)adcast  reporters  based  in  Washington 
who  cover  kxral  and  regional  stories  for 
their  home  organiz.ations. 

Indiana 

Edition 

The  OWENSBORO,  KY,  Messenger- 
Inquirer  has  started  a  .southern  Indi¬ 
ana  edition,  published  seven  days  a  week 
in  two  counties. 

A  southern  Indiana  bureau  has  been 
opened  to  cover  l(Kal  news  and  sports. 
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Sales 

Continued  from  page  23 

Lesley  J.  McConnell  from  Oak  Harbor, 
Wash. 

The  Courier  Times  is  a  105-year-old 
general  circulation  weekly  newspaper. 
The  company  also  publishes  the  Inter¬ 
national  Loop  Travel  Guide,  a  40,000- 
circulation  publication. 

Wise  was  represented  by  Dave  Gauger 
with  Gauger  Media  Service  Inc.,  Ray¬ 
mond,  Wash. 

A  letter  of  intent  to  sell  the  assets  of  Som¬ 
erset  Newspapers  Inc.  to  Shurz 
Communications  Inc.  of  South  Bend, 
Ind.,  has  been  signed  by  David  and  Ronie 
Reiley. 

The  agreement  is  subject  to  a  defini¬ 
tive  sales  contract  with  transfer  of  own¬ 
ership  to  occur  later  this  year. 

Somerset  Newspapers  publishes  the 
DAILY  AMERICAN,  a  13,659<ircula- 
tion  Monday  through  Saturday  daily 
newspaper;  the  SOMERSET  COUNTY 
SHOPPER,  a  35,748  circulation  free-dis- 
tribution  weekly,  and  the  Somerset 
County  and  Greater  Johnstown  area  EZ 
to  Use  telephone  directories. 

The  Reileys  will  retain  ownership  of 


the  directories. 

Shurz  Communications  Inc.  also  owns 
newspapers  in  Bloomington  and  Bed¬ 
ford,  Ind.;  Danville,  Ky.;  and  Springfield, 
Mo. 

John  T.  Cribb  of  Bolitho-Cribb  &  Asso¬ 
ciates  represented  the  seller  in  the  trans¬ 
action. 

The  purchase  of  three  Boulder  County, 
Colo.,  newspapers  by  Lehman  Communi¬ 
cations  Corp.  of  Longmont  was  announ¬ 
ced  recently. 

The  newspapers  include  the  LOUIS¬ 
VILLE  TIMES,  the  LAFAYETTE 
NEWS  and  the  ERIE  REVIEW.  They 
have  been  published  by  the  Conarroe 
family  since  1965, 1975  and  1996,  respec¬ 
tively. 

Lehman  Communications  Corp.  oper¬ 
ates  three  daily  newspapers  including 
the  Longmont  Daily  Times-Call,  the 
Loveland  Daily  Reporter-Herald  and  the 
Canon  City  Daily  Record. 

Announcement  of  the  sale  was  made 
by  Percy  Connarroe  on  behalf  of  the 
Louisville,  Lafayette  and  Erie  publications 
and  by  Ed  Lehman  on  behalf  of  the  D)ng- 
mont,  Loveland  and  Canon  City  newspa¬ 
pers. 

The  Louisville  Times  and  the  Ixifa- 


yette  News  have  a  combined  circulation 
of  5,500  copies  for  each  edition. 

The  HERALD  ADVERTISER  in  Holly, 
Mich.,  has  been  purchased  by  Home- 
Town  Newspapers  of  Howell,  Mich. 

WB.  Grimes  &  Co.  represented  the 
seller. 

Pulitzer  Missouri  Newspapers  Inc.  has 
acquired  the  DAILY  PRESS  LEADER 
in  Farmington,  Mo.,  and  the  weekly 
DEMOCRAT  NEWS  in  Fredericktown, 
Mo.,  from  American  Publishing  Co.  Mis¬ 
souri  Holdings  Inc. —  effective  Aug.  1, 
1997. 

As  part  of  the  agreement,  American 
will  receive  three  former  Pulitzer  news¬ 
papers  —  the  NEWPORT  (Vt.)  DAILY 
EXPRESS,  the  Taft,  Calif.,  MIDWAY 
DRILLER,  and  the  Hazard,  Ky.,  MttER- 
ALD  VOICE. 

The  Pwss  Leader  has  an  average  cir¬ 
culation  of  5,131,  Monday-Saturday.  The 
Democrat  News  has  a  paid  circulation  of 
3,400  on  Thursdays  in  iMadison  County. 

The  HERALD  ADVERUSER  in  HoUy, 
Mich.,  has  been  purchased  by  Hometown 
Newspapers  of  Howell,  Mich.  W.B. 
Grimes  &  Co.  represented  the  seller. 
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November  15  •  December  6 
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Newspaper  Handling  Systems 

■  stacking  ■  Wrapping  ■  Strapping 
■  Conveying  ■  Controls 

For  The  Best  Call! 

4800  N.W.  157th  Street 

Miami,  FL  33014-6434  ni/mUB 

Phone:  (305)  623-8700  m^mmRrn  m® 

Discover  the  Global  advantage. 

When  buying  or  selling  quality  used 
newspaper  presses.  Global  has  solutions 
that  make  it  easy  and  affordable  •• 
from  planning  to  printing. 

GLOBAL  PRESS  SALES 

270  Davidson  Avenue  Somerset,  NJ  08873 

908  560  9364  fax  908  560  9422 

DecLink 

Who  would  have  believed  pagination 
could  be  made  so  user  friendly? 

The  latest  innovation  coming  soon  from 

Publishing  Systems.  Inc. 

CONTACT  US  TODAY  FOR  MORE  INFORMATION 
1-800-526-5752  (USA)  /  +44  (0)  1634  291293  (Europe) 
Web  Site:  http://www.ceengineering.com 

OUTSOURCE  IT  I 

Juggling  varied  schedules.  Ti-)  *  1 

Managing  uneven  workflow.  Xtl  d  VrUX  |XrDe 

Eliminating  excessive  ad  rework.  (And  we’re  really  good  at  it) 

Reducing  costs.  ^ 

1.888.383.5400  AuDUl 

1  NEWSPAPER  ADVERTISING  /  PRODUCTION  OUTSOURCING  | 
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Chandlers  cut 
Times  Mirror  stake 

Times  mirror  CX).  has  executed 
agreements  with  the  ('handler  TnLsts, 
its  largest  shareholders,  thn)ugh  two  con> 
plicated  transactions  that  reduce  the  num¬ 
ber  of  common  shares  by  6  million  and  cut 
the  stated  value  of  outstanding  8'%  pre¬ 
ferred  st(x:k  by  $367  million. 

The  deal  is  designed  to  benefit  Times 
Mirror,  public  shareholders  and  the 
('-handler  liunily,  which  founded  the  com¬ 
pany.  Timc*s  Minor  will  ,see  its  per-share 
earnings  increa.se,  allowing  a  more  effi¬ 
cient  capital  structure,  while  the  famil>  — 
thniugh  the  formation  of  a  limited  liability’ 
company  and  the  merger  of  one  of  the 
trasts  (resulting  in  new  preferred  sUK'k)  — 
will  receive  more  current  income  plits  tax- 
deferred  income  thnnigh  depreciation  of 
the  value  of  its  real  estate  holdings. 

Globe  and  Mail 
layoffs 

The  globe  and  Man,  based  in 
Toninto,  hxs  laid  off  one-third  of  its 
(ilobe  Information  Services  ((llS)  division, 
which  pmvides  financial  databases  and 
online  .services. 

The  newspaper,  owned  by  Thomson 
(-orp.  of  Toninto,  is  attempting  to  tighten 
its  f(K'us  on  the  division,  which  laid  off 
eight  people  on  July  23  and  plans  to  fur¬ 
lough  another  1 1  by  the  end  of  1997.  The 
unit  continues  to  operate  lnfo(ilobc  ;md 
other  databases,  the  Glofje's  Web  site  and 
the  PointCast  information  delivery  system. 

Switch  to  a.m, 

The  143-YEARX)LD  Eureka, Calif., 
Times-Standard  became  an  all- 
moming  newspaper  on  Aug.  4. 

The  seven-da)-  paper,  which  has  a  cir¬ 
culation  of  22, (XX)  in  the  northwestern 
part  of  the  state,  had  appeared  after¬ 
noons  Monday  through  Friday  and 
mornings  on  weekends  for  almost  30 
years. 

Publisher  Stephen  J.  Sosinski  said  sub¬ 
scribers  in  Humboldt,  Del  Norte  and 
Trinity  counties  will  receive  their  papers 
by  6:30  a.m.  He  added  that  the  change 
was  the  result  of  a  growing  preference 
for  a.m.  delivery. 

“Reductions  in  the  timber  and  fishing 
indu.stries  over  the  years  supplanted 


with  more  office,  pnjfe.ssional  and  visi- 
tor-industiy  jobs  has  changed  lifestyles 
on  much  of  the  North  (A)a.st,’’  he  added. 
“Fewer  people  are  getting  up  at  three  or 
four  in  the  morning  to  get  to  their  jobs 
on  a  workday  that  ended  in  the  middle 
of  the  aftem(M)n.  Thus,  the  demand  for  a 
newspaper  delivered  in  the  aftemexm 
has  reduced.” 

Founded  in  1834,  the  Humboldt 
Times  merged  with  the  Humljoldt 
Standard  in  1967.  Both  had  been  under 
the  same  ownership. 

Hearst  deal  faces 
Argyle  holders 

ARCYLE  ITITVISION  INC.,  a  publicly 
traded  company  based  in  San 
Antonio,  has  scheduled  a  st<K:kholders 
meeting  Aug.  28  to  consider  a  plan  to 
meige  its  TV  stations  with  Hearst  (;orp.’s 
TV  operations. 

Argyle  sttKkholders  repre.senting 
appn)ximateh'  67%  of  out.standing  shares 
are  in  favor  of  the  transaction,  the  compa¬ 
ny  said.  If  appnned,  the  deal  will  close 
Aug.  29  and  will  result  in  a  new  company 
called  called  Hearst-Argv  le  Television  Inc. 

Gauging  service 
to  grow  loyalty 

As  PARI'  OF  a  renewed  effort  to 
improve  customer  service,  the 
Chicago  Tribune  is  tiy  ing  to  measure 
customer  satisfaction. 

“We  bring  in  a  tremendous  number 
of  ciLstomers  or  readers  ever)-  week,” 
l>ave  Murphy,  vice  president  of  con¬ 
sumer  marketing  and  sales,  told  the 
employee  newspaper,  Trib  News.  "The 
pn)blem  is  many  are  not  loyal  to  us.  We 
need  to  .solve  the  problem  of  why  peo¬ 
ple  leave,  why  they  are  not  loyal  to  us, 
and  then  resolve  those  problems  to  im- 
pn)ve  customer  loyalty  and  retention.” 

The  effort  involves  monthly  meetings 
between  staffers  —  in  consumer  market¬ 
ing  and  sales,  manufacturing  and  distri- 
butit)n,  and  editorial  —  to  discuss  pre- 
pre.s.s,  packaging,  distribution,  deadlines, 
deliver)-  and  retention. 

■‘(4ne  of  the  things  we  are  doing  is 
really  measuring  the  impact  of  our  ser¬ 
vice  —  deliver),  billing,  problem  resolu¬ 
tion  —  and  how  they  impact  long-term 
customer  satisfaction  and  retention,”  said 


('.olette  Hogan,  director  of  consumer 
relations. 

One  ban)meter  is  billing,  which  man¬ 
agement  can  monitor  to  xs.scss  the 
impact  of  initiatives.  The  Tribune  also  is 
establishing  delivery  standards,  tiy  ing  to 
impnne  communication  between  distri¬ 
bution  agents  and  staffers,  and  commin 
nicating  with  news  subscribers  via  a 
user  guide  that  explains  the  newspaper. 
Under  review  are  the  Transmedia  card 
and  Press  Pass  customer  loyalty  pnx 
grams  and  the  technology  involved  in  its 
l-8(X)-TRIBl!NE  call  center. 

Murdoch  firm 
buys  half  of 
Family  Channel 

NF:WS  (.ORP’S  fox  Kids  Worldwide 
Inc.  said  it  w  ill  buy  half  of  the 
Family  (Channel  for  appniximately  $1.9 
billion  from  evangelist/commentator  Pat 
Robertson. 

Robert.son’s  International  Family 
Entertainment  Inc.  produces  the  cable 
television  netw-ork,  which  is  currentlv- 
viewed  in  niughly  (>8  million  homes  in 
the  United  States. 

The  StyX)  sale  to  Rupert  MurdtK'h’s 
growing  media  empire  will  net 
Robertson  around  $126  million,  who 
w  ill  remain  on  as  co-chairman  of 
International  Family. 

MurdiK'h  al.so  owns  the  Nete  York 
l\>st. 

Knight-Bagehot 
fellows  named 

EKiH  l  KNl('.H'I-BA(iEHOT  fellows  in 
economic  and  busine.ss  journalism 
for  1997-98  have  been  named  by  the 
(a)lumbia  University  (Iraduate  Schix)!  of 
JournalLsm. 

Fhey  include  journalists  at  the 
Patriot  Ledger  of  Quincy-,  Ma.ss.;  the 
Lexington  (Ky.)  Herald-l.eader,San  Jose 
Mercury  News;  the  New  York  Daily 
Neu's;  Bkximberg  News  in  Miami;  and 
the  Nation  magazine. 

The  mid-career  fellowships  provide 
full  tuition  and  a  living  .stipend  of 
$22,(XX)  for  experienced  journalists  to 
take  graduate  courses  at  (ailumbia’s 
sch(X)ls  of  business,  law  and  internation¬ 
al  and  public  affairs. 
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FEATURES  AVAILABLE 


ANTIQUES 

CELEBRITY  PROFILES 

Antique  Talk-The  “Calvin  &  Hobbes”  of 
wkly  antique  columns.  Wayne  Mattox, 
(203)  263-2431 .  www.antiquetalk.com. 

“REEL  TO  REAL,”  the  weekly  celebrity 
profile  column  gives  your  readers  an 
up  close  and  persanal  look  (real  face- 

ASTROLOGY 

to-face  interviews,  no  phoners  or  press 
junkets)  at  the  biggest  names  in  show 
business  -  Jane  Seymour,  Julia  Louis- 
Dreyfus,  Charlton  Heston,  Jay  Lena, 
Kathy  Ireland.  Pricing  is  flexible.  Call, 
fax,  or  E-mail  for  samples,  David  Fan- 
tie,  (414)  352-7966,  (414)  352-8598 

Weekly  -  Monthly  -  Camera  Ready 

Time  Data  Synd.  (800)  322-5101 
http :  // WWW.  ti  me-data .  com 
e-mail:  star2020@time-data.cam 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

(fax).  E-mail:  davereel@execpc.com. 

ENTERTAINMENT 

CARTOONS 

■HOLLYWOOD-BEHIND-THE- 

HOT  CARTOONS  by  Rick  London!  See 
E&P,  MAY  3,  1997.  CALL  Kristen  at 
(601)  268-7417.  Twedt@aol.com, 
www.intercom.net/ user/bowne/ 
rick.html.  Southern  Writers  Syndicate 

SCENES" 

by  award-winning  columnist.  Gossip, 
news,  pictures  in  hot  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L  A.  Features  Syndicate  800-959-9977 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-8311. 

WWW.  frontiernet.  net/~cineman 


POLITICAL  CARTOONS 


Political  Cartoons  with  a  LOCAL 
ANGLE.  Created  for  your  community  & 
your  readership.  (800)  778-7815. 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


NOW  ON  SALE 

1997 


MARKET  GUIDE 

To  order  your  copy,  contact 
EtJfP  Circulation  Department  at 
(212)  675-4380 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

N.E.  NEBRASKA  Shopper,  commercial 
p'-inting,  office  supplies  and  bookstare. 
Complete  production  and  business 
facility  including:  13,000  sq.  ft.  brick 
building,  4-unit  web  King  Press,  1 9x26 

DAVID  R.  STILL  j 

Box  895,  Lawrenceville,  GA  30246  • 

(770)  962-8399  FAX  (770)  962-  8640  ! 

NEWSPAPER  BROKERS 

RZ  press,  8x1  1  Hamada  Press, 
Camera,  inventory,  furniture  and  fix¬ 
tures.  Had  been  profitable  for  more 
than  a  quarter  centurv,  and  could  be 
again.  Recently  closea  but  could  open 
at  a  maments  notice.  Let's  try 
$300,000  (about  half  true  value  if  it 
were  operating).  Call  (970)  856-6879. 
Keep  trying  or  fax  (970)  874-4424. 

700  Sold-Est.  1959  1 

W.B.  GRIMES  &  COMPANY  1 

P.O.  Box  442  : 

Clarksburg,  MD  20871  ; 

Larry  Grimes-Pre5.-(301 )  540-0636  : 

Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94  : 

Wren  Barnett,  South  (704)  698-0021  i 

Stephen  Klinger-SWest/West,  : 

(505)524-0122  i 

NEWSPAPER  APPRAISERS 

BILL  MAHHEW  COMPANY  conducts  j 

74  YEARS  OF  EXPERIENCE 

See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 

professional,  confidential  negotiations  j 
far  sale  and  purchase  af  highest  qual-  : 
ity  daily  and  weekly  newspapers  in  the  i 
country.  Before  you  consider  sale  or  ■ 

ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 

purchase  of  a  property,  you  should  call  : 

(813)  733-8053  i 

or  write  Box  3364,  Clearwater  Beach,  • 
FL  34630.  No  obligation  of  course.  • 

Appraisals/Brokerage 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

C.  BERKY  &  ASSOCIATES,  INC.  j 

Consultants  •  Appraisals  •  Brokers  : 

(561)368-4352  = 

1 23  NW  13th  St.,  Suite  2 14-7  i 

O  O  1  Cl  'iO  4  00  • 

Doca  Katon,  rL  oo4oz  : 

Confidential  Appraisals 
nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

MEL  HODELL  NEWSPAPER  BROKER  j 
5196  Benito,  Montclair,  CA  91 763  : 

(909)626-6440  Fax  (909)  624-8852  : 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for  B  olitho-Cllbb 
Estate,  ESOP,  Partners,  &  AsSOCiateS 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

Established In  1 923  xrtif 

1  Annette  Park  Drive,  Bozeman,  406*586*6621 

MT  59715  e-mail:  jcribbeimt.net  Fax  406-586-6774 


Established  In  1923 
1  Annette  Park  Drive,  Bozeman, 
John  T.  Cribb  MT  59715  e-mail:  jcribbeimt.net 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


NEWSPAPERS  FOR  SALE 


HAWAII:  Monthly  newspaper 
$195,(X)0;  WEST  COAST:  Senior  pub¬ 
lication,  $1,000,000.  FLORIDA:  Life¬ 
style  paper,  $95,000.  Mayo  Commu¬ 
nications,  (813)  971-2061. 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (512)  476-3950. 


NEWSPAPERS  FOR  SALE 


WELL-ESTABLISHED,  profitable  West 
Coast  niche  publication  available, 
$250,000.  Owner  has  other  pub¬ 
lishing  interests  to  pursue  Contact 
Bolitho-Cribb  &  Associates,  Tom 
Karavakis  at  (406)  586-6621 . 


ZONE  4  -  South  Florida  weekly  for 
sale.  Excellent  potential  for  hands-on 
publisher.  All  offers  considered.  For 
details,  reply  to  Box  08253,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publicotions.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 
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it's  A  Classified 

Secret! 

We'll  sever  reveal  the  identity 
of  an  E&P  box  holder. 

H  you  don't  want  your  reply  to  go  to  cortaia 
newspapers  (or  companies),  teal  your 
reply  in  an  envelope  addressed  to  the  F.6tP 
Classified  Advertising  Department  with  an 
attached  note  listiiig  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  H  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


At  (,i-ST  16,  1997 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  CaHbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM 


MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


OPERATIONS  CONSULTANT 


FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone/Fax  (813)  781-5550 
Walt  Hempton 
Print  Media  &  Graphics 


PRESSES 


l^ing  w/Ma  tolder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (913)  362-01 1 9. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESSES 


FOR  SALE:  12-unit  Goss  Suburban 
press  with  two  folders,  a  Suburban 
991  and  Urbanite  763  with  second 
former.  Nine  units  are  1000  series, 
three  are  900  series.  Two  suburban 
reeisfands.  Both  folders  have  on-line 
tape  delivery  quarterfolders, 
Accumeter  gluer.  Console  with 
pneumatics,  two-highs  converted  to 
belt  drive.  Call  for  more  information 
(91 6)  774-7945  or  (619)  451  -6200. 


FOUR  UNIT  GOSS  COMMUNITY 
PRESS  AND  FOLDER 
Contact:  Dove  Tyo 
Brown  Publishing  Company 
Cincinnati,  OH 
(513)  489-7227 


PRESSES 


QuaRty  tfut  makes  an  Impression  worldnride 

Stftct  from: 

0  Complote  Proftes 
□  Additions  to  Existing  Presses 
0  3-cotor  Satellites 
0  4-Hi  Arrangements 
0  Slacked  Units 
0  Integral  Roll  Stand  Umts 
0  Half  and  Quarter  Folders 
0CutoP  2Cr-2V/4*-2r*22y4' 

0  18,500  to  30.000  IPH 
SALES  •  SERVICE  •  PARTS  A  I  XA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCS* 


INDUSTRY  SERVICES 


ADVERTISING  CONSULTANTS 

LET  a  former  Top  10  newspaper  co. 
exec.  &  staff  do  the  math.  Free  yaur 
managers  to. ..sell  advertising.  Each 
month  you'll  receive  a  Monthly  Actual 
Report  with  Variance  Alerts,  a  Same 
Month,  Next  Year  Report,  and  a  YTD 
Annual  Prajection  Report. 

Call  today  for  free  sample  reports. 


OutSource 


jy  lor  tr 
Budget 


Co.  (408)  644-9015 


CIRCULATION  CONSULTANTS 


JOHN  A.  BURKE 
Advisor/Catalyst 

Marketing  Strategies  Employee  Training 
NY  •  NJ  •  PA 
Call/Fax  (516)  588-2735 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


“36  YEARS  IN  TELEMARKETING” 
METRO  NEWS  SERVICE,  INC. 

“ResponseABIUTY” 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC20(X)@aol.com 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


HEADUNE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper” 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PRO  ^TARir; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SERVICES 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http:/ / www.fakebrains.com/ scout. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


PRESSES 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

♦7-unit  GOSS  METRO,  double  3:2 
(older,  2  half  decks  &  7RTP's-22  3/4" 
♦5-unit  HARRIS  N-1650,  22  3/4"  cut¬ 
off  with  double  2:1  folder,  left  &  right 
units,  clean  &  in  good  condition- 1 977. 
♦4-unit  GOSS  URBANITE  (3  floor  &  1 
stacked  unit),  folder  &  twinned  100 
H.P.  controllers  &  motors-  1982/75. 
♦GOSS  COMMUNITY  SSC  with  8 
floor  units  &  two  U.O.P.  units;  SSC 
folder,  u.f.  &  two  60  H.P.  motors  and 
controllers  -  22  3/4". 

♦5-unit  HARRIS  VI 5D  press  with  JF25 
with  upper  former  and  75  H  P.  motor  - 
1981. 

♦Add-on  units  for  most  makes  & 
models. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)  492-9050,  Fox  (913)  492-6217 

SELUNG  YOUR  WEB  PRESS? 
Increase  your  exposure/ profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  for  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


AAAILROOM  SERVICES 

LOUIS  ALUS  DRIVE  PROBLEMS? 

New  Drive  Controller  Conversions 
For  848,  1 372,  1 472  Inserters 
-Direct  Replocement- 
TD  Controls  Inc.  (610)  691-3613 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 

_ Albuquerque,  NM  87103 _ 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  flaors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
C^e  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


CIRCULATION  SERVICES 


‘‘Whatever  it  takes 


to  satisfy  customers  - 
yours  and  ours.” 
1-800-327-8463 


_ PRESSES _ 

HARRIS  VI 5D  22-3/4"  units,  HARRIS 
JF-25  folders,  BALDWIN  105  stackers, 
BUTLER  infeed,  5-unit  COLOR  KING 
heatset  press  with  KJ6  folder  ($70K). 

Call  Grafica  WoHdwide 
(914)  761  -6360  Fox  (91 4)  761-0597 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


PRESSROOM  SERVICES 

Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELEaRICAL  PROBLEMS? 

ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFAaURE  OF 
CUSTOM  EQUIPMENT 

EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  “No  Down  time.  No 
Missed  Production”  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  company  to  have  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELEaRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 

South  San  Francisca,  CA  94080 
(800)  439-6503 
Vaice:  (415)  952-6500 
Fax:  (415)952-0102 
e-mail:  seecol@msn.com 

“Standard  Electric  &  Engineering' 

The  Industry's  Standard” 

Sporting  events  give  people  time  off 
from  the  problems  of  the  world 

Pete  Rozelle 
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HELP  WANTED 


ADMINISTRATIVE 


CHRONICLE  COMMUNICATIONS, 
INC.,  a  young  dynamic,  soon  to  be 
publicly  traded,  publishing  company  in 
Southwest  Georgia,  is  seeking  an 
aggressive,  results-oriented,  publisher 
for  a  startup  broadsheet  newspaper  in 
Southwest  Georgia.  Chronicle  Com¬ 
munications  presently  prints  one  broad 
sheet  subscription-based  newspaper, 
and  two  total  market  coverage  tabloid 
shoppers.  Send  reply  to  Rusty  Dalton, 
P.O.  Box  756,  Cairo,  GA  31728  or 
Fax  to  (91 2)  377-7748.  EOE 


ADVERTISING 


PUBLISHER  WANTED  -  ZONE  2 

Marketing-oriented  candidates  with  pro¬ 
ven  competitive  experience  ore  wanted 
by  a  growing  newspaper  group  offer¬ 
ing  a  progressive  compensation  and 
benefits  package  for  the  successful 
applicant  who  can  lead  a  creative, 
energetic,  and  loyal  staff  by  example. 
Forward  a  resume,  including  salary 
and  bonus  history,  to  Box  08258, 
Editor  &  Publisher. 


PUBLISHER,  Rocky  Mountain  resort  com¬ 
munity  with  a  twice-weekly  paid  news¬ 
paper  and  free  distribution  specialty 
publications  seeking  sales  oriented 
leoder  with  an  understanding  of  the 
administrative  and  editorial  needs  to 
remain  successful  as  the  primary 
market  advertising  buy.  Privately-held 
company  wants  to  know  why  you're 
the  individual  we  will  design  o  very  com¬ 
petitive  compensation  and  benefit 
package  for  to  bring  on  board. 
Educate  us  about  your  successes,  what 
failures  have  taught  you  and  your 
financial  needs.  Reply  in  confidence  to 
Box  08259,  Editor  &  Publisher. 


PUBLISHER 

We're  searching  for  o  unique  individ¬ 
ual  to  publish  a  10,000  paid  daily 
located  in  Bullhead  City,  AZ  near  Las 
Vegas.  Responsibilities  also  include  six 
weekly  newspapers.  You're  looking  for 
a  company  that  will  appreciate  your 
“winning"  experience  and  proven 
abilities.  We're  a  privately-owned, 
growing  community  newspaper  and 
shopper  company.  You're  a 
charismatic  leader,  with  the  ability  to 
provide  hands-on  “coaching"  style  of 
leadership  to  a  talented  staff.  We're 
people-oriented  and  reward  high 
achievers.  You  have  marketing  insight, 
an  editorial  background  and  a  keen 
business  sense,  ready  for  a  new 
challenge.  Salary  plus  annual  bonus 
potential  in  $90's.  Company  cor,  profit 
sharing  and  strong  benefits  program. 
Send  resume,  with  pay  history  and 
references  to  General  Manager,  Brehm 
Communications  Inc,  P.O.  Box  28429, 
San  Diego,  CA  92198. 

ADVERTISING 

ADVERTISING  DIRECTOR 
Upstate  NY  weekly  newspaper  group 
seeks  experienced  professional  who 
can  effectively  sell,  hire,  train,  and 
motivate.  A  strong  track  record  of 
major  account  management  and 
growth  strategies  essential.  Excellent  com¬ 
pensation  package.  Send  resume, 
salary  history  to  Publisher,  Finger  Lakes 
Community  Newspapers,  P.O.  Box  27, 
Ithaca,  NY  14851. 


ADVERTISING  SALES  AMNAGER 

One  of  New  York's  largest  circulation 
newspaper  groups  seeks  someone  with 
the  experience,  leadership  skills  and 
ambition  to  win  in  America's  most  com¬ 
petitive  market.  THE  GOAL:  take  our  dis¬ 
play  and  classified  teams  to  new 
heights.  THE  TOOLS:  proven  products 
(20  years  in  business)  with  results- 
driven  advertising,  probably  the  best 
community  journalism  in  New  York 
City,  and  a  publisher  committed  to  her 
team's  success.  We  publish  12  weekly 
titles,  with  a  web  site  near  launch.  More 
titles,  including  a  “landmark”  daily, 
are  on  line  for  1 998.  We  will  consider 
candidates  from  any  place  in  America 
(don't  be  put  off  by  our  address:  not 
only  is  New  York  City  a  great  town, 
but  our  communities  are  among  the 
best  around  --  with  excellent,  safe, 
family  environments,  great  schools, 
and  cultural  opportunities  you  won't 
find  anywhere  else).  Ours  is  a  vibrant, 
growing  business,  offering  an  excellent 
compensation  package  and  an 
attractive  working  environment.  If 
you're  among  the  best,  write  (including 
salary  history  and  requirements)  to: 
Publisher  Celia  Weintrob,  Brooklyn 
Paper  Publications,  26  Court  Street, 
Brooklyn,  NY  1 1 242. 


ADVERTISING 


ADVERTISING 


METRO  RETAIL  ADVERTISING 
SALES  MANAGER 

Opportunity  for  energetic  and 
aggressive  leader  at  a  285,000-r  daily 
(M&E)  and  350,000-r  Sunday  news¬ 
paper  in  the  Ohio/Kentucky/Indiana 
Tristate  area. 

The  Metro  Retail  Sales  Manager 
reports  to  the  Retail  Ad  Director  and 
will  oversee  three  retail  sales  districts, 
consisting  of  three  soles  managers,  22 
territory  account  executives,  four 
telemarketers  and  three  trainees 

This  position  is  responsible  for  all  sell¬ 
ing  activities,  and  the  design  and 
execution  of  business  development 
strategies  for  oil  of  our  local  account 
base.  The  ideal  candidate  will  have  a 
very  strong  background  in  sales  train¬ 
ing,  possess  excellent  field  coaching 
skills,  and  demonstrate  an  aggressive 
and  innovative  attitude  towards  growth 
in  a  competitive  market.  Budgeting 
skills  are  also  required. 

Please  send  resume  and  salary  history 
to  The  Cincinnati  Enquirer,  Human 
Resource  Dept.,  312  Elm  Street,  Cincin¬ 
nati,  OH  45202.  Fax  (513)  768-8210. 


ADVERTISING 


Careers  like  this  come  along 
once  in  a  lifetime'  and 
only  @  America  Online 


As  the  world’s  most  popular  Internet  online  service,  we  are  at 
the  fingertips  of  more  than  8  million  members  worldwide. 
AOL  provides  a  variety  of  interactive  features  including  news, 
weather,  sports,  entertainment,  financial  information,  online 
shopping,  adventure  games  and  much,  much  more!  Be  a  part 
of  the  magic  and  innovation  when  you  apply  your  expertise  to 
the  classified  advertising  at  AOL! 

CLASSIFIED  MANAGER 

You  will  be  responsible  for  the  srtategic  development  and 
launch  of  a  profitable  classified  advertising  category. 
Requirements  include  a  BS/BA  and  S-i-  years  real  estate  or 
auto  classified  experience.  Strong  business  planning  skills 
combined  with  a  proven  track  record  expanding  classified  sales 
and  some  outside  selling  experience  essential.  Interactive 
media  experience  a  plus. 


We  offer  a  competitive  compensation  and  benefits  package. 
For  immediate  consideration,  please  send  your  resume, 
inserting  position  code,  DepL  01WAP022,  via  ONE  of  the 
following:  E-mail:  careers@aol.net  (ascii 
text  only);  FAX:  703-265-5699  or  703-265-  * 

2210  (fine  mode);  Mail:  Staffing 
Operations,America  Online,  Inc.,  22000  ^ 

AOL  Way,  Room  451,  Dulles,  , 

VA  20166.  EOE  Eor  additional 
opportunities,  visit  the  AOL  Web  site 
at:  www.aol.com/careers. 

AMERICA  ONUHE 

iicaifottTtt 


ADVERTISING 


ADVERTISING  DIREQOR 
The  Times,  of  Northwest  Indiana, 
Howard  Publications  flagship  newspa¬ 
per,  seeks  an  innovative  Ad  Director 
for  its  Porter  County  editions.  Lead  and 
coach  a  dynamic  and  highly  talented 
sales  team  in  a  fast  growing  upscale 
market  one  hour  from  Chicago.  Send 
resume  to  Jack  Palmer,  publisher.  The 
Vidette-Times,  1111  Glendale  Blvd., 
Valparaiso,  IN  46383. 


ADVERTISING  SALES  MANAGER 
(Job#9812)  for  the  Arizona  Daily 
Wildcat,  20,000-circ.  newspaper  pub¬ 
lished  by  students  at  the  University  of 
Arizona  with  $1  million  plus  in  gross 
sales.  Recruit,  advise  student  sales 
reps,  manage  display  advertising 
accounts.  Bachelor's  degree  and  3-5 
years  advertising  sales  experience 
required.  Sales,  promotional  skills,  od 
management  background  and  ability 
to  train  college  students  essential. 
Salary  plus  incentives.  Apply  by  Sep¬ 
tember  5  with  letter  and  resume  to 
Mark  Woodhams,  director  of  student 
publications.  Student  Union  Room  5, 
Tucson,  AZ  85721.  The  University  of 
Arizona  is  an  EEO/AA  Employer. 

M/W/D/V 


COMMISSION  ADVERTISING  SALES 
REPRESENTATIVE 

There  is  an  immediate  opening  at  the 
Yakima  Herald-Republic  for  an 
aggressive  goal-oriented  sales  pro¬ 
fessional  with  a  proven  track  record  of 
success.  Minimum  of  two  years  outside 
sales  experience  within  a  com¬ 
missioned  soles  environment.  The  ideal 
candidate  will  possess  a  broad  know¬ 
ledge  of  the  retail  and  advertising 
industries  and  perform  well  under 
pressure. 

Excellent  spelling,  communication  and 
presentation  skills  are  required.  Ability 
to  handle  multiple  tasks  and  sell  a  vari¬ 
ety  of  products  a  must.  A  2  or  4  year 
college  degree  is  preferred.  Must  have 
a  dependable,  insured  vehicle,  a  valid 
Washington  State  driver's  license. 

If  you  are  committed  to  excellence  and 
would  like  to  earn  an  above-average 
income,  send  resume  and  cover  letter 
to  Kay  Gause,  HR  Director,  Yakima 
Herald-Republic,  P.O.  Box  9668, 
Yakima,  WA  98909.  We  are  a 
member  of  The  Seattle  Times  group 
and  an  equal  opportunity  employer. 


■  CLASSIFIED  SALES  MANAGER  needed 
:  to  direct  the  performance  of  approxi- 
i  motely  1 5  inside  and  outside  sales  reps 
:  to  attain  department  revenue  goals  and 
iciassified  management  team 
I  objectives.  Candidate  should  have  at 
:  least  three  years  experience  in  man- 

■  agement,  be  detail  oriented,  strong 
:  communication  skills,  organized,  com- 
:  puter  friendly,  and  be  self  motivated. 

i  Send  resume  and  salary  requirements 
:  to  Kevin  J.  Lolly,  Brooks  Community 
:  Newspapers,  542  Westport  Avenue, 
i  Norwalk,  CT  06851  or  fax  to 
i  (203)  840-4844 
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EDITOR  &  PUBUSHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication{s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )\/ISA(  )MC  (  )AMEX 
# _ 


Name 


Exp.  Date_ 


_Signature_ 


(Company _ _ _ 

Street  Address _ 

(Sony,  no  detvenes  to  PO.  boxes) 

City _ _ _ State _ ^Zip _ 


Phone _ Fax. 

(In  case  we  have  questions  about  your  Older) 


COLOR 

PUBUCATION 

#  COPIES 
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D, 
BLUE 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&P. 

Stock  your  library  with  the  indispensable  newspa¬ 
per  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


RED!  Editor  &  Publisher  International 
Year  Book.  The  premier  US  & 
nternational  directory  of  daily 
nd  weekly  newspapers. 

Published  in  two 


WHO’S 


volumes,  the 
YEAR  BOOK 
includes  priceless 
newspaper  data, 
installed  equip¬ 
ment,  contacts, 
phone/fax  num¬ 
bers,  e-mail  and  Web  sites.  Continuously 
published  since  1924.  Also  available  on  CD- 
ROM  with  or  without  listing  capabilities.  Call 
for  details  and  FREE  demonstration  disk! 


YEAR 

1997 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  CIty-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250  _ 

daily  newspaper  counties 
and  cities.  Valuable  '97  eco- 
nomic forecasts.  An  indispensable 
tool  for  your  marketing  needs.  Also 
available  on  CD-ROM.  Call  for  more 
information. 


'I  KS,. I  ,|,J 


GREEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 
Specialty  &  Free  Publications 
Year  Book.  Brand-new  directory 
of  US  &  Canadian  weekly,  com¬ 
munity,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
URL,  e-mail  addresses  and  MORE! 


ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO. 20  NEW  YORK,  NY 
POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor<S? 

PUBLISHER 

CIRCULATION  DEPARTMENT 
11  W  19TH  ST. 

NEW  YORK  NY  10114-0111 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  IN-HOUSE  AGENCY 
MANAGER 

The  Santa  Fe  New  Mexican  is  seeking 
a  manager  ta  supervise  the  production 
and  creative  design  skills  of  a  staff  of 
seven.  The  New  Mexican  is  a  fast- 
paced,  high-advertising-volume  dailv 
newspaper  producing  magazine  qual¬ 
ity  special  sections. 

Applicants  should  have: 

•Macintosh  experience,  advertising 
layout  and  design  utilizing  QuarkX¬ 
Press,  Photoshop  and  Illustrator 
♦Supervisory  experience  and  lead¬ 
ership  qualities 

•Technical  knowledge  and  ability  to 
manage  equipment  including  eight 
Power  Mac's  and  Quadras,  Color  Jet 
printer  and  two  imagesetters. 

Adobe  Acrobat  and  knowledge  of 
LAN's  o  plus,  as  well  as  art  director 
ond  newspaper  prepress  experience. 

The  Santa  Fe  New  Mexican  has  a 
creative  and  collaborative  advertising 
department.  If  you  are  a  leader  and  a 
team  player  with  ability  ta  handle  multi¬ 
ple  deadlines  and  high  volume  ad 
production  with  creativity  and 
enthusiasm,  please  send  resume  and 
cover  letter  with  samples  of  your  work 
and  references  by  August  20  to: 

Virginia  Sohn-Shahi 
Advertising  Director 
The  Santa  Fe  New  Mexican 
202  East  A^rcy  Street 
Santa  Fe,  NM  87501 
EOE 


RETAIL  ADVERTISING  MANAGER 

The  Times,  a  Gannett  newspaper  in 
Gainesville,  GA,  has  an  immediate 
opening  for  an  innovative,  success 
oriented  candidote  with  a  proven  track 
record  in  sales  and  management.  The 
ideal  candidate  will  possess  experience 
motivating  and  challenging  o  team  of 
sales  professionals.  Creating  and 
executing  initiatives  to  grow  top  line 
revenue  and  increase  market  share, 
strong  field  work,  coaching,  excellent 
interpersonal/communications  skills, 
budgeting  and  product  development 
experience  a  must.  Responsibilities 
include  a  department  of  1 1  employees; 
local,  national,  preprint  and  TMC 
budgets.  The  Times  offers  a  competitive 
salary  and  a  great  benefits  package 
including  medical/dental/vision  insur¬ 
ance  coverage,  401  (k)  savings  plan, 
retirement  plan,  and  a  generous  vaco- 
tion/holiday  plan.  Qualified  candi¬ 
dates  should  send  a  letter  of  applica¬ 
tion,  resume,  and  salary  history  ta  The 
Times,  Attn:  Human  Resources,  P.O. 
Box  838,  Gainesville,  GA  30503  or 
Fox  to  (770)  532-1368.  EOE/M/F/H 

ADVERTISING  DIREQOR  for  growing 
daily  in  competitive  market.  Seeking  top 
sales  skills  and  aggressive  approacn 
toward  growing  market  share.  Apply  to 
Publisher,  The  News  Chief,  650  Sixth  St. 
SW,  Winter  Haven,  FL  33880. 

No  one  reaches  a  high  position  without 
(Jaring 

Syrus 


ADVERTISING 


EXCELLENT  Career  Opportunity  at 
daily  newspaper  located  in  scenic 
lakes  regions  of  New  Hampshire.  We 
seek  a  candidate  with  exceptional 
motivational,  training,  communication, 
and  planning  and  marketing  experi¬ 
ence.  If  you  are  aggressive,  results- 
oriented  and  ready  ta  build  a  dynamic 
advertising  department,  please 
respond  in  confidence  ta  Box  08242, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Start-up  alternative  weekly  in  key 
southeastern  market  seeks  take-charge 
classified  ad  manager  ta  build  a  team 
and  meet  the  challenge.  Competitive 
salary  plus  bonus  and  attractive  bene¬ 
fits  package.  Fax  resume,  references 
and  relevant  info  to  Associate  Pub¬ 
lisher,  Birmingham  Business  Journal, 
(205)  322-0040. 


NATIONAL  SALES  MANAGER 
Leading  information  service  company 
locatecT  in  Zone  5  is  currently  expand¬ 
ing  and  searching  for  a  professional 
with  newspaper  sales  experience, 
strong  marketing  background,  good 
presentation  skills  and  a  dynamic 
personality.  Some  travel  required.  If 
you  hove  o  proven  success  record,  fax 
your  resume  and  confidential  salary 
nistory  to:  Rita  Galvin,  HR  Director, 
(630)  782-4362. 


ADVERTISING 


ADVERTISING 


NEWSPAPER  ADVERTISING 
MARKETING  PROS  WANTED 

Arizona  daily,  weekly  publishing 
group  is  looking  for  proven  pro¬ 
fessionals  ta  help  expand  our  odv^s- 
ing  and  marketing  departments.  OPEN¬ 
INGS  ARE  FLUID,  depending  on 
abilities  and  experience. 

Some  of  the  possibilities  are: 
♦Advertising/Marketing  management 
♦Classified  manogment,  inside/outside 
sales 

•Retail  account  sales  management 
♦Co-op  and  special  events. 

Please  send  resume,  salary  history,  and 
references  to:  Attn:  Donovan  M. 
Kramer  Sr,  president/publisher,  Casa 
Grande  Vall^  Newspapers  Inc.,  P.O. 
Box  15002,  Casa  Grande,  AZ  85230- 
5002. 


RETAIL  ADVERTISING  MANAGER 

Leading  daily  newspaper  in  beautiful 
upstate  New  York  is  seeking  an 
aggressive  manager  ta  lead  a  team  of 
enthusiastic  professionals.  The  position 
supervises  9  reps  and  is  responsible  for 
ROP,  preprint  and  Internet  advertising. 
Must  be  innovative  and  results- 
oriented;  sales  and  management  expe¬ 
rience  a  must.  Send  your  resume  and 
salary  history  to  Diana  White,  Star- 
Gazette  (a  Gannett  newspaper),  201 
Baldwin  Street,  Elmira,  NY  1 4902. 


ADVERTISING 


LIKE  EVERYTHING  ELSE  ON  THE  INTERNET, 
WE  KEEP  GROWING! 

CareerPath.com,  the  most  trafficked  and  most  searched 
job  and  employment  site  on  the  Web,  is  looking  for  Sales 
Managers  to  service  accounts  in  the  East,  West,  Mid-West 
and  South. 

As  a  CareerPath.com  Sales  Manager,  you'll  interface  with 
the  sales,  marketing  and  new  media  departments  of  news¬ 
papers  as  well  as  the  account  management  departments  of 
recruitment  advertising  agencies  and  will  travel  50%. 

For  these  highly  visible  positions,  we  require: 

♦  Minimum  5  years  experience  in  newspaper  publishing  and/or 
advertising  (recruitment  advertising  preferred) 

♦  Excellent  presentation  skills 

♦  Experience  in  sales  training  and  development  of  sales 
support  programs 

♦  Proven  ability  to  exceed  quotas  and  motivate  others 

♦  Technical  knowledge  of  the  Internet. 

If  your  heart's  in  newspaper  publishing  and  your  soul  is  into 
the  Web,  send  your  resume  and  salary  history  in  confidence 
to:  fax  213-237-5854  or  e-mail  to:  HR@Careerpath.com. 


The  most  searched,  most  trafficked  job  site  on  the  Web 


ADVERTISING 


ADVERTISING  SALES 
Bfing  your  big  city  drive  and  success  ta 
our  developing  mid-sized  newspaper. 
We  are  seeking  a  dynamic  pacesetter 
with  proven  experience  in  pres¬ 
entations,  account  growth,  territory 
management  and  sales  excitement  to 
help  us  maximize  our  growing,  yet  com¬ 
petitive  market.  We  offer  substantial 
advancement  opportunities  and  more 
than  competitive  pay  for  the  person 
who  will  set  a  winning  example  for  our 
staff.  Our  mid-size  family-style  Nevada 
community  is  minutes  away  from  Lake 
Tahoe  and  Reno. 

Reply  in  confidence  to: 

Steve  Reynolds/Advertising  Director 
Nevoda  Appeal 
P.O.  Box  2288 
Carson  City,  NV  89702 


ART/GRAPHICS 


OHIO  BASED  medio  company  in  small 
to  middle  size  daily  newspaper 
markets  searching  for  a  corporate 
advertising  person  with  the  following 
qualifications: 

The  successful  candidate  will: 

•Be  organized  and  a  self  starter. 

♦Hove  sales  experience  in  competitive 
markets. 

♦Have  communication  skills  (both  one 
on  one  and  group). 

♦Understand  daily  and  weekly  news¬ 
papers  and  selling  them  in  tand^. 

♦Be  able  to  motivate,  train  and 
develop  sales  staffs  and  managers. 

♦Be  able  to  analyze  and  utilize  market 
reseorch,  and  market  share  statistics. 

♦Be  knowledgeable  of  advertising  rate 
strategies  and  rote  cards. 

♦Be  able  to  develop  new  revenue 
sources. 

♦Design,  present,  and  implement  cor¬ 
porate  advertising  contracts  for 
regional  and  national  clients. 

♦Hove  a  sense  of  how  new  technology 
will  impact  newspapers  and 
advertisers. 

Person  would  be  responsible  for 
increasing  advertising  snare  in  seven 
daily  newspaper  and  weekly  groups. 
Person  would  report  to  a  corporate  twa 
person  operating  committee.  Person 
would  chair  a  corporate  advertising  com¬ 
mittee.  Person  would  work  closely  with 
Publishers  and  Ad  Directors  in  a 
hands-on  fashion. 

Position  would  include  some  overnight 
travel,  however,  all  but  one  doily 
located  in  Ohio. 

Position  includes:  Competitive  base 
salary,  bonus  plan,  relocation 
assistance,  complete  benefits  and 
automobile. 

To  apply  please  send  letter  of  applica¬ 
tion  and  resume  to  Personnel  Director, 
The  Crescent-News,  P.O.  Box  249, 
Defiance,  OH  43512. 


jTHE  CHATTANOOGA  TIMES,  a 
i  42,000  daily  AM  paper,  has  an  open- 
:  ing  for  a  graphic  artist.  This  visual 
:  journalist  would  be  part  of  the  pres- 
:  entation  team.  The  team  works  directly 
:  with  the  rgxjrters  to  create  the  visual 
i  elements  of  a  story.  The  results  ronge 
:  from  locator  maps  to  full-page  info- 
:  graphics.  Applicants  should  know 
:  FreCTond,  Illustrator,  QuarkXPress  and 
:  Photoshop.  Send  resumes  and  work 
:  samples  to  Wolter  Stricklin,  graphics 
j  director,  Chattanooga  Times,  lOO  E. 
i  10th  Street,  Chattanooga,  TN  37402. 
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HELP  WANTED 


ART/GRAPHICS 


GRAPHIC  ARTIST  WANTED:  Full  time, 
Sunday-Thursday,  4  p.m.  to  midnight, 
at  USA  TODAY  in  Arlington,  VA.  Min¬ 
imum  of  2-3  years  experience  as  a 
newspaper  graphic  artist. 


Required: 

♦Demonstrated  illustration  ability  in  a 
variety  of  media 

♦Experience  with  Macintosh  com¬ 
puters,  specifically  Macromedia 
Freehand 

♦Map-making  and  charting  skills 
♦A  self-starter,  ability  to  work  in  teams, 
often  under  high  pressure  of  deadlines. 
Four-year  college  degree  preferred. 


Apply  in  writing  (no  phone  calls),  with 
letter  of  application,  resume  and 
examples  of  recent  work  (not  to  be 
returned)  to:  Richard  Curtis,  managing 
editor/graphics  &  photography,  USA 
TODAY,  1000  Wilson  Blvd.,  Arlington, 
VA  22229. 


CIRCULATION 


CIRCULATION  DIREQOR 
Progressive  40,000  circulation  AM 
daily  in  northern  CA's  recreation 
heaven  has  a  challenging  opportunity 
for  hands-on  circulation  professional. 
Looking  for  someone  with  excellent 
communication  skills,  effective  lead¬ 
ership  skills,  and  a  proven  record  of 
successful  growth  through  creative 
ideas,  determination,  and  team  unity. 
Competitive  salary  and  benefits.  Send 
cover  letter,  resume  and  salary  require¬ 
ments  to  Bonnie  Salyer,  HR  Director, 
Record  Searchlight,  P.O.  Box  492397, 
Redding,  CA  96049-2397;  Fax  to 
(916)  225-821  2;  E-mail  to 
bsalyer@redding.com.  EOE 


CIRCULATION  DIRECTOR  for  small 
daily  in  Zone  5,  group  owned.  Promo¬ 
tion  minded,  aggressive,  little  turn¬ 
over,  service  ok.  Require  a  team 
player,  hands-on  manager  who  can 
focus  on  promoting  and  marketing. 
Send  replies  to  Box  08255,  Editor  & 
Publisher. 


CIRCULATION 


CONSUMER  SALES  AND 
MARKETING  MANAGER 


The  El  Paso  Times  seeks  an  experi¬ 
enced  marketing  sales  professional  to 
lead  the  newly  created  Consumer 
Marketing  Department.  While  experi¬ 
ence  in  circulation  sales  would  be  a 
plus,  it  is  not  required.  What  is 
required:  a  good  understanding  of 
direct  sales  management  (telemarket¬ 
ing,  direct  mail,  outside  sales,  etc.)  and 
a  clear  vision  of  how  strategic  market¬ 
ing  works.  This  manager  is  one  of  two 
who  report  directly  to  the  Circulation 
Director.  The  sales  and  marketing  pro 
we  hire  will  lead  a  department  of  more 
than  30  employees,  including  the  Out¬ 
side  Sales  Manager,  Inside  Sales 
Manager,  NIE  Coordinator,  Telemarket¬ 
ing  Department  and  Single  Copy  Sales 
Department.  This  position  will  work 
directly  with  both  the  Circulation  and 
Market  Develapment  Directors  to  estab¬ 
lish  market  opportunities,  identify  key 
segments  and  directly  oversee  the  pro¬ 
per  strategic  actions. 


If  you  seek  new  and  rewarding 
challenges  on  a  management  team 
looking  at  creative  new  ways  to  market 
newspapers,  we'd  like  to  hear  from 
you. 


Send  resume  (including  references) 
and  cover  letter  (including  salary 
requirements  or  history)  to:  Mary  Kay 
Blake,  director,  recruiting/placement. 
Dept.  EP/SM,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234. 


The  El  Paso  Times  and  Gannett  are 
Equal  Opportunity  Employers. 


CIRCULATION  MANAGER 
Outstanding  opportunity  for  experi¬ 
enced  Circulation  Manager  to  advance 
to  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper.  Candidates  will 
need  at  least  5  years  circulation  man- 


DISTRia  MANAGER 
The  Press-Enterprise,  a  daily  and  Sun¬ 
day  160,000  circulation  newspaper, 
located  in  Riverside,  California  is  look¬ 
ing  for  a  person  with  good  communi¬ 
cation  and  people  skills  who  has  the 
ability  to  recruit,  train,  and  maintain 
an  adult  distribution  team.  Distribution 
center  experience  preferred.  We  offer 
a  competitive  salary  for  a  full  time  posi¬ 
tion,  excellent  benefit  package,  includ¬ 
ing  401  (k).  Please  send  a  resume  to 
Michael  Kreiser,  The  Press-Enterprise, 
P.O.  Box  792,  Riverside,  CA  92502. 

Fax  (909)  320-7875 


CIRCULATION 


CIRCULATION  SALES/MARKETING 
MANAGER 

The  Appleton  Post-Crescent,  a  60,000 
daily  newspaper  in  Central  Wisconsin 
is  seeking  a  Sales  and  Marketing 
Manager  to  develop  a  broad-based 
Sales  Department.  The  right  candidate 
will  possess  the  skills  to  think 
strategically  and  have  the  ability  to  pin¬ 
point  opportunities  for  circulation 
growth.  Area  of  responsibilities  include 
a  centralized  in-house  telemarketing 
sales  department  for  both  Wisconsin 
Strategic  Marketing  Groups.  Direct  out¬ 
side  contractor  for  door-to-door  sales 
and  in-house  store  sales  staff.  Design 
and  implement  a  subscriber  retention 
department  for  the  Strategic  Marketing 
Groups,  as  well  as  the  NIE 
coordinator.  This  position  is  a  key 
member  of  our  management  team, 
which  provides  direction  for  the  Win¬ 
nebago  SMG.  Qualified  candidates 
will  have  a  minimum  of  5  years  circula¬ 
tion  management  experience,  multiple- 
project  management,  possess  strong 
interpersonal  skills,  team  player  and 
flexible.  Complete  benefit  package 
available  including  401  (k)  and  bonus 
opportunities.  Please  submit  resume 
and  cover  letter  detailing  your  qualifica¬ 
tions  and  salary  requirements,  in  con¬ 
fidence  to: 

Curt  Moon/Director  of  Circulation 
P.O.  Box  59 
Appleton,  Wl  5491 2 


HOME  DELIVERY  SALES  MANAGER 


The  Hartford  Courant,  a  Times  Mirror 
newspaper,  has  an  immediate  opening 
for  an  experienced,  results  oriented. 
Sales  Manager.  Qualified  candidates 
will  possess  the  ability  to  implement 
sales  programs  and  oversee  the  sales 
strategies  of  the  home  delivery  area. 
Four-year  college  degree  with  empha¬ 
sis  an  sales  and/or  marketing,  or 
equivalent  work  experience  required. 
Please  send  resume/cover  letter  indicat¬ 
ing  current  compensation  requirements 
to: 

The  Hartford  Courant 
Ernployee  Services  and 
Community  Affairs 
285  Broad  Street 
Hartford,  a  061 15 


The  Hartford  Courant  is  an  Egual 
Opportunity  Employer  committed  to 
workforce  diversity.  _ 


CIRCULATION 


SALES  AND  MARKETING  MANAGER 
Develops  and  coordinates  marketing 
strategies  for  circulation  growth  within 
our  Home  Delivery,  Single  Copy  and 
Telemarketing  departments. 
Administers  special  promotions, 
recognition/incentive  programs  and 
special  events.  We  are  seeking  a 
creative,  energetic  marketing  pro¬ 
fessional  with  a  proven  track  record  in 
team-building,  leadership  and  business 
sales  growth.  BA  in  Marketing  and 
previous  5  years  management  experi¬ 
ence  preferred.  Prior  newspaper  or 
media  experience  a  big  plus. 

Please  send  your  resume  to: 

Jack  Hogan/Circulation  Director 
The  San  Bernardino  County  Sun 
399  North  D.  Street 
San  Bernardino,  CA  92401 


EDITORIAL 


ASSISTANT  EDITOR 

The  News-Enterprise,  a  17,500- 
circulation  daily  in  Elizabethtown,  KY, 
40  miles  south  of  Louisville,  seeks  an 
assistant  editor  to  supervise  six 
reporters  and  two  photographers.  Pri¬ 
mary  functions  include  coaching  and 
training,  editing  copy  and  planning 
local  news  coverage.  Qualifications: 
five  years  experience  preferably  with  a 
daily,  experience  in  positions  requiring 
leadership,  plus  strong  communication 
and  organizational  skills.  Send 
resumes  and  work  samples  to  David 
Greer,  editor.  The  News-Enterprise, 
408  W.  Dixie  Avenue,  Elizabethtown, 
KY  42701 . 


ASSISTANT  METRO  EDITOR 


CIRCULATION  MANAGER 


MAJOR  METRO  DAILY  is  seeking  a 
Circulation  Sales  and  Marketing 
Representative  to  represent  the  com¬ 
pany  in  dealing  with  independent 
single  capy  contractors  to  promote 
sales. 


The  Courier-Post,  a  95,000,  seven-day 
AM  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
searching  for  an  energetic,  dedicated 
assistant  metro  editor  to  help  lead  a 
team  of  reporters.  We're  looking  for 
an  editor  who  can  coach  reporters 
before  they  head  out  on  assignments, 
help  them  organize  their  stories  when 
they  return  and  then  polish  good  writ¬ 
ing  until  it  shines.  Candidates  will  hove 
a  college  degree  and  3  years  newspa¬ 
per  experience.  The  ability  to  read, 
write  and  speak  English  also  required. 
Please  send  resume,  work  samples  and 
salary  requirements  to  William  C. 
Hidlay,  managing  editor,  Courier-Post, 
P.O.  Box  5300,  Cherry  Hill,  NJ 
08034.  The  Courier-Post  is  a  Gannett 
Newspaper  and  an  Equal  Opportunity 
Employer. 


agement  experience,  and  an 
impressive  record  in  oil  aspects  of 
circulation.  Must  have  excellent  man¬ 
agerial  and  people  skills,  with  ability  to 
train  and  motivate  staff  to  improve 
customer  service,  home  delivery,  and 
single  copy  sales.  Knowledge  of  circula¬ 
tion  (Neasi-Weber),  budgeting,  ABC 
reports,  PC  skills  are  necessary.  Col¬ 
lege  degree  desired.  Excellent  salary, 
bonus,  and  benefits  package.  Send 
resume  and  salary  history  to  Box 
08250,  Editor  &  Publisher. 


A  man's  memory  may  almost  become 
the  art  of  continually  varying  and  mis¬ 
representing  his  past,  according  to  his 
interest  in  me  present 

George  Santayana 


Circulation  Manager  with  strong  lead¬ 
ership  skills  and  successful  sales  expe¬ 
rience  needed  for  18,000-24,000 
morning  daily  newspaper  in  unique 
northwest  location.  This  position  will 
manage  all  aspects  of  the  40-h 
employee  Circulation  department, 
which  includes  service  center  and  dis¬ 
tribution.  Qualified  candidates  will 
have  experience  with  department 
budgets,  ABC  requirements,  and  team 
building.  Five  years  management 
experience  and  effective  communica¬ 
tion  skills  required.  Salary  based  on 
experience.  Bonus  plan  and  full  benefit 
package.  Please  send  resume  with 
salary  requirements  to  Box  08238, 
Editor  &  Publisher. 


This  person  will  make  calls  on  new 
respective  single  copy  locations  for 
oth  inside  and  vending  machine 
sales.  Will  also  make  sales  and 
courtesy  calls  on  hotels  and  hospitals 
for  new  and  continued  business. 

Will  handle  special  events  and  conven¬ 
tion  sales,  and  develop  sales  plans  for 
increasing  single  copy  sales. 

Please  send  resume  with  salary  require¬ 
ments  to: 

Morris  Schneider 
VP  &  Circulation  Director 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140-1097 


The  communication 
link 
of  the 


newspaper 
industry  every 
week 

since  1884. 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  NEWS  EDITOR 
The  Northern  Virginia  Daily  is  looking 
for  someone  with  several  years  or 
newspaper  reporting/edifing  experi¬ 
ence.  Must  be  able  to  edit  row  copy  on 
deadline,  spot  holes  in  a  story  quickly 
and  provide  constructive  feedbock  to 
reporters.  Job  will  involve  working  with 
the  news  editor  to  edit  local  copy.  No 
layout  duties  involved.  Familiarity  with 
AP  style  a  requirement.  Must  have 
good  judgment,  take  the  news  (but  not 
yourself)  seriously.  The  Daily,  a  six- 
doy-a-week  AM  paper  in  the  Shenan¬ 
doah  Valley,  80  miles  west  of  Wash¬ 
ington,  DC,  has  been  the  most  honored 
small  daily  in  the  state  for  nearly  a 
decade.  We  care  about  how  the  stories 
read.  We  are  expanding  our  design 
desk  to  free  up  story  editors  to  con¬ 
centrate  on  copy  so  that  the  content  of 
the  paper  improves,  rather  than  suf¬ 
fers,  under  pagination.  Highly  com¬ 
petitive  salary  and  benefits.  Send  cover 
letter,  resume  with  references  and  sam¬ 
ples  of  work  to  Susan  Loving,  assistant 
managing  editor.  Northern  Virginia 
Daily,  P.O.  Box  69,  Strasburg,  VA 
22657;  or  fax  to:  (540)  465-9388. 

E-mail:  sloving@shentel.net. 


ASSOCIATE  EDITOR 
The  Hudson  Star-Observer  needs  an 
ambitious  associate  editor.  We  need  a 
dynamic,  motivated,  hard  news  person 
vdio  enjoys  combing  public  records,  cov- 
ering  business  and  surprising  our 
almost-suburban  readers  with  news 
that  affects  their  lives.  Editorial  and 
column  responsibilities  too.  Solid  salary 
and  benefit  package.  Safe,  small-town 
family  environment  in  the  Twin  Cities' 
shadow.  Exceptional  schools.  Advance¬ 
ment  opportunities  within  our  family- 
owned  Red  Wing  Publishing  Co. 
group.  Mail  or  fax  letter,  resume,  clips 
to  Doug  Stohiberg,  editor,  P.O.  Box 
147,  Hudson,  Wl  54016. 

Fax  (71 5)  386-9891 


AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 
reporter  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to:  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE 


BUREAU  REPORTER  -  Self-starter  who 
appreciates  community  journalism  to 
work  in  bureau  covering  two  suburban 
Indianapolis  counties  for  zoned  edi¬ 
tion.  General  assignment  with  respon¬ 
sibility  for  a  specific  area  (business, 
government,  education,  copy/courts, 
etc.).  Breaking  news  and  feature  writ¬ 
ing  skills  essential,  as  well  as  ability  to 
juggle  multiple  stories  at  once.  Mini¬ 
mum  1  year  daily  newspaper  report¬ 
ing/writing  experience.  Send  resume 
and  clips  to  Liz  Brown,  suburban 
editor.  The  Star  &  News,  P.O.  Box 
145,  Indianapolis,  IN  46206-0145. 


FAX  your  ad  to 
212  ♦  929  ♦1259 


BUSINESS  EDITOR  -  Pennsylvania’s 
Newspaper  of  the  Year  is  growing 
again.  Our  7-dciy,  18,000  daily  seeks 
editor  capable  of  improving  business 
coverage  and  help  with  zoned  edi¬ 
tions.  Send  resume  and  non-returnable 
clips  to  Carol  Tolley,  editor.  The  Sen¬ 
tinel,  P.O.  Box  130,  Carlisle,  PA 
17013.  No  phone  calls.  Visit  our  web 
site  at  www.cumbeHink.com. 


BUSINESS  REPORTER 

Join  the  San  Diego  Union-Tribune  as 
our  trade  reporter  and  capture  the 
excitement  of  a  region  evolving  into  a 
center  for  trade  between  the  U.S.,  Latin 
America  and  Asia.  The  Union-Tribune, 
a  400,000  circulation  daily  20  minutes 
from  the  Mexican  border,  seeks  on 
aggressive,  experienced  business 
reporter  who  goes  beyond  official  fig¬ 
ures  and  digs  out  compelling  tales  of 
people,  strategies  and  trends.  Please 
send  resume  and  clips  to  Steve  Pro- 
sinski,  senior  editor  for  business  and 
sports.  The  San  Diego  Union-Tribune, 
P.O.  Box  1 91 ,  San  Diego,  CA  921 1 2. 


BUSINESS  REPORTER 
The  Wall  Street  Journal's  regional  edi¬ 
tion  in  Florida  is  seeking  an  energetic 
person  to  cover  business,  consumer, 
public  policy  and  other  issues.  Duties 
include  originating  fresh  feature  stories 
and  breaking  news  in  the  Florida 
Journal  section,  which  appears  on 
Wednesday.  Spanish  speaking  pre¬ 
ferred  and  some  experience  in  South 
Florida  helpful.  Overall  experience  of 
three  to  five  years  in  dailies  or  weeklies 
is  a  must.  Candidate  would  likely  work 
for  the  first  few  months  at  the  WSJ 
bureau  in  Orlando  and  eventually  be 
located  in  Miami.  Send  resume,  clips 
and  references  to: 

Robert  Johnson 
Editor 

Florida  Journal 

Room  1 960,  200  S.  Orange  Avenue 
OHando,  FL  32801 


CITY  DESK  EDITOR 

Demanding  job  requiring  good  writ¬ 
ing,  editing,  organizational  and  man¬ 
agement  skills  at  award-winning, 
independent  daily  on  southeastern  Con¬ 
necticut  coast.  Must  hove  editing  expe¬ 
rience  and  7  years  with  newspapers. 
No  calls.  Send  resume,  clips  to:  Kyn 
Tolson,  The  Day,  P.O.  Box  1231,  New 
London,  CT  06320. 


CITY  EDITOR 

You  and  your  assistant  will  manage  1 2 
reporters,  including  bureaus,  at  our 
26,000,  seven-day  AM.  Our  next  city 
editor  will  have  four  years  of 
newsroom  management  at  a  daily, 
plus  success  at  planning  and  database 
reporting.  We  offer  competitive  pay, 
great  benefits  and  a  university  city  with 
excellent  schools  and  low  crime.  Win¬ 
ters  are  c-c-cold.  Reply  with  clips, 
salary  history  and  a  recent 
performances  review  to  Thomas  P.  Lee, 
executive  editor,  Oshkosh  North- 
:  western,  224  State  Street,  Oshkosh,  Wl 
j  54901 .  Overnight  shipping  would  be 
I  wise.  Equal  Opportunity  Employer. 


EDITORIAL 


COMMUNITY  DAILY  in  W.  Central 
Florida  accepting  applications  for  copy 
editors.  Editing  and  pagination  skills 
required.  Send  resume/enps  to  Amber 
Grimes,  1624  N.  Meodowerest  Blvd., 
Crystal  River,  FL  34429. 


COPY  EDITOR  -  Copy  Editor  position 
available  for  22,000  circulation 
Southwest  daily.  Responsibilities 
include  editing  local  and  wire  copy 
and  laying  out  pages.  Bachelors 
degree  in  journalism  or  English 
required.  Some  journalism  experience 
preferred.  Send  resume  and  editing 
clips  to  The  Yuma  Daily  Sun,  P.O.  Box 
271,  Yuma,  AZ  85366.  Tel:  (520) 
783-3333,  Attn:  Lee  Irwin. 


COPY  EDITOR/PAGINATOR 
The  Journal  Star,  an  80,000- 
circulation  daily  in  the  scenic,  afforda¬ 
ble  Illinois  River  valley,  has  an  opening 
on  the  deadline  copy  desk.  We  want  a 
pro  who  balances  the  craft  of  making 
copy  better  and  the  demands  or 
pagination,  with  strong  design  skills 
thrown  into  the  mix.  At  least  hw  years 
of  daily  copy  desk  and  pagination 
experience  preferred.  Send  resume, 
editing  samples  and  clips  of  pages  you 
have  designed  to  Kelly  VanLaningham, 
news  editor.  Journal  Star,  1  News 
Plaza,  Peoria,  IL61643.  E-mail  to: 
kvanlani@pjstar.com. 


COPY  EDITOR 

Copy  editor  positions  at  Western 
Nebraska  dailies  open  now.  Compe¬ 
tent  editing  and  pagination  skills  within 
style  guidelines  using  QuarkXPress 
necessary.  Fast-paced  vrork  with  atten¬ 
tion  to  detail.  Journalism  degree/ 
equivalent  required  plus  experience. 
We  will  “go  the  extra  mile”  to  recruit 
top-notch  candidates.  Excellent  com¬ 
pensation/benefits,  great  working 
environment.  Resume,  page  samples  to 
Kim  Ferguson,  Western  Publishing  Co., 
P.O.  Box  1228,  North  Platte,  NE 
69103-1228. 


COPY  EDITOR 

The  Register-Guard,  an  80,000  circula¬ 
tion  AM  daily  in  Eugene,  Ore.,  seeks  a 
copy  editor/designer  on  its  main  news 
copy  desk.  We  place  strong  emphasis 
on  basic  word  skills,  presentation  and 
ability  to  work  in  teams.  The  successful 
candidate  will  have  three  or  more 
years  af  experience  on  a  daily  news¬ 
paper  copy  desk  and  demonstrated 
ability  in  modern  newspaper  design. 
Preference  will  be  given  to  applicants 
with  pagination  experience  and  high- 
level  computer  design  skills.  A  degree 
from  a  4-year  college  or  university  is 
required.  Send  a  cover  letter,  resume 
and  six  exomples  of  page  design  to: 
Copy  Editor,  Human  Resources  Dept., 
The  Register-Guard,  P.O.  Box  10188, 
Eugene,  OR  97440.  Applications  must 
be  received  by  August  29,  1 997. 


Neti/lifiies 

IS  EXPANDING  IN  SOUTH  FLORIDA. 

Get  in  on  the  ground  floor  of  our  new  weekly  paper 
covering  Broward  and  Palm  Beach  counties. 

New  Times  is  hiring  fulltime  staff  writers  and  editors 
now  for  late  fall  publication,  based  in  Fort  Lauderdale. 

Managing  Editor 

This  position  requires  Tine  writing  and  editing  skills 
and  the  ability  to  help  staffers  generate  superior  stories. 

Staff  Writers 

We’re  looking  for  both  news  and  feature  writers  who  can 
produce  stylish  and  compelling  magazine-length 
pieces  based  on  in-depth  reporting. 

Calendar  Editor 

We  need  a  strong  writer  with  broad  cultural  interests 
to  organize  and  write  a  weekly  entertainment  calendar. 

Copyeditor 

Seeking  a  grammar  whiz  with  excellent  rewrite,  computer  and 
research  skills.  Liberal  arts  grads  encouraged  to  apply. 

New  Times  publishes  seven  award-winning  news/arts  newspapers— 
in  Phoenix,  Denver,  Miami,  Dallas,  Houston,  San  Francisco  and 
Los  Angeles-and  offers  competitive  salaries  and  benefits. 

To  apply  for  positions  in  Fort  Lauderdale,  send  your  cover  letter, 
resume  and  five  best  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  e-mails,  please. 
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HELP  WANTED 


COPY  EDITOR 

The  Morning  Call  in  Allentown,  PA,  is 
looking  for  a  copy  editor.  The  suc¬ 
cessful  candidate  will  have  excellent 
grammar,  spelling  and  editing  skills 
and  write  bright,  accurate  headlines. 
Layout  experience  helpful.  Send 
resume  and  headline  samples  to  Diane 
A.  Stanczak,  copy  chief.  The  Morning 
Call,  101  N.  6th  Street,  P.O.  Box 
1 260,  Allentown,  PA  1 81 05-1260. 


COPY  EDITOR 

We're  looking  for  an  experienced  copy 
editor  who  will  ensure  our  readers  get 
concise,  accurate  copy  topped  with 
eye-catching  headlines  and  informative 
photo  captions.  Universal  copy  desk 
also  responsible  for  layout  and  pagina¬ 
tion.  Send  resume  and  letter  to  Danny 
Carter,  news  editor.  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31702. 


DETROIT  FREE  PRESS 
OAKLAND  COUNTY  EDITOR 

This  city  desk  position  is  in  our  largest 
bureau  and  a  key  one  to  our  future.  It 
is  home  to  Chrysler  Corp.,  Jack 
Kevorkian,  development  and  diversity 
issues  and  a  third  of  our  circulation. 
The  job  demands  hard  work,  but  prom¬ 
ises  visibility  and  a  chance  for  advance¬ 
ment.  The  editor  we're  looking  for  is 
reporter  driven,  somebody  who  works 
with  beat  reporters  to  break  news,  and 
to  cut  through  a  lot  of  news  traffic  to 
highlight  the  stories  that  merit  prime  dis¬ 
play.  Applicants  should  have 
demonstrated  skills  as  story  editors, 
work  editors  and  leaders. 

Apply  to: 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
E-mail:  grimm@det-freepress.com 


EDITING  IN  EUROPE 

European  Stars  and  Stripes,  a  daily 
that  serves  the  US  military  community 
in  Europe,  is  searching  for  entry-level 
copy  editors  to  work  in  Darmstadt, 
Germany,  on  13-month  appointments. 
The  jobs  require  a  bachelor's  degree, 
and  experience  with  QuarkXPress  is  a 
plus.  Dormitory-style  housing  is  pro¬ 
vided  at  no  cost,  and  a  salary  of 
$23,CXX)  to  $25,000  per  year  in  addi¬ 
tion  to  compensation  for  travel  to  and 
from  the  United  States.  Applications 
should  be  sent  to  European  Stars  and 
Stripes,  ATTN:  Editor,  Unit  29480, 
APO  AE  0921 1  or  faxed  to  (01 1-49) 
6155-601395.  Applications  must  be 
received  by  August  22,  1 997. 

Announcement  #  NAF-SS-97-010 

EDITOR  for  ambitious  weekly  on 
Oregon's  beautiful  coast.  Will  assign, 
organize,  write  and  lead  a  small  staff 
in  a  competitive  market.  Send  resume, 
clips  and  salary  requirements  to  Pub¬ 
lisher,  The  News  Guard,  P.O.  Box 
848,  Lincoln  City,  OR  97367. 


Editor  &  Publisher 


DETROIT  FREE  PRESS 
EDUCATION/CHILDREN'S  ISSUES 
EDITOR 

Prime  editing  position  for  someone 
who  wants  to  really  make  a  difference 
for  children.  This  editor/coach/ 
cheerleader  will  manage  a  team  that 
specializes  in  beats  focusing  on  chil¬ 
dren  and  education.  Includes  our  Chil¬ 
dren  First  initiative,  started  in  1 993, 
which  involves  the  newspaper  and  its 
readers  in  finding  solutions  on  behalf 
of  children.  Solutions  hove  included 
investigations  of  children's  charities 
and  state  agencies,  profiles  of  suc¬ 
cessful  programs,  advice  to  parents 
and  caregivers  and  a  Free  Press  cam¬ 
paign  that  has  raised  more  than  $2 
million  for  youths.  This  editor  is 
responsible  for  coverage  of  religion, 
diversity  and  multicultural  affairs  and 
education  ranging  from  the  charter 
schools  movement  to  the  cost  of  higher 
education  to  the  problems  of  urban 
schools. 

Applicants  should  have: 

♦At  least  two  years  editing  at  daily 
newspapers. 

♦A  demonstrated  eye  for  1 A  stories. 

♦The  ability  to  partner  with  other 
departments  and  to  lead  the  whole 
newspaper  toward  more  coverage  of 
these  subjects,  not  merely  someone 
who  can  manage  and  edit  a  collection 
.  of  reporters. 

:  Send  inquiries  to: 

•  Joe  Grimm 

i  Recruitment  &  Development  Editor 
:  Detroit  Free  Press 

:  321  W.  Lafayette  Blvd. 

i  Detroit,  Ml  48226 

•  E-mail:  grimm@det-freepress.com 

j  EDITORIAL  PAGE  EDITOR 

:  Seven-day,  31,000  circ.  AM  is  accept- 
:  ing  applications  to  assume  the  duties  of 
I  its  multi-award  winning  editorial  page 
■  editor,  who  is  retiring  in  September. 
The  Paducah  Sun,  Kentucky's  fourth- 
largest  daily  newspaper,  seeks  to  con¬ 
tinue  a  conservative  Democrat- 
moderate  Republican  editorial  philoso¬ 
phy.  Fluency  in  economics  and  good 
grasp  of  statistical  principles  essential. 
Pay  a  function  of  experience,  but  gen¬ 
erally  on  par  with  newsroom  manage¬ 
ment  jobs.  Company  offers  401  (k)  with 
match  AND  pension;  choice  of  health 
plans;  annual  profit-sharing  and  other 
benefits.  Submit  applications  to  Editor, 
The  Paducah  Sun,  P.O.  Box  2300, 
Paducah,  KY  42002-2300. 


I  CUM  UK 

:  If  you're  an  inspired,  hands-on  Editor 
i  with  extensive  community  weekly 
:  newspaper  leadership  experience,  we 
:  need  you.  We're  looking  for  an  editor 
:  with  a  track  record  of  increasing  read- 
:  ership,  presiding  over  tight  budgets 
:  and  developing  talented  writers  to  run 
I  some  of  our  weekly  TMC  newspapers 
:  on  the  New  York-New  Jersey  border. 
:  QuarkXPress  expertise  a  plus.  Send 
;  resume  and  clips  to  Jeanne  Straus, 
:  Straus  Newspapers,  45  Gilbert  Street, 
:  Monroe,  NY  10950. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  fall  of  1997,  also  needs  a 
managing  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 17 
:  No  calls  or  e-mails,  please. 

ENERGY  REPORTER 

Interaction  is  constant.  Work  is 
dynamic.  Training  is  continuous.  We 
are  Bloomberg  L.P.,  the  leading  finan¬ 
cial  information  provider  that  spans  the 
globe.  Unparalleled  service  and 
unsurpassed  products  have  made  us 
the  fastest-growing  company  in  the 
information  industry.  We  currently 
have  an  opening  for  a  reporter  for 
Bloomberg  News. 

This  position  requires  serious  commit¬ 
ment  to  a  career  in  the  energy-nrrarket, 
as  you  cover  stories  for  our  fast-paced 
energy  bureau,  producing  accurate 
pricing  assessments  and  insightful 
analysis  by  telephone  surveys.  To 
qualify,  you  must  have  journalism 
experience,  preferably  in  an  energy- 
related  field,  and  possess  exceptional 
literacy  (spreadsheet  preferred). 
Excellent  interpersonal  and  telephone 
skills  along  with  the  ability  to  work 
effectively  under  pressure  and  handle 
fast-breaking  news  stories  is  essential. 

We  offer  a  pleasant  suburban  working 
environment  plus  excellent  benefits 
which  include  401  (k),  tuition  reimburse¬ 
ment  and  company  sponsored  meals. 
For  consideration,  please  send  or  fax 
your  resume  and  cover  letter  to:  Bloom- 
.  berg  L.P.,  Human  Resources,  Dept,  SR- 
:  NE,  100  Business  Park  Drive,  P.O.  Box 
;  888,  Princeton,  NJ  08542-0888.  E- 
;  mail:  ptoncareers@bloomberg.com. 
:  FAX:  (609)  683-7523.  No  phone  calls, 
j  please.  EOE  M/F/D/V. 

•  Bloomberg  L.P 

i  HIGH  ENERGY  reporter  with  passion 
j  (or  issues  and  people  sought  for  Dela- 
I  ware  Stale  News.  Send  resumes,  cover 
I  letter,  clips  to  Andrew  West,  managing 
:  editor,  P.O.  Box  737,  Dover,  DE 
:  19903. 


http://www.mediainfo.com 


EDITOR-IN-CHIEF 

What  do  you  do  when  you've  been 
editing  the  best  community  newspapers 
in  town  (you've  done  it  (or  more  than  a 
decade)  but  family  ties  compel  a 
move?  You  advertise  (or  a  replacement 
who  will  ke^  up  your  good  work.  The 
opening  is  the  top  editorial  spot  on  a 
prize-winning  Zone  2  weekly  group. 
Candidates  should  have  strong 
editorial  management  experience  and 
be  fully  versed  in  all  nnatters  editorial  -- 
staff  recruitment,  budgets,  story  assign¬ 
ments,  community  relations,  production 
and  nwre.  This  is  a  tough  but  reward¬ 
ing  job,  and  the  financial  compensa¬ 
tion  is  more  than  competitive.  Tell  me 
why  you  want  my  job  and  what  makes 
a  great  editor.  Respond  by  August  30 
to  Box  08236,  Editor  &  Publisher. 


EDITORS 

We  seek  experienced  community 
editors  with  1-2  years  editing  experi¬ 
ence.  Excellent  copy  editing,  reporting 
and  layout  skills  a  must.  You  must  be  a 
motivated  journalist  committed  to  com¬ 
munity  news  and  willing  to  work  with 
several  of  our  newspapers.  This  posi¬ 
tion  requires  creativity,  high-energy 
and  outstanding  people  skills.  We  oner 
comprehensive  benefits  to  full-time 
employees  including  insurance  and 
retirement  plans.  Forward  your 
resume,  cover  letter,  and  clips  to:  Jim 
Malone,  editor-in-chief,  P.O.  Box  192, 
Ipswich,  MA  01 938. 


EXECUTIVE  EDITOR 

Aggressive,  growing  weekly  business 
journal  seeks  Executive  Editor  to  lead 
dynamic,  talented  young  staff.  Com¬ 
petitive  salary  plus  bonus  and 
attractive  benefits  package.  Fax 
resume,  references  and  relevant  info  to 
Associate  Publisher,  Birmingham  Busi¬ 
ness  Journal,  (205)  322-0040. 


FEATURES  EDITOR  to  manage  the 
coordinated  daily  sections  of  two 
dailies  in  the  Seattle  area.  Make  your 
mark  by  capturing  the  spirit  and  style 
of  the  Pacific  Northwest.  Replies  to  Tom 
Wolfe,  managing  editor,  Eastside 
Journal,  P.O.  Box  90130,  Bellevue, 
WA  98009-9230. 


:  FEATURES  EDITOR 

I  The  Yakima  Herald-Republic,  a  41,000 
i  AM  paper  in  Central  Washington 
:  needs  a  FEATURES  EDITOR  to  lead  a 
:  talented  staff  and  help  define  the  future 
:  of  our  feature  sections.  Successful  can- 
i  didate  will  coach  (our  reporters,  a 
:  copy  editor  and  correspondents.  She/ 

I  he  also  will  be  part  of  a  three-editor 
:  team  that  helps  guide  our  local  news 
:  coverage  of  a  diverse  community. 

:  Applicants  should  have  reporting  and 
I  supervisory  experience.  Send  a  cover 
I  letter  outlining  your  philosophy  on  the 
:  role  feature  sections  play  in  a  com- 
1  munity  newspaper,  along  with  a 
i  resume  and  stories  you  have  written 
j  and  edited  to  Human  Resources 
:  Department,  Yakima  Herald-Republic, 
i  P.O.  Box  9668,  Yakima,  WA  98909. 

I  We  are  a  member  of  The  Seattle  Times 
:  group  and  an  equal  opportunity 
I  employer. 

j  He  who  has  lost  confidence  can  lose 
i  nothing  nnore 

Boisle 


August  16, 1997 


HELP  WANTED 


_ EDITORIAL _ 

FEATURES  EDITOR 

We're  seeking  an  editor  with  flair  for 
page  design  who  can  help  develop 
features  on  subjects  that  are  mean¬ 
ingful  to  our  readers.  This  editor  will 
handle  twa  weekly  feature  sections, 
plus  a  daily  entertainment  page  and 
other  special  sections  throughout  the 
year.  One  year  editing  experience  pre¬ 
ferred,  but  recent  grads  or  writers  seek¬ 
ing  a  move  up  will  be  considered. 
Send  resume  and  samples  to:  Editor, 
Conroe  Courier,  1 00  Ave.  A,  Conroe, 

TX  77301  or  FAX  to  (409)  756-6676. 


GRAPHIC  ARTIST 

The  Daily  Item,  a  seven-day  30,000 
AM  in  scenic  central  Pennsylvania,  is 
looking  for  a  graphic  artist  who  is  also 
Internet  savvy  to  assist  in  the  devel¬ 
opment  of  our  online  services.  Experi¬ 
ence  preferred  but  will  train  the  right 
candidate.  Apply  with  cover  letter,  sam¬ 
ples  to  Graphic  Artist  Search,  Human 
Resources  Department,  The  Daily  Item, 
200  Market  Street,  Sunbury,  PA 
17801.  No  telephone  calls,  please. 
EOE. 


HEALTH  SCIENCE  WRITER 
Consumer  Reports  on  Health,  a 
monthly  newsletter  published  by  Con¬ 
sumers  Union,  needs  a  highly  talented 
Assistant  Editor.  Must  have  extensive 
experience  writing  for  a  national  lay 
publication-and  the  ability  to  master 
our  style  and  consumer  approach. 
Send  resume  and  sample  by  8/29  to 
Michael  Leff,  editor.  Consumer  Reports 
on  Health,  One  Kennedy  Drive,  Unit  1, 
South  Burlington,  VT  05403.  EOE. 


IDAHO'S  best  weekly  newspaper 
needs  a  reporter  with  strong  writing 
skills  and  an  insatiable  curiosity.  Lively 
beat  in  an  active  resort  community. 
Resume  and  clips  to  Dan  Gorham,  Box 
988,  Hailey,  ID  83333. 


LAYOUT  &  DESIGN  EDITOR 

Great  opportunity  with  NYC's  leading 
community  newspaper  group.  Our 
FULL  COLOR  broadsheets  require  a 
forward-looking  design  wiz  fully 
versed  in  QuarkXPress,  motoshop,  etc, 
to  improve  our  already  stellar  news 
pages  and  launch  new  feature  spreads 
and  specialty  products.  Competitive 
salary  and  benefits  --  and  the 
opportunity  to  shine  in  the  Big  Apple! 
Rush  cover  letter,  resume,  samples  to 
Bob  Scott,  Brooklyn  Paper  Publications, 
26  Court  Street,  Brooklyn,  NY  1 1 242. 


NEW  ENGLAND 

Newspapers  here  often  need  editors, 
reporters,  copy  desk.  Send  resume  to 
New  England  Newspaper  Association, 
70  Washington  St.,  Salem,  MA 
01970.  A  free  referral  service.  You 
can  also  run  a  30-word  classified  in 
monthly  NENA  Bulletin  @  $1 5/issue. 


MUTUAL  FUNDS  MAGAZINE 
Openings  for  experienced  financial 
writers,  full-time  (in  South  Florida)  or 
free  lance.  Fax  resume  and  samples  to 
Norman  Fosback  (954)  570-8200 


_ EDITORIAL _ 

MAGAZINE  EDITOR 
Oklahoma  Today  Magazine,  an 
award-winning  bi-monthly  45,000 
circulation  regional  magazine,  is  seek¬ 
ing  an  energetic  and  inspired  editor. 
The  job  requires  strong  management, 
writing,  editing,  design,  and  photo  edit¬ 
ing  skills  ond  the  ability  to  generate 
enthusiasm  among  editorial  staff.  The 
ideal  candidate  will  have  at  least  5 
years  of  experience  as  a  managing 
editor  or  assistant  editor  and  will  hove 
a  working  knowledge  of  the  state  of 
Oklahoma,  its  people,  culture,  and  his¬ 
tory.  Competitive  salary  and  excellent 
benefits  package  for  the  right  candi¬ 
date.  Send  letter,  resume,  salary 
requirements  and  four  non-returnable 
samples  to  Joan  Henderson,  publisher, 
Oklahoma  Today  Magazine,  P.O.  Box 
53384,  Oklahoma  City,  OK  73152. 
No  phone  calls.  E-mail  to: 
oktpublisher@mail.otrd.state.ok.us 


MANAGING  EDITOR 
Community-focused  daily  in  Corpus 
Christi,  TX  (circ.  70,000)  seeks  an 
experienced  editor  with  the  ability  to 
recruit  talent  and  lead  the  newsroom 
through  an  exciting  time  of  change. 
We're  looking  for  excellent  news  judg¬ 
ment  and  good  business  sense.  If 
you're  ready  to  be  part  of  this  dynamic 
team,  call  Mary  Heideman  at  (913) 
345-0500  ar  fax  resume  in  confidence 
to  (91 3)  345-01 72. 


MOVING  to  San  Francisco?  We  have 
two  full-time  openings  -  copy  editor 
and  writer/reparter.  Each  requires 
newspaper  and  Mac  experience  plus 
Jewish  Knowledge.  Editor  needs  solid 
rewrite  skills.  Layout  ability  helpful  for 
writer.  Send  clips,  resume  to  Jewish 
Bulletin,  225  Bush  Street,  Suite  #1480, 
San  Francisco,  CA  94104. 

E-mail:  woody@jbnc.com  or 
fax  (415)  263-7223 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  news¬ 
papers  in  Miami  and  Houston. 
Strong  writing  skills  essential.  Job 
entails  planning/editing  music  section, 
hiring  freelance  reviewers,  and  writing 
a  local  music  column  as  well  as 
reviews  and  feature-length  pieces. 
Send  cover  letter,  resume  and  five  best 
clips  to:  Christine  Brennan,  P.O.  Box 
5970,  Denver,  CO  80217.  No  calls  or 
e-mails,  please. 


NEWS  EDITOR  -  Mid-sized 
Midwestern  daily  in  historic  and  livable 
city  an  hour  from  Kansas  City  seeks 
news  editor  to  lead  copy  desk  of  seven 
editors  and  serve  as  ranking  editor  at 
night.  Design  and  slot  experience, 
excellent  news  judgment  required. 
Send  resume,  references,  work  samples 
to  Bob  Unger,  executive  editor,  St. 
Joseph  News-Press,  P.O.  Box  29,  St. 
Joseph,  MO  64502. 


_ EDITORIAL _ 

NEWS  EDITOR 

Are  you  ready  for  the  next  step?  Are 
you  ready  to  see  just  how  good  a  small 
town  newspaper  can  be?  Then  we're 
ready  (or  you.  The  Faribault  Daily 
News,  located  40  miles  south  of  the 
Twin  Cities,  is  a  7,500  AM  six-day 
newspaper  with  a  tradition  of  editorial 
excellence.  We  are  seeking  a  newspa¬ 
per  professional  to  be  the  second-in- 
command  of  our  9-person  news  staff. 
The  news  editor  leads  feature  story 
development,  designs  fully  paginated 
news  pages,  coaches  talented  reporters 
and  photographers  and  takes  a  lead¬ 
ership  role  in  the  newsroom  and  the  com¬ 
munity.  The  ideal  candidate  will  be  an 
experienced  newspaper  reporter  with 
strong  copy  editing  and  layout  skills. 
The  Daily  News  is  an  equal 
opportunity  employer  offering  com¬ 
petitive  wages,  a  full  range  of  benefits 
including  health,  dental  and  401  (k).  To 
be  considered  (or  this  exciting 
opportunity,  send  a  letter  and  resume 
to  Lisa  Schwarz,  managing  editor.  The 
Daily  News,  514  Central  Avenue,  P.O. 
Box  249,  Faribault,  MN  55021 . 


NEWS  EDITOR 

The  York  Daily  Record,  a  43,000  AM 
in  a  mass  media  battleground,  wants  a 
news  editor  to  head  a  copy  desk  of  six 
people  and  be  our  key  nightside  deci- 
sion-nxiker.  We  need  design  and  edit¬ 
ing  skills,  the  ability  to  take  charge 
when  needed  and  the  knowledge  of 
when  to  let  go.  The  news  editor  takes  a 
leadership  role  in  overall  coverage, 
working  with  an  award-winning, 
motivated  staff  at  a  paper  listed  by 
Presstime  as  one  of  only  1 3  in  America 
growing  in  penetration.  You'll  find 
York  County  in  the  hills  of  Pennsylvania 
Dutch  country  50  miles  north  of  Balti¬ 
more.  Learn  more  at  http:// 
www.ydr.com;  send  resume  and  work 
samples  to  James  McClure,  managing 
editor,  122  S.  George  Street,  P.O.  Box 
15122,York,  PA  17405.  EOE. 

NEWSPAPER  REPORTER:  The  Republic 
of  Columbus,  Indiana,  a  26,000 
seven-day  AM,  seeks  a  general  assign¬ 
ment  reporter  with  two  years  of  daily 
newspaper  experience.  NIGHT  AND 
WEEKEND  HOLIRS.  Varied  experience 
cavering  newspaper  beats  desirable. 
Resume,  caver  letter,  and  recent  clips 
to  Harleen  Cutrell,  administrative  man¬ 
ager,  The  Republic,  333  Second  St., 
Columbus,  IN  47201.  EOE. 

NEWSROOM  SYSTEMS  EDITOR 

The  Fayetteville  Observer-Times,  a 
75,000  daily  in  North  Carolina,  needs 
a  newsroom  computer-systems  editor. 
Candidates  must  have  a  news  back¬ 
ground,  be  familiar  with  pagination 
and  production  processes  and  have 
experience  writing  programs  for 
newsroom  editorial  systems.  Sll  Style 
and  Gloss  are  preferred.  Send  letter 
and  resume  to  Mike  Arnholt,  manag¬ 
ing  editor,  Fayetteville  Observer-Times, 
P.O.  Box  849,  Fayetteville,  NC  28302. 


_ EDITORIAL _ 

PAGE  DESIGNER/GRAPHIC  ARTIST 
Gazette  Newspapers,  a  group  of 
weekly  newspapers  in  the  Maryland  sub¬ 
urbs  af  Washington,  DC,  is  looking  for 
a  skilled  page  designer  with  experi¬ 
ence  creating  graphics.  Top  candidates 
will  be  able  to  design  sharp  feature 
pages  and  interesting  news  pages, 
then  turnaround  and  create  a  locator 
map  or  informational  graphic. 
Expertise  with  QuarkXPress  and  a 
strong  knowledge  of  Illustrator  or 
Freehand  is  a  must.  Copy  editing  skills 
definitely  a  plus.  Send  cover  letter, 
resume  and  tearsheets  to:  Page 
Designer/Graphic  Artist,  Human 
Resources  Director,  Gazette  Newspa¬ 
pers,  1 200  Quince  Orchard  Road, 
Gaithersburg,  MD  20878. 

PAGINATOR 

Mid-sized  daily  needs  someone  with 
pagination  experience  to  help  us  move 
into  the  pagination  era.  We're  looking 
(or  a  person  with  experience  in  layout, 
copy  editing  and  QuarkXPress  to  be  a 
key  member  of  our  production  team 
who  is  looking  for  an  opportunity  to 
grow.  Contact  Walt  VanDusen,  The 
News-Times,  333  Main  Street,  Dan- 
bury,  CT  06810.  No  calls,  please. _ 

REPORTER  committed  to  community 
journalism  needed  for  news  bureau  in 
the  Catskills  Mountains  of  Upstate  New 
York.  Must  be  able  to  cover  local  gov¬ 
ernment  as  well  as  write  lively  feature 
stories,  and  see  below  the  surface  of 
events,  trends  and  issues.  Experience  a 
must.  Northeast  residents  preferred. 
Send  resume,  clips  and  10  community 
story  ideas  to  Cary  Brunswick,  manag¬ 
ing  editor.  The  Daily  Star,  P.O.  Box 
250,  Oneonta,  NY  1 3820. 

REPORTER  needed  for  16,000  daily 
nestled  in  California's  Sierra  foothills. 
You'll  need  to  bring  energy,  a  sense  of 
fun  and  top-quality  skills  to  a  good  lit¬ 
tle  daily  that  cares  passionately  about 
local  news.  Top-notch  recent  grads  con¬ 
sidered.  Interested?  Send  a  resume, 
your  three  best  clips  to  John  Seelmeyer, 
editor.  The  Union,  1 1 464  Sutton  Way, 
Grass  Valley,  CA  95945. 

REPORTER  needed  for  one  of  the 
fastest  growing  areas  in  Texas.  This 
writer  will  staff  a  one-person  bureau 
located  in  a  sister  publication's  office. 
We  want  a  talented,  self-motivated 
reporter  who  can  develop  stories  that 
hit  readers  where  they  live.  One  year 
daily  experience  preferred;  recent 
grads  will  be  considered.  We're  a 
13,CXX)  circulation  paper  just  north  of 
Houston.  Send  resume  and  five  clips  to: 
Editor,  Conroe  Courier,  100  Ave.  A, 
Conroe,  TX  77301  or  FAX  to  (409) 
756-6676. 

REPORTER:  Work  in  the  heart  of  Mon¬ 
tana.  The  Great  Falls  Tribune  is  seek¬ 
ing  a  city  desk  reporter  with  at  least 
three  years  of  experience  who  can  jug¬ 
gle  breaking  news  and  enterprise.  Com¬ 
puter-assisted  reporting  skills  pre¬ 
ferred.  Reporter  will  work  some  night/ 
weekend  shifts.  Send  resume,  clips  to 
Jim  Strauss,  executive  editor.  Great 
Falls  Tribune,  P.O.  Box  5468,  Great 
Falls,  MT  59403. 


It's  0  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  hold¬ 
er.  If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  me  E&P  Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or  companies  you  do  not  wont  the  reply  to  reach, 
if  the  Box  Number  you're  ansvrering  is  on  your  list,  we'll  discard  your  reply. 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

Experienced  business/general  reporter 
at  Gillette  (Wyo.)  News-Record,  7,000 
doily.  Some  beat  reporting,  lots  of 
enterprise.  Must  have  excellent  word 
and  pagination  skills,  and  two  years  of 
experience,  preferably  in  West.  Start  at 
$18,200  a  year,  with  benefits.  Send 
resume/clips  by  Sept.  15.  Editor  Ron 
Franscell,  News-Record,  P.O.  Box 
3006,  Gillette,  WY  82717,  (307)  682- 
9306  ext.  108,  newsrcrd@vcn.com. 


REPORTERS 

Community  Newspaper  Company's 
North  group  seeks  experienced, 
energetic  candidates  for  reporter  posi¬ 
tions  in  its  19  community  newspapers 
on  the  North  Shore.  We're  looking  for 
bright,  talented  journalists  to  cover  com¬ 
munity  news  and  features  in  cities  and 
towns  from  Amesbury  to  Medford. 
Must  have  some  experience  covering 
community  news,  excellent  grammar 
and  spelling  skills,  and  a  valid  driver's 
license.  Send  resume,  cover  letter,  and 
clips  to:  Jim  Malone,  editor-in-chief, 
P.O.  Box  192,  Ipswich,  MA  01938. 


REPORTERS 

This  could  be  your  career-propelling 
opportunity  of  a  lifetime;  a  full-time 
staff  position  with  our  prize-winning, 
hard-news  oriented,  full-color, 
broadsheet  community  newspapers 
New  York  City.  Minimum  2  years  daily 
or  4  years  weekly  experience.  Com¬ 
petitive  salary  and  benefits  (including 
health  &  401  (k))  -  and  the  opportunity 
to  shine  in  the  Big  Apple!  Rush  cover 
letter,  resume,  samples  to  Bob  Scott, 
Brooklyn  Paper  Publications,  26  Court 
Street,  Brooklyn,  NY  1 1 242. 


REPORTER 

The  Cortland  (NY)  Standard  has  an 
opening  on  its  news  staff  for  an 
energetic,  aggressive  reporter  who  can 
do  it  all  -  from  courts  ond  cops  to  city 
hall  to  creature  features.  The  Standard 
is  a  1 2K  PM  daily  in  central  New  York. 
Send  resume  and  few  examples  of 
your  best  work  to  S.W.  Chapman, 
news  editor,  Cortland  Standard,  P.O. 
Box  5548,  Cortland,  NY  13045. 


REPORTER 

The  Northern  Virginia  Daily  is  looking 
for  a  general  assignment  reporter  with 
a  solid  background  in  hard  news 
reporting.  Job  includes  reporting  on 
government,  courts  and  police,  cover¬ 
ing  breaking  news  and  writing 
features.  The  Daily,  a  six-day-a-week 
AM  paper  in  the  Shenandoah  Valley, 
80  miles  west  of  Washington,  D.C., 
has  been  the  most  honored  small  daily 
in  the  state  for  nearly  a  decade.  Highly 
competitive  salary  and  benefits.  Send 
cover  letter,  resume  with  references 
and  samples  of  work  to  Susan  Loving, 
assistant  managing  editor.  Northern 
Virginia  Daily,  P.O.  Box  69,  Strasburg, 
VA  22657;  or  fax  to  (540)  465-9388. 
E-mail  sloving@shentel.net. 


_ EDITORIAL _ 

RESTAURANT  CRITIC 
New  Times  is  looking  for  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  -  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  Ijefore)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  calls  or  e-mails,  please. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1 997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  e-mails,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


_ EDITORIAL _ 

SELF-STARTER  wanted  for  fast-paced 
Son  Francisco-area  office  of  nation's 
largest  and  most  dynamic  competitive 
local  phone  company  with  head¬ 
quarters  in  New  York  City.  Head  up 
and  manage  Public  Affairs  unit  for 
company's  Western  Region.  Responsi¬ 
ble  for  eight  city  networks,  including 
San  Francisco,  with  press  releases, 
media  relations,  special  events,  assist 
with  Annual  Report  and  other  activities 
designed  to  raise  corporate  and 
regional  cities'  profile.  Minimum  of  five 
years  daily  newspaper,  broadcast  or 
eauivalent  PR  agency  or  corporate 
telecommunications  experience. 
Extensive  travel  required.  Excellent 
benefits,  salary  hi  $40s  -  low  $50s 
depending  on  qualifications.  Reply  to 
Box  08257,  Editor  &  Publisher. 

SENIOR  WRITER 

COPY/SPECIAL 
ASSIGNMENTS  EDITOR 

Meredith  Corporation  seeks  experi¬ 
enced  writer/editor  candidates  for  two 
positions  at  it's  Midwest  Living  maga¬ 
zine.  Both  positions  require  a  B.A.  in 
Journalism  or  English,  previous  experi¬ 
ence  in  writing/editing  magazines, 
books  or  newspapers,  and  a  passion 
for  and  knowledge  of  the  Midwest. 

Senior  Writer:  3  years  writing/editing 
experience.  Knowledge  of  gardening 
particularly  helpful  along  with  one  or 
more  of  the  following:  travel,  food  or 
home. 

Copy/Special  Assignments  Editor:  5 
years  writing/editing  experience. 
Editor  will  copy,  edit  and  proof  all 
copy,  as  well  as  prcxJuce  some  original 
writing  assignments.  Experience  edit¬ 
ing  and/or  writing  in  any  or  all  of  the 
following  areas  a  plus:  travel,  food, 
home  and  garden. 

Location:  Des  Moines,  Iowa 

Please  send  cover  letter/resume,  sam¬ 
ples  and  salary  history  in  confidence 
to: 

Ms.  J.  Langer-McNeil 
Supervisor,  Corporate  Staffing  Services 
Senior  Writer/Dept.  2631 
Copy/Special  Assignments  Editor/ 
Dept.  2561 

MEREDITH  CORPORATION 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 
FAX:  (515)  284-2958 
e-mail:  jlanger@mdp.com 

An  Equal  Opportunity  Employer 

SMALL  DAILY  in  northeastern 
Maryland  has  opening  for  police 
reporter.  Must  have  experience  cover¬ 
ing  police  and  fires,  includes  taking 
'  ood  pictures.  Salary  negotiable, 
epending  on  experience.  Send 
resume  and  five  clips  to  Terry  Ped- 
dicord,  editor,  Cecil  Whig,  P.O.  Box 
429,  Elkton,  MD  21921.  No  phone 
calls,  please! 


When  you  have  got  an  elephant  by  the  | 
hind  legs  and  he  is  trying  to  run  away,  ; 
it  is  best  to  let  him  run.  : 

Abraham  Lincoln  ; 


Editor  &  Publisher:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


_ EDITORIAL _ 

SPORTS  DESIGNER/COPY  EDITOR 
Join  our  award-winning  sports  staff  in 
a  key  position  as  section  designer  at 
The  Press  Democrat,  an  hour  north  of 
San  Francisco.  We  cover  five  pro 
teams,  major  colleges  and  local  sports, 
competing  with  other  dailies  in  the  San 
Francisco  Boy  area.  The  Press  Demo¬ 
crat  is  a  100,000-circulation  daily 
owned  by  the  New  York  Times  Co. 
Pagination  and  Mac  experience  pre¬ 
ferred.  Send  work  history/samples 
attn:  Bob  Swofford,  managing  editor, 
P.O.  Box  910,  Santa  Rosa,  CA  95402. 

Equal  Opijortunity  Employer. _ 

SPORTS  REPORTER/EDITOR  for 
award-winning  weekly  in  beach  resort 
area  70  miles  from  New  York  City. 
Need  smart  self-starter  to  produce 
sports  section  covering  high  school 
sports  and  a  variety  of  leisure  sports. 
Camera  +  car  required.  Resumes/clips 
to  The  Southampton  Press,  Box  1071, 
Westhampton  Beach,  NY  1 1 978. 

SPORTS  REPORTER:  The  Jacksonville 
(III.)  Journal-Courier  is  looking  for  a 
sports  reporter.  Experience  preferred. 

The  reporter's  primary  beat  will  be 
high  school  sports.  He  or  she  will  need 
strong  writing  skills  with  a  keen  eye  for 
human-interest  and  feature  stories.  The 
duties  include  some  page  design  with 
QuarkXPress.  Preference  to  candidates 
in  Illinois  and  neighboring  states. 

The  Journal-Courier  is  a  15,000- 
circulation  daily  that  in  recent  years 
has  routinely  won  industry  awards  for 
general  excellence  and  its  sports  report¬ 
ing. 

Please  send  resume,  clips  and  salary 
requirements  to  Pete  Grathoff,  sports 
editor,  Jacksonville  Journal-Courier, 
235  West  State,  P.O.  Box  1048, 
Jacksonville,  IL  62650. 

THE  CHRONICLE  OF  PHILANTHROPY 
has  an  opening  for  a  reporter  in  Its 
Washington  headquarters.  The  Chroni¬ 
cle  is  a  biweekly,  independent  news¬ 
paper  that  covers  the  non-profit  world. 

We're  looking  for  candidates  who 
have  strong  backgrounds  covering  busi¬ 
ness,  finance,  legal,  or  tax  issues,  but 
we  will  consider  applicants  who 
demonstrate  strong  writing,  reporting, 
and  analytical  skills  in  other  areas. 
Applicants  should  demonstrate  on 
ability  to  make  complicated  issues 
lively  and  compelling;  experience 
doing  computer-assisted  reporting  is  a 
plus. 

The  job  provides  excellent  salary  and 
fringe  benefits,  plus  generous 
opportunities  for  travel  to  pursue 
stories.  For  sample  copies  of  the  news¬ 
paper,  please  call  Michelle  Malcolm  at 
(202)  466-1200.  To  apply,  please 
send  a  broad  array  of  clips  and  a 
resume  to  Stacy  Palmer,  managing 
editor.  Chronicle  of  Philanthropy, 
1 255  23rd  Street,  Washington,  DC 
20037.  Letters  of  inquiry  may  also  be 
sent  to  editor@chronicle.com.  More 
information  about  the  paper  is  avail¬ 
able  at  http;//www.philanthropy.com. 

The  Chronicle  is  an  equal  opportunity 
employer. 
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THE  DESERT  SUN,  a  50,000  circula¬ 
tion  AM  newspaper  with  dramatic  sea¬ 
sonal  circulation  increases,  in  beautiful 
Palm  Springs,  CA,  has  immediate  open¬ 
ings  (or  the  following  positions: 

ASSISTANT  SPORTS  EDITOR  -  No.  2 
in  on  award-winning  department  that 
covers  the  golf  capital  of  the  country. 
Strong  word  skills  and  design  and 
manogement  talents  are  the  keys. 

SUNDAY  FEATURES  EDITOR  -  We 
need  an  editor  vrho  can  plan  ahead, 
think  on  several  different  levels  and  see 
beyond  the  obvious  to  produce  three 
weekend  sections  aimed  at  a  very 
active  and  glanwrous  audience.  Word 
skills,  imagination,  visual  creativity, 
organization  are  key  ingredients. 

NEWS  EDITOR  -  Minimum  5  years' 
copy  desk  experience  with  at  least 
assistant  news  editor  experience  on 
small  or  medium  community  newspa¬ 
per.  Track  record  of  running  the  show 
with  strong,  proven  management  skills, 
as  well  as  paginatian,  word-smith  and 
page  design  expertise.  Must  be  able  to 
lead  and  develop  staff. 

GRAPHIC  ARTIST  --  Infographics  and 
design  skills  with  extensive  Mac  expe¬ 
rience  (Freehand/QuarkXPress).  Pro¬ 
ven  versatility  in  integrating  words, 
illustration,  infographics  ancf  photog¬ 
raphy  to  tell  story.  Must  be  organized, 
able  to  work  on  deadline  and  enjoy 
working  in  team  setting. 

ASSISTANT  CITY  EDITOR  -  At  least  2-3 
years  experience  as  city  editor  on  small 
newspaper  or  equivalent.  Responsible 
for  team  of  topic  reporters.  Planning, 
organization,  ability  to  coach  writers 
and  develop  hard-hitting  enterprise  as 
well  as  a  solid  daily  report. 

REPORTERS  -  Minimum  3  years  expe¬ 
rience  on  medium  newspaper  with  pro¬ 
ven  writing  and  reporting  skills  that  go 
beyond  the  routine.  Must  be  able  to 
speak  Spanish  and  use  computer- 
assisted  reporting  tools. 

As  a  member  of  the  Gannett  group,  we 
offer  a  full  benefits  package,  including 
medical  and  dental,  401  |k),  tuition 
assistance,  on-site  fitness  facility,  and 
an  attractive  compensation  plan.  Send 
resume,  samples  of  work  and  details  of 
your  past  successes  and  future  goals 
to  Vikki  Porter,  executive  editor.  The 
Desert  Sun,  750  N.  Gene  Autry  Troil, 
Polm  Springs,  CA  92263.  The  Desert 
Sun  is  an  equal  opportunity  employer 
that  values  workplace  diversity. 

NEWS  ARTIST 

70,000-circulation  Knight-Ridder  daily 
outside  Chicago  seeks  artist  to  join  our 
expanding  staff.  You'll  work  with 
reporters  and  assigning  editors  to 
create  informational  graphics  and  illus¬ 
trations.  Illustrator,  QuarkXPress, 
Photoshop  skills  a  must.  Send  resume, 
work  somples  to  Christopher  J.  Celek, 
deputy  managing  editor,  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402. 


THE  LAS  VEGAS  SUN  is  seeking  to  fill 
the  following  positions: 

*A  dynamic  business  editor  with  solid 
writing  and  editing  skills  to  oversee  a 
five-doy-a-week  section  that  will  be  the 
No.  1  source  of  local  business  and  con¬ 
sumer  news. 

*An  assistant  feature  editor  with  solid 
writing  and  editing  skills  and  a  creative 
flair  to  help  produce  a  five-day-a-v/eek 
feature  and  entertainment  section. 
Layout/design  skills  and  pagination 
experience  a  plus. 

♦A  higher  education/general  assign¬ 
ment  reporter  to  provide  aggressive, 
analytical  coverage  of  a  major  univer¬ 
sity  and  a  fast-growing  community  col¬ 
lege. 

♦An  entertainment  reporter  with  a 
creative  flair  to  cover  the  Entertainment 
Capital  of  the  WoHd  --  from  star  attrac¬ 
tions  on  the  Las  Vegas  Strip  to  pop 
music  stars,  from  local  theatre  and  arts 
groups  to  alternative  bands. 

Applicanb  for  any  of  these  positions, 
should  submit  a  resume,  at  least  three 
references  and  up  to  10  clips  of  your 
best  work  to: 

Attn:  Human  Resources  Department 
Las  Vegas  SUN 
800  S.  Valley  View 
Las  Vegas,  NV  89107 


THE  LOS  ANGELES  Business  Journal, 
L.A.'s  comprehensive  source  for  busi¬ 
ness  news,  has  the  following  openings: 

REPORTER  to  cover  the  nation's  most 
dynamic  business  community.  Position 
involves  substantial  analysis  and 
interpretation  of  news.  Doily  experi¬ 
ence  a  plus. 

GRAPHICS  EDITOR  to  coordinate  all 
aspects  of  editorial  design  --  from 
charts  to  page  layouts.  Must  be  adept 
with  QuarkXPress  and  other  software 
tools.  Daily  experience  a  plus. 

Send  resumes,  clips  and  page  samples 
to  Mark  Lacter,  editor,  Los  Angeles  Busi¬ 
ness  Journal,  5700  Wilshire  Blvd., 
#1 70,  Los  Angeles,  CA  90036. 


THE  SOUTHERN  ILLINOISAN  seeks  a 
spxjrts  copy  editor  with  equally  strong 
skills  in  editing  and  design  to  work  on 
a  fully  paginated  sports  news  desk. 
Would  produce  a  variety  of  sports 
pages.  Must  hove  good  news  judgment 
and  an  ability  to  stay  calm  under  pres¬ 
sure  and  meet  deadlines.  Candidate 
should  be  able  to  work  well  with  others 
in  order  to  fit  into  the  team,  and  be  will¬ 
ing  to  learn,  share,  teach  and  grow. 

EOE  M/F 
Send  resume  and  clips  to: 

Bette  Ligon 

Human  Resources  Manager 
Southern  Illinoisan 
P.O.  Box  2108 
Carbondale,  IL  62902 


He  that's  cheated  twice  by  the  same 
man  is  an  accomplice  with  the  cheater 

Thomas  Fuller 


_ EDITORIAL _ 

The  Vallejo  (Calif.)  Times-Herald  is 
seeking  candidates  for  the  positions  of 
copy  editor  and  editorial  page  editor. 

COPYEDITOR 

Copy  editor  candidates  should  hove  a 
good  command  of  the  English  lan- 
uoge,  experience  with  AP  style  ond 
e  available  for  weeknight  and 
weekend  duty.  QuarkXPress  experi¬ 
ence  desirable.  The  Vallejo  Times- 
Herald  is  a  growing  22,000-circulation 
doily  in  the  competitive  San  Francisco 
Bay  Area.  The  chosen  candidate  will 
learn  all  aspects  of  production  and 
help  us  launch  a  state-of-the-art 
pagination  system  and  a  fully 
redesigned  newsixiper.  In  addition,  the 
chosen  candidate  will  become  o 
member  of  two  nev/sroom  teams  that 
will  plan  and  produce  daily  stories  and 
features  as  well  as  special  projects.  By 
August  30,  please  submit  layout, 
graphics  or  other  samples,  with  a 
resume  to  News  Editor  Jack  Bungart, 
440  Curtola  Parkway,  Vallejo,  CA 
94590.  The  Times-Herald  is  entering 
an  exciting  new  era  of  coverage  and 
reader  involvement.  Get  on  board! 

EDITORIAL  PAGE  EDITOR 
Our  selection  for  editorial  page  editor 
will  hove  the  ability  to  respond  quickly 
to  events  as  >«ell  as  suggest,  in  consulta¬ 
tion  with  the  publisher  and  editor, 
ways  that  the  newspaper  can  help 
improve  the  communities  we  serve. 
Duties  include  producing  an  opinion 
page  seven  days  a  week,  writing 
editorials  and  coordinating  the  pub¬ 
lication  of  letters  to  the  editor.  QuarkX¬ 
Press  experience  desirable,  but  not 
necessary.  The  editorial  page  editor 
will  also  become  a  member  of  the 
editor's  team  that  coordinates 
newsroom  ventures  as  well  as  two 
other  newsroom  teams  consisting  of 
copy  editors,  reporters  and  photo¬ 
graphers.  We  are  seeking  an  individ¬ 
ual  who  can  increase  reader  interac¬ 
tion  with  the  paper  through  reader  sur¬ 
veys  or  other  forms  of  reader  feed¬ 
back,  who  would  be  interested  in  writ¬ 
ing  a  personal  column  as  well  as 
editorials  and  can  comfortably  serve  as 
one  of  the  newspaper's  voices.  By 
August  30,  please  submit  resume  with 
appropriate  samples  and  ideas  how 
the  Times-Herald  can  make  a  more 
dynamic  opinion  page  to: 

Ted  Vollmer/Editor 
Vallejo  Times-Herald 
440  Curtola  Parkway 

Vallejo,  CA  94590 

ZONE  4  established  alternative  weekly 
seeks  editor  to  expand  our  local  nevrs 
coverage.  QuarkXPress  knowledge 
helpful.  Resume,  salary  requirements  to 
Box  08241 ,  Editor  &  Publisher. 


ECrP’s  Classified 

- ►  - 

The  newspaper 
indiistr3r*s  meeting 
place. 

(2U)  6754380 


_ EDITORIAL _ 

AGRICULTURAL  WRITER 
Popubr  vreekly  farm  newspaper  seeks 
motivated  self-starter  to  cover  wide 
range  of  stories  on  farmers  and  crops 
in  heart  of  thriving  agricultural  region. 
Job  involves  writing  futures  and  hard 
news,  photography,  some  layout  and 
design  of  this  young  but  well- 
established  tabloid  publication.  Experi¬ 
ence  in  writing/ reporting  and  use  of 
camera  required.  Broad  agricultural 
knowledge  preferred.  Send  resume 
and  clips:  Editor,  Farm  &  Plantation, 
P.O.  Box  48,  Albany,  GA  31702. 


EDITOR  OPENINGS 

The  Bergen  Record,  with  o  circulation 
of  1 55,000  daily  in  northern  New 
Jersey  (just  outside  NYC),  is  seeking 
editors  with  5-7  years  of  daily  news¬ 
paper  experience,  including  at  least 
two  os  an  assignment  editor,  for  the 
following  positions:  business  editor, 
assistant  business  editor,  and  assign¬ 
ment  editor. 

For  all  three  positions,  the  successful 
candidates  must  be  able  to  motivate, 
develop,  and  inspire  reporters  and 
facilitate  strong  writing.  We  want 
leaders  who  value  reporters'  ideas  and 
who  work  well  in  a  team  setting  and 
with  other  departments  and  assignment 
editors. 

Distinctive  line-editing,  enterprise,  and 
people  skills  and  a  creative  approach 
are  a  must  for  all  three  jobs. 

Interested  candidates  should  send  a 
cover  letter  detailing  why  they  want  the 
position,  a  resume,  and  their  five  or  six 
best  clips  to  Douglas  Clancy,  assistant 
managing  editor.  The  Bergen  Record, 
150  River  Street,  Hackensack,  NJ 
07601. 


EDITOR/WRITERS 

Colorado  general  excellence  winner 
needs  a  senior  reporter/copy  editor 
and  a  new  city  reporter. 
REPORTER/EDITOR  emphasis  on  expe¬ 
rienced  copy-editing  skills  and  great 
writing  ability  for  special  projects.  The 
city  beat  needs  a  proven  go-getter  for 
a  town  that  loves  its  local  news. 

We  offer  mountains,  nearby  Denver, 
recreation  galore  and  a  growing  18K 
daily  considered  tops  in  Colorado.  No 
calls,  send  clips  to  Troy  Turner,  assis¬ 
tant  managing  editor.  Daily  Reporter- 
Herald,  P.O.  Box  59,  Loveland,  CO 
80539. 

KINS  Analyst:  Research/write/edit  re: 
European  politics  &  security.  Sharp 
mind,  enthusiastic  person.  Well- 
traveled  &  languages  a  plus.  Fax 
resume  to  (703)  319-8051 .  Sro  us  at 
WWW. krollassociates.com 


ONLINE  BUSINESS  REPORTER 
Boston's  leading  web  site  for  business 
news  has  immediate  opening  for  tem¬ 
porary  full-time  business  reporter,  min¬ 
imum  2  yeors  business  reporting  expe¬ 
rience  needed.  Tech  beat  a  plus. 
Resume  to:  mhgillespie@jobfind.com 
No  phone  calls. 
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PRESENTATION  EDITOR  -  sought  to 
work  at  aggressive,  innovative  doily  in 
southeastern  Virginia.  The  Doily  Press, 
owned  by  Tribune  Company,  is  looking 
for  an  editor  with  at  least  10  years 
experience  in  journalism  to  lead  the 
planning  and  editing  of  all  sections  of 
the  newspaper.  Other  requirements 
include  an  extensive  background  in 
copy  editing,  page  design  and  man¬ 
agement  of  an  editing/production 
operation,  as  well  as  an  in-depth 
knowledge  of  reporting,  writing,  pho¬ 
tography,  graphics,  layout  and  design. 
This  editor  will  be  responsible  tor 
designing  editorial  content,  supervising 
a  group  of  editors  whose  teams  are 
responsible  for  copy  editing,  graphics 
and  photography.  The  presentation 
editor  coordinates  news  with  the 
newsgathering  editor,  who  is  responsi¬ 
ble  for  reporters.  This  senior-level 
editor,  whose  position  is  roughly 
equivalent  to  that  of  a  managing  editor 
for  desk  operations,  reports  to  the 
editor.  Mail,  fax  or  E-mail  resumes  to 
human  resources  jbryant@tribune.com. 
(Fox  number  (757)  247-7884)  Tele¬ 
phoned  inquiries  should  be  directed  to 
Sheila  Solomon  (757)  247-4646  Staf¬ 
fing  and  Development  Editor,  Daily 
Press,  7505  Warwick  Blvd.,  Newport 
News,  VA  23607. 

FREELANCE 

FREELANCE  WRITERS 
Editor  &  Publisher  magazine  is  seeking 
writers  to  cover  assorted  newspaper 
production  topics  to  supplement  staff 
coverage.  Knowledge  of  newspaper  pre¬ 
press,  press  and  post-press  preferred. 
Send  resumes  to  George  Garneau, 
editor.  Editor  &  Publisher,  1  1  W 
19th  St.,  New  York,  NY  10011  or  fox 
to  (21 2)  691-7287. 


NEWS 

MAKES  THE  DIFFERENCE 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

♦  Editor  &  Publisher  is 
NOT  0  monthly  association 

house  organ. 

♦  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


_ FINANCE _ 

ASSISTANT  TREASURER 
The  Baltimore  Sun  Company  seeks  an 
experienced  executive  to  manage  the 
overall  operations  of  the  Advertising 
Billing,  Customer  Service,  Credit  and 
Collection,  and  Cash  Management 
Functions  of  its  Finance/Advertising 
Department. 

RESPONSIBILITIES  INCLUDE:  review  of 
advertising  rate  cards  for  systems 
capability;  work  with  advertising,  pro¬ 
motions  and  Internet  departments  to 
develop  pricing  structure  which  meets 
companies  objectives;  establish  proce¬ 
dures  for  monitoring  advertising  con¬ 
tract  performance  and  accuracy; 
determines  allowances  for  incorrect 
ads;  directs  accounts  receivable 
activities;  interface  with  legal  counsel 
to  ensure  legal  compliance;  oversees 
monthly  reconciliation  of  cash  collec¬ 
tions  and  receivables;  directs  activities 
of  credit  and  collection;  directs  credit 
card  and  draft  processing;  collaborates 
with  IS  to  implement  new  systems/ 
ensure  proper  maintenance  of  existing 
systems;  assures  high  level  or  services 
to  external  and  internal  customers. 

QUALIFICATIONS:  Baccalaureate 
degree  in  finance  or  equivalent  related 
work  experience  required.  In-depth 
knowledge  and  understanding  of  the 
credit  and  billing  process;  experience 
with  on-line  billing  systems  with  an 
emphasis  on  rating  and  coding  (Ad- 
marc  and  Sll  desirable);  prior  experi¬ 
ence  in  a  customer  service  environ¬ 
ment;  knowledge  of  the  newspaper 
industry,  preferably  with  an  emphasis 
on  advertising;  working  knowledge  of 
PC  software  programs  highly  desira¬ 
ble. 

As  a  member  of  Times  Mirror  Com¬ 
pany,  one  of  the  nation's  leading 
communication  componies.  The  Balti¬ 
more  Sun  offers  a  competitive  salary 
and  a  comprehensive  benefits 
package,  which  includes  medical, 
dental,  vision,  and  401  (k)  plan. 

Please  send  your  resume  and  salary 
requirements  to: 

Connie  Fletcher/Employment 
The  Baltimore  Sun 
P.O.  Box  1377 

Boltimore,  MD  21278-0001 
An  Equal  Opportunity  Employer 

INFORMATION  SYSTEMS 

PUBLISHING  SYSTEMS  MANAGER 

The  Son  Antonio  Express-News  is  seek¬ 
ing  a  Publishing  Systems  Manager  to 
support  the  pagination  and  pre-press 
computer  systems.  Strong  background 
in  oil  facts  of  ad  and  page  productions 
as  well  as  workflow  efficiencies.  Expe¬ 
rience  in  OPl,  postscript  troubleshoot¬ 
ing,  database  management,  color  out¬ 
put,  prepress  imagesetters  and  Macin¬ 
tosh  production  environment  required. 
We  are  seeking  a  high-energy  individ¬ 
ual  with  excellent  skills  in  the  area  of 
quality  control,  system  implementation 
and  personal  supervision.  Please  send 
cover  letter,  resume  and  salary  expecta¬ 
tion  to  Director  of  Technology  and  Pre¬ 
press  Nina  Brooks,  Son  Antonio 
Express-News,  P.O.  Box  2171,  Son 
Antonio,  TX  78297-21 71. 


INFORMATION  SYSTEMS 

BUSINESS  SYSTEM  MANAGER 

The  San  Antonio  Express-News  is  seek¬ 
ing  a  Business  System  Manager  to  sup¬ 
port  the  accounting  and  business 
systems.  Candidate's  responsibilities 
will  include  communication  with  users 
divisions  to  define  system  needs,  lead, 
plan,  organize,  design  code  and  test 
systems  running  a  variety  of  operating 
systems  to  include  Sun  Soloris,  AIX, 
SCO-UNIX  as  well  as  DOS,  Windows 
and  Macintosh.  This  position  requires 
recent  ADMARC  business  systems  and 
Sll  classified  front-end  experience  as 
well  as  report  writing  capability  with 
application  such  as  FOCUS  6.  Two 
years  Managerial  experience  in 
designing,  implementing  and  support¬ 
ing  critical  computer  applications. 
Exceptional  interpersonal,  written  and 
verbal  communication  skills  and  orga¬ 
nizational  ability  required.  Please  send 
cover  letter,  resume  and  salary  expecta¬ 
tion  to  Director  of  Technology  and  Pre¬ 
press  Nina  Brooks,  San  Antonio 
Express-News,  P.O.  Box  2171,  San 
Antonio,  TX  78297-2171. _ 

DETROIT  FREE  PRESS 
NEWSROOM  SYSTEMS  TECHNICIAN 

Newsroom  Technology  Department 
position  for  someone  to  assist  in  the 
hardware  and  software  support  of  Win¬ 
dows  95-based  laptops  and  computer- 
assisted  reporting  pod,  QuarkXPress- 
based  paginotion  system  Unix-based 
servers,  OPl  and  data-archiving 
systems,  and  multi-platform  internet 
publishing  effort. 

Applicants  should: 

♦be  ready  to  nelp  plan,  test,  document 
and  implement  newsroom  technology 
♦use  initiative  and  creativity  in  trou¬ 
bleshooting  and  project  leadership 
♦have  journalism  experience  and  an 
understanding  of  newsroom  operations 
specifically  a  working  knowledge  of 
graphics,  design,  internet  and  com¬ 
puter-assisted  reporting 
♦work  well  with  computer  users  of  var¬ 
ious  backgrounds  and  skill  levels 
♦have  an  aptitude  for  applications, 
scripting  and  maintenance  in  any  or  all 
of  the  following  operating  systems: 
Windows  95/NT,  MacOS  (Quark¬ 
XPress,  Illustrator)  and/or  Unix 
♦be  able  to  work  nights  and/or 
weekends 

If  you  meet  these  criteria,  please  send 
proposal  and  resume  to: 

AJ  Hartley 

Newsroom  Technology  Director 
Detroit  Free  Press 
321  W.  Lafayette 
Detroit,  Ml  48226 

techjob@det-freepress.com 


Sunshine  is  deiicious,  rain  is  refreshing, 
wind  braces  us,  snow  is  exhilarating; 
there  is  no  such  thing  as  bad  weather, 
only  different  kinds  of  good  weather 

John  Ruskin 


INFORMATION  SYSTEMS 

INFORAAATION  SYSTEMS 
CONSULTANT 

Sondusky-Norwalk  Newspapers  is 
searching  for  a  consultant  to  help  sift 
through  the  technical,  personnel  and 
management  issues  as  our  five  doily 
newspapers  move  from  print  only  to 
multiple  print  and  web  product  pub¬ 
lishing  in  their  communities.  Audit  exist¬ 
ing  technology.  What  should  our  front- 
end  systems  do?  How  do  we  get  to 
data  warehousing?  What  web 
technologies?  Site  reviews,  in-persons 
meetings  and  telephone  conferencing. 
Stand  by  for  big  and  little  questions. 
Up  to  0  two-year  assignment.  Lump¬ 
sum  fee  for  audit,  then  time-spent 
arrangement  on  independent  contract 
basis.  State  qualifications,  how  you'd 
approach  these  issues  and  terms.  Fax 
ASAP  to  David  Rau,  CEO,  Sandusky 
Newspapers,  Inc.,  (423)  392-4627. 

NETWORK/SYSTEMS  TECHNICIAN 

Gazette  Newspopers/Comprint  Print¬ 
ing,  a  subsidiary  of  the  Washington 
Post  Company,  located  in  the  metro 
Washington,  DC  area,  has  an 
immediate  requirement  for  an  individ¬ 
ual  to  assist  in  maintaining  major  Mac 
and  PC  publishing  network  and  other 
on-line  systems.  Requires  system  level 
background  in  Mac  OS,  Windows,  Nov¬ 
ell,  TCP/IP,  routers  and  network 
structures.  Knowledge  of  publishing 
software  (QuarkXPress,  Pnotoshop, 
Multi-ad)  and  pre-press  hardware 
helpful.  The  ideal  candidate  should 
have  a  B.S.  in  Computer  Science  or 
related  engineering  degree.  Prefer  3-5 
years  experience  but  will  consider 
motivated  individuals  who  desire  to 
learn.  Fax  resume  to  (310)  948-1893 
or  moil  to  Bob  Flock,  Comprint,  9030 
Comprint  Court,  Gaithersburg,  MD 
20877.  EOE. 


SYSTEM  ANALYSTS 

Responsibilities  to  include  communica¬ 
tion  with  user  divisions  to  define  needs, 
lead,  plan,  organize,  design  code  and 
test  systems  running  a  variety  of  operat¬ 
ing  systems  to  include  Sun  Solaris  AIX, 
SCO-Unix  as  well  as  DOS,  Windows 
and  Macintosh.  This  position  requires 
recent  ADMARC  business  systems  and 
Sll  classified  front-end  experience  as 
well  as  report  writing  capability  with 
applications  such  as  FOCUS  6.  Two 
years  experience  in  designing,  imple¬ 
menting  and  supporting  critical  com¬ 
puter  applications.  Exceptional 
interpersonal,  written  and  verbal  com¬ 
munication  skills  ond  organizational 
ability  required.  Please  send  cover  let¬ 
ter,  resume  and  salary  expectation  to 
Director  of  Technology  and  Prepress 
Nina  Brooks,  San  Antonio  Express- 
News,  P.O.  Box  2171,  San  Antonio, 
TX  78297-21 71. 


SEND  E&P  BOX  REPUES  TO: 
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_ AAAILROOM _ 

MAILROOM  MANAGER  WANTED 
The  South  Central  Wisconsin  Newspa¬ 
per  Group  is  looking  for  an  experi¬ 
enced  mailroom  supervisor.  We  pub¬ 
lish  tvro  dailies,  four  semi-weeklies  and 
three  TMC's.  We  offer  401  (k),  health 
and  p>oid  vacation  with  competitive 
salary.  Interested  candidates  must  sub¬ 
mit  a  resume  with  a  cover  letter  to:  Box 
08249,  Editor  &  Publisher. 


INSERT  PACKAGING  SUPERVISOR 

The  Press-Enterprise  Company,  a  daily 
and  Sunday  160,000  circulation 
newspoper,  located  in  Riverside,  Cali¬ 
fornia,  is  looking  for  a  supervisor  with 
good  communication  and  people  skills 
and  the  ability  to  train,  develop  and 
maintain  its  insert  packaging  night 
operation.  All  candidates  should  hove 
previous  supervisory  experience  in  an 
insert  packaging  setting.  The  ability  to 
meet  deadlines  is  a  necessary  require¬ 
ment.  Some  computer  skills  are 
required.  Previous  experience  in  deal¬ 
ing  with  on-line  1 372  Heidelberg 
inserting  machines  would  be  benefi¬ 
cial.  We  offer  a  competitive  salary  for 
a  full  time  position,  excellent  benefit 
package,  including  401  (k).  Please  send 
a  resume  to  Larry  Wills,  The  Press- 
Enterprise,  P.O.  Box  792,  Riverside, 
CA  92502.  Fax:  (909)  320-7875. 


PACKAGING  CENTER  MANAGER 
7-day  AM,  40,000+  circulation  news¬ 
paper  seeks  results-oriented  pro¬ 
fessional  to  manage  our  packaging 
center.  Candidates  should  have 
excellent  communication,  planning  and 
leadership  skills.  Must  have  experience 
managing  all  phases  of  packaging, 
including  repairs,  preventive  main¬ 
tenance,  scheduling,  zoning,  advance 
insert  packaging,  deadline 
performance  and  P/L  responsibility. 
We  offer  a  competitive  salary  with 
incentive  program  and  complete  bene¬ 
fits  package.  Excellent  opportunity  to 
join  a  prestigious  newspaper  company 
in  the  southeast  with  opportunity  for 
advancement  within  our  company. 
Send  resume  to  Box  08254,  Editor  & 
Publisher. 


SUPERVISOR 

A  major  west  coast  metropolitan  news¬ 
paper  is  seeking  an  experienced 
Supervisor  for  our  Product  Distribution 
Center.  This  position  involves  hands-on 
responsibility  in  all  facets  of  the  PDC 
operation.  This  includes  press  and 
insert  runs,  completion  of  production/ 
shift  reports  and  helping  to  maintain  a 
productive  work  environment. 

Requirements  are:  High  school  diploma 
and  3  years  prior  supervising  experi¬ 
ence  in  newspapers.  Must  have 
excellent  written  and  verbal  communi¬ 
cation  skills  along  with  Microsoft  Office 
computer  skills.  Ability  to  adhere  to 
daily  production  deadlines  a  must.  We 
offer  a  competitive  compensation  and 
benefits  package.  Send  replies  lo  Box 
08256,  Editor  &  Publisher. 


_ MARKETING _ 

MARKETING  DIREaOR 
The  Modesto  Bee,  a  McClotcly  News¬ 
paper  located  in  central  California,  is 
presently  recruiting  for  a  Marketing 
Director.  This  83,000  daily  is  looking 
for  a  dynamic  individual  vmo  will  lead 
a  staff  of  professionals  and  be  responsi¬ 
ble  for  the  development  of  the  Modesto 
Bee's  marketing  goals. 

The  ideal  candidate  will  hove  a  four 
year  degree  in  marketing  or  a  related 
field  with  a  minimum  of  five  years  in 
advertising,  marketing  or  public  rela¬ 
tions  experience  directing  consumer- 
oriented,  multi-media  promotion  cam¬ 
paigns  with  at  least  3  years  in  man¬ 
agement.  Pre-placement  physical 
required. 

Competitive  salary  and  excellent 
benefit  package.  Interested  candidates 
should  send  their  resume  to:  Human 
Resources,  The  Modesto  Bee,  P.O.  Box 
3928,  Modesto,  CA  95352,  or  fax: 
(209)  578-2095,  via  e-mail: 
LBrooks@ModBee.com.  Equal 
Opportunity  Employer. 

CONSUMER  PROMOTION 

MANAGER 

The  Sun-Sentinel  is  seeking  a  Con¬ 
sumer  Promotion  Manager  to  work  in 
our  Deerfield,  FL  location  with  our  Con¬ 
sumer  Marketing.  This  position  will  be 
responsible  for  developing  and  imple¬ 
menting  advertising  and  promotion 
campaigns,  creative  and  media 
strategy,  budget  time  lines,  all  stoges  of 
production  and  agency  relationships. 
In  addition,  will  coordinate  the 
customer  service  vreb-sile  project  team 
and  brand  and  image  project  team, 
will  develop  corporate  identity  stan¬ 
dards  and  ensure  reasonable  com¬ 
pliance,  and  manage  and  develop  the 
creative  staff. 

Requirements  include  undergraduate 
degree  in  advertising,  communications 
or  marketing.  Graduate  degree  pre¬ 
ferred.  Must  have  a  minimum  of  eight 
years  experience  in  marketing  or 
advertising,  including  3-5  years  in  a 
management  role.  Excellent  leadership 
and  team-building  interactive/Internet 
knowledge  preferred. 

The  Sun-Sentinel  is  a  business  unit  of 
the  Tribune  Compony,  a  Fortune  500 
firm,  and  offers  competitive  salary  and 
comprehensive  benefits  package. 

To  apply.  Moil  or  e-mail  resume, 
bfeldkamp@tribune.com,  to: 

Sun-Sentinel 
333  S.W.  1 2lh  Avenue 

Deerfield  Beach,  FL  33442 
Application  Deadline:  August  25 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  EOE.  Sun-Sentinel  supports  a 
drug-free,  smoke-free  work  environ¬ 
ment. 


Increased  demand  for  primary  and 
secondary  research  by  staff  and 
advertisers  has  stretched  our  small 
research  department  to  the  limit.  The 
Fort  Worth  Star-Telegram  is  a  growing 
Top  50  newspaper  in  the  Dallas/Fort 
Worth  market  and  one  of  the  new 
Knight-Ridder  papers.  If  you  have  4-7 
or  more  years  of  media  or  consumer 
research  experience  including  analysis 
and  presentation  --  with  extensive 
experience  in  use  of  Powerpoint  or 
other  presentation  software  -  we  could 
use  your  skills.  Graduate  work  or 
degree  is  preferred.  Salary  com¬ 
petitive.  Send  resume  and  salary  needs 
to  Gary  R.  Kromer,  director  of 
research.  Fort  Worth  Star-Telegram, 
P.O.  Box  1870,  Fort  Worth,  TX  76102 
or  E-mail  to  grkromer@startext.net. 
Deadline  is  August  22. 

NEW  MEDIA 

DIREaOR  OF  NEW  MEDIA 
Seeking  an  opportunity  to  lead  the 
transformation  of  an  existing  web  site 
into  a  vibrant  multi-media  opportunity? 
We  have  an  exciting  new  position  for 
a  Director  of  New  Media  to  further 
develop  and  maintain  our  leadership 
position  in  the  industry  as  a  premiere 
Web  site.  The  Director  is  responsible 
for  managing  the  department,  includ¬ 
ing  strategic  planning/new  technology, 
staff  management,  budgeting,  public 
relations,  customer  service,  training, 
sales  and  servicing  of  major  accounts, 
web  content,  and  development  of  pro¬ 
posals.  Candidates  should  possess  a 
B.A.,  strong  sales  presentation  skills 
and  understanding  of  marketing  con¬ 
cepts,  arHj  management  experience. 
Send  resume  to: 

Employee  Relations  Department 
Journal  Star 
1  News  Plaza 
Peoria,  IL61643 
E-mail:  jswingle@pjstar.com 
JOURNAL  STAR 
EOE 


Looking  for  multimedia  producer  to 
produce  Web  pages  that  can  be  inte¬ 
grated  into  Web  sites  of  KRT  newspa¬ 
per  customers.  Create  visual  elements 
for  Web  pages.  Assist  in  researching, 
writing,  editing.  Attention  to  detail, 
ability  to  work  under  deadline  a  must. 
1+  years  professional  experience 
designing  Web  content,  2+  years  com¬ 
puter  graphics  for  print  or  online  pub¬ 
lications,  2+  years  experierKe  writing, 
reporting  and/or  researching  for  print 
or  online  publications.  KRT  Interactive 
provides  content  to  nevt^s  organizations 
worldwide. 

Send  resume,  cover  letter, 
clips,  URLs  showing  your  work  to  KRT 
Interactive,  790  National  Press  Build¬ 
ing,  Washington,  DC  20045,  or  e- 
mail:  ldow@krtinfo.com.  EOE. 


VICE  PRESIDENT 
NEW  TECHNOLOGY  UNIT 

New  Horizons  Team™,  the  new  media 
unit  of  the  Pottsville  (PA)  REPUBLICAN, 
seeks  an  aggressive,  entrepreneurial 
executive  to  develop  its  growing  line  of 
web  publishing,  audiotext  and 
directory  products  for  newspapers  and 
other  companies. 

Full  responsibility  for  unit's  financial  per¬ 
formance,  strategic  development  and 
daily  operations,  including  the  manage¬ 
ment  of  technical,  marketing/sales  and 
customer  service  staff. 

Must  be  able  to  negotiate  strategic 
alliances  and  represent  company  at 
industry  conferences  and  trade  show 
both  here  and  abroad.  Ten  to  fifteen 
yeors  of  experience  in  software,  pub¬ 
lishing  or  marketing  business.  Position 
is  based  in  Pottsville  and  reports 
to  the  Publisher  of  The  REPUBLICAN. 

Please  send  a  resume,  with  salary 
requirements  to  NHT  Ad  Response,  c/o 
2  South  Main  Street,  #165,  Pen¬ 
nington,  NJ  08534. 


Reach  the  Best  and  the  Brightest  Newspaper  ProfesSiofaL^.* 

Newspaper  A 


E6?P  will  he  ainning  on  a  monthly  basis  recniitment  features 
highlighting  various  issue  that  affect  newspaper  personnel 
and  managers.  If  you  need  additional  information  about 
placing  an  ad  in  this  section,  please  call  Shawn  Olson, 
Classified  Manager,  (212)  675-4380,  ext.  170 

September  20  ♦  October  25 
November  22  ♦  December  20 

Editor  &  PiiBUSHER  Classified  Department 
11  W.  19th  Street,  New  York,  NY  10011 


Advertisers  who  want  only  local  applicants  for  their  ads 
should  consult  our  Zone  map  on  page  55 
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HELP  WANTED 


PHOTOGRAPHY 


MIDWEST  Monday-Salurday  PM, 
20, OCX)  circulation,  looking  for  experi¬ 
enced  photographer.  Experience  may 
be  in  form  of  solid  internship.  You'll 
handle  assigned  shots,  enterprising, 
developing  b&w  and  color.  Send  clips 
and  resume  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL61301. 

PHOTOGRAPHY  DIREaOR 
The  Courier-Post,  a  seven-day  Gannett 
metro  newspaper  in  the  competitive 
Philadelphia-South  Jersey  market,  is 
seeking  a  creative,  motivated,  high- 
energy  leader  for  our  11 -member 
photo  department.  We  are  looking  for 
a  professional  who  can  motivate  a 
talented  photo  staff,  edit  photos,  pro¬ 
duce  a  compelling  photo  report,  and 
serve  as  the  department's  chief 
administrator.  Please  send  resume, 
work  samples  and  salary  requirements 
to  William  C.  Hidlay,  managing  editor, 
Courier-Post,  P.O.  Box  5300,  Cherry 
Hill,  NJ  08034.  The  Courier-Post  is  a 
Gannett  Newspaper  and  an  Equal 
Opportunity  Employer. 


PRESSROOM 


ASSISTANT  PRESS  SUPERVISOR 
The  Roanoke  Times,  with  a  circulation 
of  1 05K  daily  and  1 21 K  Sunday,  is  cur¬ 
rently  seeking  an  assistant  supervisor 
for  our  night  press  operation.  (Qualified 
candidates  should  have  5  years  expe¬ 
rience  on  double-wide  presses  and  at 
least  3  years  in  a  supervisory  role. 
Should  be  capable  of  assuming  all 
responsibilities  associated  with  the 
production  of  two  tabloids  and  the 
daily  paper  in  a  deadline  intensive 
environment.  Should  be  comfortable  in 
a  team  environment,  with  good  com¬ 
munication  skills.  Computer  literacy  a 
plus.  Please  send  resume  to: 

The  Roanoke  Times 
ATTN:  Production  Department 
P.O.  Box  2491 
Roanoke,  VA  24010 


GOSS  SC  Press  Operator  with  trimmer 
experience.  Fax  resume  to  (605)  335- 
6873  or  call  (605)  339-3633. 


PRESSROOM 


PRESSROOM  FOREMAN 
Immediate  opening  for  working  press 
foreman  for  a  9  unit  Goss  Urbanite 
press.  Minimum  5  years  Urbanite 
experience,  quality  conscious  leader 
with  strong  mechanical  ability.  Com¬ 
petitive  salary  and  excellent  benefits 
package.  Excellent  quality  of  life,  low 
cost  of  living,  on  the  gulf  coast  of 
Mississippi.  Send  resume  to  Michael  L. 
Bugner,  production  director.  The 
Mississippi  Press,  P.O.  Box  849, 
Pascagoula,  MS  39568-0849. 

PRODUaiON/TECH 

PROGRESSIVE,  growing  small  news¬ 
paper  group  seeks  Production  Man¬ 
ager  for  its  central  printing  facility  with 
12  unit  G/C,  Good  salary,  bonus 
potential,  and  excellent  benefits 
package.  Send  qualifications  to  Mike 
Brown,  Community  Publishers,  Inc., 
P.O.  Box  1049,  Bentonville,  AR  7271 2 

PRODUaiON  DIREaOR 

We  are  seeking  a  “hands-on”  individ¬ 
ual  with  a  minimum  of  5  years  man¬ 
agement  experience  in  press  and  pre¬ 
press.  We  print  two  daily  newspapers 
along  with  commercial  jobs  on  a  9-unit 
Goss  Urbanite  press.  Prepress  work  is 
on  a  Mac-based  system  for  ad  make¬ 
up  and  a  PC-based  pagination  system 
for  editorial  and  classified.  We  max¬ 
imize  use  of  full  color  on  all  products 
and  handle  over  80  million  inserts 
utilizing  new  GMA  SLS  inserting 
equipment.  As  the  director,  you  will  be 
responsible  for  balancing  quality  work 
with  on  time  performance  while  con¬ 
taining  costs.  Experience  managing  a 
union  environment  would  be  a  plus. 
Quality  of  life  in  this  Zone  1  area  is 
top-notch.  Easy  ocean  or  mountain 
access.  Close  to  major  cities.  Our 
company  is  a  fast-growing,  publicly 
traded  newspaper  company  offering  a 
solid  future  and  an  excellent  starting 
salary  and  benefit  package. 

Send  resume  with  salary  requirements  to 
Box  08252,  Editor  &  Publisher. 


NOW  ON  SALE 


PUBUSHING 


MAGAZINE  PRODUCTION 
MANAGER 
(Bilingual  Japanese) 

Interaction  is  constant.  Work  is 
dynamic.  Training  is  continuous.  We 
are  Bloomberg  L.P.,  the  leading  finan¬ 
cial  information  provider  that  spans  the 
globe.  Unparalleled  service  and 
unsurpassed  products  have  made  us 
the  fastest-growing  company  in  the 
information  industry.  We  are  currently 
seeking  a  professional  magazine  prod¬ 
uction  manager. 

In  this  position,  you  will  manage  the 
production  of  the  Bloomberg  Maga¬ 
zine.  You  must  be  fluent  in  Japanese 
and  have  experience  managing  all 
aspects  of  magazine  production,  includ¬ 
ing  desktop  publishing.  Hands-on 
experience  with  QuarkXPress  is  an 
absolute  must. 

We  offer  a  pleasant  suburban  working 
environment  plus  excellent  benefits 
which  include  401  (k),  tuition  reimburse¬ 
ment  and  company  sponsored  meals. 

For  consideration,  please  send  resume 
and  cover  letter  to:  Bloomberg  L.P., 
Human  Resources,  Dept,  SR-Mag,  100 
Business  Park  Drive,  P.O.  Box  888, 
Princeton,  NJ  08542-0888.  E-mail: 
ptoncareers@bloomberg.com.  FAX: 
(609)  683-7523. 

No  phone  calls,  please. 

EOE  M/F/D/V. 

Bloomberg  L.P. 


PUBUSHING 


ART  DIRECTOR 

For  daily  legal  publication  in  New  York 
City.  Minimum  3  years  experience 
designing  pages  for  daily  newspaper. 
Able  to  handle  photo,  illustration 
assignments,  create  charts  and  graph¬ 
ics,  supervise  page  layout,  all  on  daily 
deadline.  Proficiency  with  Macintosh 
computers;  experience  with  ATEX  a 
plus.  Knowledge  of  QuarkXPress, 
Adobe  Photoshop,  Freehand  or 
Illustrator  required.  Pagination  experi¬ 
ence  preferred,  especially  with 
newsroom  conversion  to  pagination. 
Copy  editing  experience  also  desira¬ 
ble.  Send  resume  in  confidence  to: 

K. Jones 

345  Park  Ave  South 
New  York,  NY  10010 

No  phone  calls,  please. 

Equal  Opportunity  Employer 


SYNDICATE  SALES 


ADVERTISING  SPECIALISTS 

TVData,  the  leading  supplier  of  TV 
entertainment  information  worldwide, 
is  seeking  advertising  sales  specialists. 
If  your  expertise  is  selling  advertising 
space  for  newspapers,  magazines  or 
other  types  of  pubfications,  we  want  to 
talk  to  you.  We  are  looking  for  “can- 
do”  sales  people  interested  in  selling 
advertising.  Qualified  candidates  will 
have  proven  ad  sales  experience  and 
be  able  to  travel  extensively.  We  offer 
an  excellent  benefits  package  and 
comprehensive  salary  plus  com¬ 
mission.  Experienced  ad  sales  pro¬ 
fessionals  only  send  resume  to  TVData, 
Attn:  Human  Resources,  Northwc^ 
Plaza,  Queensbury,  NY  12804  or  E- 
mail  hr@tvdata.com  using  ASCII 
format. 


To  order  your  copy,  contact 


EtSfP  Circulation  Department  at 


(212)  675-4380 


E<S^P  Classified 


It’s  Your  People-tO'People 
Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public  rela¬ 
tions  or  production  person  with  an  ad  in  Editor  & 
Publisher.  We  reach  the  working  journalists  you 
want  to  reach,  every  week.. .50,000  strong. 

To  increase  accuracy  and  expedite  placement.  Fax 
your  ad  to  (212)  929-1259,  or  mail  it  to; 


Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
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http  ://www.  mediainfo  .com 


August  16,  1997 


CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

1  week-$9.0S  per  line 

2  weeks-SS.OO  per  line,  per  issue. 

3  weeks-$7.00per  line,  per  issue. 

4  weeks-$6.05  per  line,  per  issue. 

Add  $12.00  per  insertion  for  box  sen/ice. 
Count  os  on  odditional  line  in  copy. 


POSITIONS  WANTED 

1  week-$4.S0  per  line 

2  weeks-$3.80  per  lirte,  per  issue. 

3  weeks-$3.15  per  line,  per  issue. 

4  weeks-  $2.90  per  line,  per  issue. 

Add  $6.00  per  insertion  tor  box  sen/ice. 
Count  os  on  odditionoi  line  in  copy. 


SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line, 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  1 2  noon  (ET)  for  Saturday's  issue. 


DISPL/y  CLASSIFIED 

The  use  of  borders  boidfoce.  iilustrotlons,  logos,  etc.,  on  classified  ads  charged 
fhe  following  rates  per  column  inch,  per  insertion:  1  time.  $106;  2  to  5  times,  SlOO 
6  to  13  times,  S95;  14  to  26  times  S90;  27  to  52  times  $85. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


POSITIONS  WANTED 


ADMINISTRATIVE _ 

MATURE  MARRIED  Team  with  various 
newspaper  experience  looking  for  a 
ploce  to  coll  home  in  o  rural  area  or 
small  city.  Willing  to  work  to  build 
equity  in  hand-me-down  operation. 
Zones  1 ,  2,  or  northern  3.  Reply  to  Box 
08227,  Editor  &  Publisher. 

EDITORIAL 

AGENT  LOOKING  for  manuscripts  of 
all  kinds.  Up  to  32  pages  only.  No 
pictures.  (213)  883-1619. 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http://netnow.micron.net/-iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 


EXPERIENCED  JOURNALIST  seeking 
freelance  assignments  in  feature,  news, 
travel.  Flexible  schedule,  ready  to 
travel  anywhere  at  a  moments  notice. 
Call  Rob  Longley  at  (203)  255-6735 
ore-mail:  Rlongleyl@aol.com 


_ EDITORIAL _ 

EXPERIENCED,  award-winning 
medical  journalist  seeking  freelance 
assignments.  Call  Maureen  P. 
Sangiorgio  @  (610)  965-7235,  e-mail: 
Got2BFit@aol.com. 


VETERAN  CHICAGO  SPORTSWRITER 
and  published  author  seeks  o  return  to 
newspapering  after  eight  years  as  an 
“at-home"  father.  Expanded  range  and 
outlook  with  strong  voice  and  accessi¬ 
ble  style  provide  a  perfect  fit  as  a  col¬ 
umnist  for  your  medium-to-lorge  paper 
in  Zones  5,  2,  or  1;  varied  newspaper 
background,  including  slot  and 
bockshop  in  days  of  hot  type,  create  a 
natural  progression  sports  editor  for 
your  smaller  paper  in  some  Zones.  I'm 
looking  for  a  great  family  location  to 
raise  our  8-year-old  daughter!  Mike 
Perricone,  (312)  738-1551  or 
MPerric564@AOL.com 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 

Free  travel!  Jeff  (973)  575-1005. 
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SHOP  TALK  AT  THIRTY 


BY  LAUREN  WOOD 


Maintaining  Objectivity 
During  An  Election 


American  flags  waved. 

Men  and  women  donned 
red,  white  and  blue. 
Children  jumped  up  and 
down  —  shrieking  —  but 
barely  audible  above  the  rumble  of  the 
crowd.  As  I  worked  my  way  through 
the  maze  of  people,  all  I  could  think 
about  was  how  much  I  wanted  an  over¬ 
sized  Bob  Dole  poster. 

The  Dole  campaign  trail  traveled 
through  southern  Ohio  toward 
Lancaster  in  early 
October  19S>6. 1  covered 
Dole’s  rally  at  the 
Fairfield  County 
Fairgrounds  for  the  Post, 

Ohio  University’s  inde¬ 
pendent  daily  student 
newspaper.  As  a  news 
editor,  I  organized  the 
trip  of  two  other  reporters  and  a  pho¬ 
tographer  for  a  package  the  next  day. 

When  I  began  taking  observational 
notes  for  my  story,  I  asked  people  why 
they  attended  the  rally.  Obviously,  I  was 
there  as  a  reporter;  but  I  wasn’t  sure 
that  was  the  whole  reason.  Actually,  I 
wanted  to  be  face  to  face  with  the  man 
whom  I  thought  was  destined  to  be  our 
next  president. 

As  I  continued  to  interview  people,  1 
decided  to  accept  a  few  stickers,  but¬ 
tons,  flags,  and  kazoos.  Small  freebies, 
the  kind  that  would  fit  in  a  reporter’s 
pocket.  No  one  would  even  know  I 
had  them.  I  thought  how  fun  it  would 
be  attending  the  rally  as  a  supporter 
and  not  a  reporter.  But  my  conscience 
nagged  me.  I  wondered  if  I  could  still 
support  Dole  and  report  about  the  rally 
without  my  political  views  leaking  into 
my  article. 

I  felt  overwhelmed,  never  having 
made  a  career  choice  as  important  as 
this  one.  I  told  myself  I  wanted  to  be 
successful  in  the  field,  so  I  had  to  real¬ 
ize  that  being  objective  was  one  of  the 
hallmarks  of  sound  journalism.  I  had  to 


Wood  is  a  reporting  intern  at  the 
Lima  (Ohio)  News  and  a  student  at 
Ohio  University,  where  she  is 
president  of  the  school's  Society  of 
Professional  fournalists’  chapter. 


step  back,  wondering,  what  would  a 
professional  do  in  this  situation? 

Jack  Nelson,  chief  of  the  Los  Angeles 
Times  Washington  Bureau,  says  unfair 
reporting  does  not  occur  because  of  a 
biased  reporter,  it  is  because  a  reporter 
often  looks  for  more  than  what  exists 
in  a  story. 

“When  you  see  unbalanced  repor¬ 
ting,  it’s  not  the  ideology  of  the 
reporter,”  he  says.  “It’s  the  reporter  tr>'- 
ing  to  spice  up  the  story.” 

Nonetheless,  he  says, 
seasoned  reporters  usu¬ 
ally  take  token  buttons 
from  rallies.  After  all, 
trinkets  are  freely 
passed  out  at  rallies 
and  frequently  sent  to 
reporters  through  the 
mail. 

Nelson  even  displays  a  few  on  his 
desk,  including  a  Dan  Quayle  ’96  button 
—  his  most  recent  addition. 

Most  reporters  have  a  collection  of 
trinkets  from  campaigns  and  keep  a 
small  memento  of  the  experience,  like  a 
button,  on  their  desks  to  boast  they  are 
veteran  reporters.  Nelson  adds. 

I  am  a  greenhorn  and  I  ask  him  more 
questions  about  professionalism  and 
Nelson  replies,  “Reporters  should  be 
objective  and  they  should  realize  that, 
regardless  of  whether  they  support  the 
candidate  or  not.” 

Nelson,  who  has  been  covering  polit¬ 
ical  campaigns  since  1968,  points  out 
another  form  of  bias  —  reporters  who 
constantly  look  for  a  candidate’s  mis¬ 
takes. 

Such  reporters,  he  believes,  alst)  are 
not  being  objective.  He  shares  an  anec¬ 
dote  about  George  Wallace  during  his 
campaign  trail.  Nelson  wrote  about  the 
candidate’s  language  —  easy  to  note  in 
his  articles  —  a  speaking  style  in 
Wallace’s  vernacular,  sprinkled  with 
many  apostrophes.  Wallace  was  not 
pleased  with  the  style  Nelson  used,  and 
once  his  bodyguard  told  Nelson  that 
the  candidate  was  growing  tired  of 
being  quoted  with  apostrophes  and 
contractions. 

Reporters  should  not  highlight  a  can¬ 
didate’s  actions  unless  doing  so  helps 


i  readers  visualize  the  candidate.  “If  you 
I  do  your  best  to  portray  what  actuall)' 
j  happens,  without  trying  to  find  an 
i  underlying  problem,  you’re  being  objec- 
:  tive,”  he  says. 

:  Nelson  observes  that  reporters  also 

i  have  to  capture  the  essence  of  what  a 
j  candidate  says  —  not  only  the  words, 
i  “If  a  candidate  is  trying  to  mislead 
i  people,  1  report  on  that  because  I  have 
i  to  report  all  the  truths.” 

1  think  1  understand  this  aspect  of 
i  objectivity.  At  the  rail)-,  I  knew  1  would 
j  not  return  to  the  newsnxtm  try  ing  to 
i  convince  the  entire  student,  faculty'  and 
j  community  audience  of  the  Post  that 
:  Dole  was  the  candidate  to  vote  for  in 
j  the  election. 

My  reporting  would  not  reflect  any- 
i  thing  more  than  what  happened  that 
i  day. 

But  it  was  no  sin,  either,  to  admire 
j  candidate  Dole.  For  instance,  veteran 
j  political  writer  Ron  Ostrow,  Scripps 
j  Howard  visiting  professor  at  Ohio 
i  University,  says  Dole  has  one  of  the 
i  sharpest  wits  of  any  candidate  he  has 
I  covered. 

j  “It’s  something  that  never  got  trans- 
j  lated  nationally,”  he  says.  Admiring  Dole 
1  is  one  thing,  Ostrow  says,  but  emphasiz- 
j  ing  it  in  articles  would  be  unprofession- 
:  al  and  biased. 

I  Jesse  Jackson  might  be  an  exception, 
i  Ostrow  says.  When  Jackson  made  a  seri- 
1  ous  run  for  the  presidency  in  the  early 
i  1980s,  Ostrow  was  on  the  campaign 
I  trail  and  noticed  Jackson  always  carry- 
i  ing  a  small,  metal  clicker  in  his  hand, 
j  Because  the  buses  were  often  parked 
I  near  farms  in  rural  areas,  Jackson  would 
i  summon  every  one  together  when  it 
\  was  time  to  leave  —  a  joke  among 
j  reporters  because  it  showed  his  charis- 
i  matic  side,  Ostrow  says, 
j  So,  reporters  highlighted  his  persttn- 
I  ality,  but  were  still  able  to  remain  objec- 
j  tive. 

j  One  of  the  most  moving  experi- 
j  ences  Ostrow  had  was  in  a  small 
I  church  outside  of  San  Jose,  Calif.,  when 
i  Jackson  was  connecting  with  the  con¬ 
gregation,  displaying  his  trademark 
charm  and  passion. 

(See  Shop  Talk  on  page  39) 


What  a  young 
journalist 
learned  on  the 
campaign  trail 
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There's  no  doubt,  color  in  newspa¬ 
pers  works.  It's  not  only  wanted, 
but  demanded  by  both  readers  and 
advertisers.  This  special  section  is  for 
everyone  -  production,  marketing,  edito¬ 
rial  -  working  on  how  to  print  more 
color,  print  color  better,  and  use  color 
more  effectively.  We'll  look  at  the  tech¬ 
nology,  application  and  marketing  of 
color  in  newspapers. 


in  Newspapers 

September  27 


It's  no  secret,  the  state  of  the  newsprint 
business  dramatically  affects  newspa¬ 
pers.  And  this  special  section  is  a  package  of 
important  news  and  information  that  will 
help  you  plan  for  the  future.  It  will  look  at  the 
technology  of  newsprint  production,  the 
quality  of  papers  being  produced,  how 
newsprint  manufacturers  are  marketing  to 
newspapers  and  the  business  relationships 
being  developed,  and  the  overall  state  of 
the  newsprint  business. 


October  1 1 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  Color  in  Newspapers  •  Newsprint 

Space  Deadline:  September  9  Space  Deadline:  September  23 

Material  Deadline:  September  16  Material  Deadline:  September  30 

Call  E&P  V.P.  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative.  -w— ^  1  •  ^  O 


Ad  Rates 


Color  Rates 


Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 


THK  KH  RTH  KSTATK, 


Sales  Offices 

New  York  (212)  675-4380  Fax  (212)  929-1259 
Chicago  (312)  641-0041  Fax  (312)  641-0043 
San  Francisco  (510)  888-9640  Fax  (510)  886-4095 


One  page,  $5,165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


.or  your  E&P  contract  rate  applies. 


timelier, 
more  flexible 


more  useful 

The  New  York  Times  News  Service  is  making 
a  great  wire  even  better.  This  fall  we  will 
unveil  dramatic  changes  to  meet  the  needs 
of  today’s  editors: 

•  A  news  and  I'caturc  rc|X)rt  that's  stronger, 
deeper,  more  eolorl'id  than  ever  (ineluding  the 
enhancements  coming  in  The  New  York  Times). 

•  Brand-new  tiers  of  service  to  give  you  more  ■ 


options  •  New  rates  that  put  the  News  Service 
within  the  reach  of  every  budget  •  Timeliness  that 
moves  stories  on  a  schedule  that  suits  your  needs 

As  always,  we  oiler  a  stellar  line-up  of  columnists, 
the  outstanding  reports  of  12  partner  news 
organizations  and  exceptionally  editor-friendly 
wire  slugs'  and  budgets. 

Ht)w  may  we  serve  you  even  better? 

Contact  Gloria  Brown  Anderson,  Editor-in-Chief, 
at  212-499-3.234  or  andergb@nytimes.eom. 


J9ork  Stntes 

News  Service 

I 


